FACULTY OF COMMERCE

Scheme and syllabusfor the First Degree Programme in Commer ce
under the Choice Based Credit and Semester System (CBCYS)
(To beintroduced from 2010 admissions)

The Firsd Degree Programme in Commerce is desgned with the objective of
equipping the students to cope with the emerging trends and chalenges in the indugtria and

business world.

Eligibility for admission

Higihbility for admissons and reservation of seats for the Firs Degree Programme in
Commerce shdl be according to the rules framed by the Universty from time to time. No
dudent shal be digible for admisson to the First degree programme in Commerce unless
he/she has successfully completed the examination conducted by a Board/ University at the
+2 leve of schooling or its equivaent.

Registration
Each dudent shdl regiger for the courses in the prescribed regidration form in
consultation with the Faculty Advisor within two weeks from the commencement of each

semedter.

Duration

The normd duration of the Firs Degree Programme in Commerce shdl be three years
congging of gx semedes. The duration of each semeder shdl be five months inclusve of
the days of examinations. There shal be a leest 90 working days in a semester and a
minimum 450 hours of indruction in a semester. Odd Semester (June- October) commences
in June and Even Semester (Dec- April) commences in December every year. There will be

one month semester break in November and May between semesters.



Programme Structure
The Firgt Degree Programme in Commerce shdl indude

Language courses

Foundation courses

Core courses

Complementary courses

OperV/ Elective courses

Project

Language courses include 4 common courses in English and 2 courses in an

additiond language chosen by the student. The student shal choose any one of the following
additiond languages offered in the college Mdaydam, Hindi, Tamil, French, German,
Russian, Spanish, Urdu, Gujarati, Marati, Bengdi, Arabic, Syriac.

Foundation courses include 2 courses which ae compulsory basic courses.
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Foundation course one amed a providing genera education on environmentad sudies and
foundation course two amed a providing basic education on generd informatics for busness
Sudies.

Core courses include 16 compulsory courses in the mgor subject and complementary
coursesinclude 4 coursesin the dlied subjects.

There shall be two open courses. The sudents attached to the Department of
Commerce can opt one course from their Department and another from any one of the other
Departments in the college. The open course (1) in the 8" semester is a non- mgor dective
open to al students except to the students from the Department of Commerce and the open
course (2) in the 6" semester is an dective course in the mgjor subject offered to the students
of the Department of Commerce. In addition to the 2 open courses, the students shall choose
any one of the additiond elective sreams with 4 courses in each stream, which is aso
compulsory as part of the First Degree Programme in Commerce.

All students are to carry out a project work either individudly or in a group of
not more than 5 under the supervison of a teacher. The project work may commence in the

5" semegter.



The dudent secures the credits assigned to a course on successful completion of the
course. The sudent shdl be required to earn a minimum of 120 credits including credits for
language courses, foundation courses, core courses, complementary courses (as the case may
be), project and oper/ dective courses within a minimum period of sx semeders for the
award of the Degree excluding credits required for socid servicel extenson activities. The

minimum credits required for different courses are given below:

Courses Credits
Language courses 22
Foundation courses 5
Core courses including project 61
Complementary courses 12
Open/ dective courses 20
120
Socid Servicel Extenson activities 1
General Structurefor the First Degree Programme in Commerce
Courses Ingtructional | Credits | Uty. Exam Evduation Totd
Sem. Hours per Duration | Internd | Uty Credits
No. Week (Hours) Exam
Language Course |
(English 1) 5 4 3 25% 75% 4
Language Course 1
I (Addl. Language) 4 4 3 25% 75% 4
Foundation Course | 4 2 3 25% 5% 2
Core Course | 4 3 3 25% 75% 3
Core Course 1 4 3 3 25% 75% 3
Complementary Course | 4 3 3 25% 75% 3
Language Course 111 5 4 3 25% 75% 4
(English I1)
Language Course IV 4 4 3 25% 75% 4
(Addl. Language 1)
1| Foundation Coursell 4 3 3 25% 75% 3
Core Course |11 4 3 3 25% 75% 3
Core Course IV 4 3 3 25% 75% 3
Complementary Course || 4 3 3 25% 75% 3




Language Course V
(English I11)

Core Course V

Core Course VI

Core Course VIl
Complementary Course 111
Elective Course |
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Language Course VI
(English V)

Core Course VIII

Core Course IX

Core Course X
Complementary Course IV
Elective Coursell
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Core Course XI
Core Course XlI
Core Course Xl
Open Course |
Elective Course 111
Project
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VI

Core Course XIV
Core Course XV
Core Course XVI
Open Course 1
Elective Course IV
Project
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The programme dructure showing the details of the courses

beow.

offered is given




PROGRAMME STRUCTURE

SEMESTER -1
Courses Course CourseTitle Ingructional | End Sem | Credits
Code Hours Exam.
per week Hours
Language EN 1111 | Englishl
Course | 5 3 4
Language 1111 | Additiond Language |
4 3 4
Course |
Foundation CO 1121 | Environmentd Studies
4 3 2
Course |
Core Course | CO 1141 | Methodology and
Perspectives of Busness 4 3 3
Education
Core Courselll CO 1142 | Principlesof 4 3 3
Management
Complementary | CO 1131 | Managerid Economics
Course | 4 3 3
Totd
25 19
SEMESTER -1
Courses Course CourseTitle Instructional End Sem | Credits
Code Hours Exam.
per week Hours
Language EN 1211 | Englishll 5 3 4
Course 111
Language 1211 | Additiond Language Il
4 3 4
Course IV
Foundation CO 1221 | Informaticsfor Busness
. 4 3 3
Course | Studies
Core Courselll | CO 1241 | Budness Communication
and Management 4 3 3
Information System
CoreCourselV | CO 1242 | Fnancid Accounting 4 3 3
Complementary | CO 1231 | Business Regulatory 4 3 3
Course |l FrarneNork
Totd
25 20




SEMESTER -1

Courses Course CourseTitle Ingructional | End Sem | Credits
Code Hours Exam.
per week Hours
Language EN 1311 | Englishlll
3 3 3
CourseV
Core CourseV CO 1341 | Budness Environment
and Entrepreneurship 4 3 3
Development
Core Course VI | CO 1342 | Marketing Management 4 3 3
Core Course VIl | CO 1343 | Advanced Financid
Accounting 5 3 4
Complementary | CO 1331 | Business Statistics
Course 11 4 3 3
Elective CO 1361 | Coursefrom Elective 5 3 4
Course | Stream 1/2/3/4/5
Totd
25 20
SEMESTER -1V
Cour ses Course CourseTitle Ingructional | End Sem | Credits
Code Hours Exam.
per week Hours
Language EN 1411 | EnglishlV
3 3 3
Course VI
Core CO 1441 | Indian Financid Markets
4 3 3
Course VIl
Core CourseIX | CO 1442 | Banking Theory and
. 4 3 4
Practice
Core Course X | CO 1443 | Corporate Accounting 5 3 4
Complementary | CO 1431 | Information Technology
. . 4 3 3
Course IV in Busness
Elective CO 1461 | Coursefrom Elective 5 3 4
Coursel| Stream  1/2/3/4/5
Tota
25 21




SEMESTER -V

Courses Course CourseTitle Ingructional | End Sem | Credits
Code Hours Exam.
per week Hours
Core Course XI | CO 1541 | Financid Services 4 3 4
Core Course X1l | CO 1542 | Cost Accounting
5 3 4
Core CO 1543 | Accounting for
Course X111 Specidised Inditutions 5 3 4
Open Course | CO 1551 | Open Course— 1/2/3 3 3 5
Elective CO 1561 | Coursefrom Elective
Course |11 Stream  1/2/3/4/5 5 3 4
Project Project 3 i i
Totd 25 18
SEMESTER —VI
Courses Course CourseTitle Ingtructional End Sem | Credits
Code Hours Exam.
per week Hours
Core CO 1641 | Auditing 4 3 4
Course X1V
Core CO 1642 | Applied Costing 5 3
Course XV
Core CO 1643 | Management 5 3
Course XVI Accounting
OpenCoursell | CO 1651 | Open Course— 1/2/3 3 3 5
Elective CO 1661 | Course from Elective 5 3 4
Course |V Stream  1/2/3/4/5
Project CO 1644 | Project 3 i 4
Totd -
25 22
Grand Tota (SI+Sl1+Sl11+SV+SV+SVI) 120




ELECTIVE STREAMS

1—FINANCE
Semester Course Code CourseTitle
1l CO 1361.1 Finencid Manegement
v CO 1461.1 Project Finance
\Y; CO 1561.1 Income Tax Law and Practice— |
Vi CO 1661.1 Income Tax Law and Practice— I
2— CO-OPERATION
Semester Course Code CourseTitle
1 CO 1361.2 Principles of Co-operation
Co-operative Management and
v CO 14612 Adminigtration
Vv CO 1561.2 Co-operative Legd System
v CO 1661.2 Co-operative Accounting

3-TRAVEL AND TOURISM

Semester Course Code CourseTitle
[l CO 1361.3 Fundamentds of Tourism —|
v CO 14613 Fundamentdsof Touriam — 1
v CO 1561.3 Management of Travel and Tour
Operations
Vi CO 1661.3 Hospitality Management




4 - INSURANCE AND BANKING

Semester Course Code CourseTitle
I CO 1361.4 Principles and Practice of Insurance— |
; CO 1461.4 Principles and Practice of Insurance — 11
v CO 1561.4 Indian Banking System
V| CO 1661.4 Practica Banking
5—-COMPUTER APPLICATION
Semester Course Code CourseTitle
Electronic Data Processing and
i CO 13615 Computer Application
Y, CO 14615 Wep Designing and Production for
Busness
v CO 15615 Software for Office Management
VI CO 16615 Computerised Accounting
OPEN COURSES
Semester Course Code CourseTitle
Vv CO 1551.1 Fundamentas of Financid Accounting
(for students from the CO 1551.2 Functional Management
disciplines other than
Commerce) Entrepreneurship Development and
VI CO 1651.1 Internationa Finance
(for studentsfrom the CO 1651.2 Management of Foreign Trade
department of
Commerce)
CO 1651.3 Strategic Management




Notes:

1. Each candidate has to choose an dective stream which contains four courses, one each in
the third, fourth, fifth and sSixth semesters.

2. The open course offered in the fifth semedter is an dective course for students from the
disciplines other than Commerce. He/ She can choose any one among the courses offered
in that group as part of his/ her course of study.

3. The open course offered in the gxth semedter is an eective course for sudents from the
commerce department and each student has to choose any one among the courses offered in
that group as part of his/ her course of study.

4. Of the five indructiond hours per week dlotted to the dective stream Computer
Application, 2 hours per week shdl be for theory and 3 hours per week shdl be for
practical. The practicd records shdl be prepared, duly cerified by the teacher concerned
and countersigned by the Head of the Department shall be produced at the time of practica
examination and viva -voce. Of the 4 credits given to each of the Computer Application
coursss in the third, fourth, fifth and sixth semeders, 2 credits shdl be for theory and 2
credits shdl be for practicd. The maximum weightage for evauation of the practicd
examination shall be 8, didtributed among the following components of evauation:

(i) Output of the practicd - 4

(i1) Practical record - 2

(iii) Viva-voce -2

All courses included under foundation courses, core courses, complementary
courses, open and eective courses shall be handled by teachersin Commerce.

An indudrid vigt cum tour for not less than five days forms part of the course of
study for regular students during 57/ 6" semester.

Social Service/ Extension activities

Students are to participate in Extenson/ NSS/ NCC or other specified socid service,
sports, literary and culturdl activities during 3'Y 4™ semester. These activities have to be
caried out outsde the ingructiond hours and will fetch the required one credit extra over
and above the minimum prescribed 120 credits.
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Audit cour ses (zero credit)
The sudents are free to do additiond courses (skill based, vocationa courses)
prescribed by the Universty outsde the 25 hour weekly indructional period. These

courses may be taken as zero credit courses.

Attendance

The minimum number of hours of lectures, tutorids, seminars or practicas which a
sudent shdl be required to attend for digibility to appear a the end semester examination
shdl not be less than 75 per cent of the totd number of lectures, tutorids, seminars or

practical sessons.

Evaluation

There shdl be Continuous Evduation (CE) and End Semester Evduation (ESE) for
each course. CE is based on specific components viz., atendance, tests, assgnments and
sminas. The CE shdl carry a weightage of 25 Per cent and ESE shdl carry a weightage
of 75 per cent. The weghtage of each component of CE shdl be : Attendance — 1,
assgnment / seminar — 1 and test papers -2. The teacher shdl define the expected quality of
an assgnment in terms of Sructure, content, presentation etc. and inform the same to the
dudents. Due weight may be given for punctudity in submisson. Seminar shdl be graded

in terms of Structure, content, presentation, interaction etc.

The dlotment of grade for attendance shdl be asfollows.

Attendance less than 75% - E Grade

75 % & lessthan 80 % - D Grade
80 % & less than 85% - C Grade
85 % & lessthan 90% - B Grade
90 % & above - A Grade
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Assignments Seminars

Each student shal be required to do one assgnment or one seminar for each
course.  The seminars shal be organized by the teacher / teachers in charge of CE and the
same shall be assessed by a group of teachers including the teacher / teachers in charge of

that course.

Tests

For each course there shall be at least two class tests during a semester. Grades for
the test component in CE shall be awarded on the basis of the grades secured for the better
of the two class tedts. Vaued answer scripts shdl be made available to the students for
perusd within 10 days from the date of the test.

End Semester Evaluation (ESE)

End Semester Examination of al the courses in dl semedters shdl be conducted
by the Univergty. The duration of examination of al courses shdl be 3 hours. In the case
of the courses in Computer Application, the duration of the examination shdl be 3 hours
for theory and 2 hours for practica examination.

Evaluation of Project

The report of the project shal be submitted to the Department in duplicate before
the completion of the sixth semedter. There shall be no CE for project work. A Board of
two examiners gppointed by the Universty shdl evauate the report of the project work.
The viva — voce based on the project report shdl be conducted individualy. The maximum
weightage for evduation of the project shdl be 20, digributed among the folowing

components of project evaluation .

(1) Statement of the problem and sgnificance of thesudy - 2
(i) Objectives of the study - 1
(ili) Review of literature - 1
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(iv) Methodology -3

(v) Andyss and interpretation - 4

(vi) Presentation of the report - 3

(vii) Findings and suggestions - 2

(Viii) Bibliography - 1

(iX) Viva-voce - 3
Grading

Both CE and ESE will be caried out usng direct grading sysem on a 5 point
scae and the grades are given below:

Letter Grade Performance
A Excelent
B Very Good
C Good
D Average
E Bdow Average

Promotion to Higher Semesters

Students who complete the semester by <securing the minimum  required
atendance and by regigering for the End Semedter Examination of each semeder
conducted by the University done shal be promoted to the next higher semedter.
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SEMESTER - |
Foundation Course|: CO 1121 - ENVIRONMENTAL STUDIES

No. of instructional hoursper week : 4

No. of credits:2

Aim of the course: To develop knowledge and understanding of the environment and enable the
students to contribute towards maintaining and improving the quality of the environment.

Cour se obj ectives:
1. To enable the students to acquire basic ideas about environment and emerging issues
about environmentd problems.
2. To give awvareness about the need and importance of environmenta protection.

Modulel
Environmental studies—meaning — scope — importance (4hrs)

Modulell

Ecology and Ecosystems, Biodiversity and its Conservation, and Natural resources —
meaning of ecology — dructure and function of an ecosysem — producers — consumers —
decomposers — energy flow in the ecosystem — ecological successon food chain — food webs
and ecological pyramids . Ecosystem — concept— types of ecosystems — structure and functions of
forest ecosystem, grass land ecosystem desert ecosystem, aguatic ecosystem. Biodiversty and
its conservation introduction- definition genetic, species and ecosystem diversty- vdue of
biodiversty- biodiversty a globd, naiond and locd leves- India as a mega- diversty nation
hot- spots of diverdty- threats to diversity- conservaion of diversty in in- dStu, ex- citu. Natural
resources- fegtures- air resources, forest resources, water resources, mineral resources, food
resourcess energy resources, land resourcess over exploitation of nauwa resources
consequences- consarvation of naturd resources- role of an individud in corservation of natura

resources. (25hrs)
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Modulelll

Industry and environment - pollution — environmental pollution — soil pollution — air
pollution — water pollution — thermd pollution — noise pollution — causes, effect and control
measures — waste management — waste minimisation through cleaner technologies — reuse and

recyding - solid waste management. (18hrg)

ModulelV

Social issues and environment — Unsudtaindble to sustaindble development — urban
problems related to energy — water conservation — waer havesting — resettlement and
rehabilitation of people — environment ethics — waste land reclamation — consumerism and waste
products. (15hrs)

ModuleV

Human Population and environment — populaion growth — varigion among nations —
population exploson — environment and human hedth — humaen rights — vadue education —
women and child welfare. (10 hrg)
Note:

Sudents should visit a local area to document environmental issues and prepare a brief

report on the same identifying issues involved and suggesting remedies.

Books recommended

1. Misa SP and Pandey .S.N. Essential Environmental Studies, Ane Books India,
New Delhi.

2. Kiran B. Chokkas and others. Understanding Environment, Sage Publications New
Ddhi.

3. Arumugam N. and Kumaresan V. Environmental Sudies, Saras Publications,
Kanyakumari.

4. Benny Joseph Environmental Studies, Tata McGraw-Hill Publishing Co.Ltd.,New
Ddhi.
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CoreCoursel: CO 1141 - METHODOLOGY AND PERSPECTIVES OF
BUSINESS EDUCATION

No. of instructional hours per week : 4

No. of credits: 3

Aim of the course : To provide the methodology for pursuing the teaching- learning process
with a perspective of higher learning in business education.

Course objectives:

1. Toundergand business and itsrole in society

2. To understand entrepreneurship and its heuristics

3. To comprehend the business environment

4. To enable the student to undertake business activities
Modulel

Functioning of economic systems - divison of labour, innovation, flow of goods and
savices and accumulation of wedth under different economic systems- cgpitdism, socidism,
communism, mixed economies, planned economies etc. - diffeeent forms of busness
organisation individua and organised busness family and corporate entitiess busness for
profit, busness not for profit and busness for non-profit. Business entities — individuds, co-
operatives, trugts, partnerships, undivided families, joint stock companies - Private, Public and
joint ventures. Business examples in different sectors of the economy (primary, secondary and
tertiary) - agriculture, trading, retaling, manufacturing, hospitaity, tours, travels, recredtions,
adventures, hedthcare, education, and other contemporary business areas as examples (basic

concepts only) (12hrs)

Modulell
Role of business in economic development - Indian development experience, role of
public and private sectors in the post-colonid period, experience of liberdisation and
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globdisation. Different stakeholders of business firms- owners, managers, employees and others.
Emergence of “manageridism’and the role of corporate governance, the goads of busness
shareholder value maximisation and its dternatives, gods for public sector, co- operatives and
nonprofit enterprises. Government regulation of business- objectives, methods and problems.

(a brief sudy only) (12hrs)

Modulelll

Edablishing business - entrepreneurship- legd, physcd, financid, socid, and
psychologicd endowments for entrepreneurss  individud and group  entrepreneurs
“intrgpreneurs’. Mobilisation of financia resources for business individud savings- domestic
svings in India- Factors affecting savings- loans and advances- sources of funds- markets for
rasng money- short term and long term funds- lending inditutions for busness funds- banks
and non banking financid inditutions- cost of capital- documenting, funding sources and aress
of expenses- accounting and accounting practices- return on invesment- factors of production
and rewards to factors like payment of wages, rer, interest and profits payment to Government-
taxes, direct and indirect- date and nationd levels- funds from the primary and secondary
markets- stock exchanges and their role, stock broking, stock exchange cues.(a brief sudy only)

(18hrs)

ModuleV

Role of trained manpower for enhanced quality at individual, family,
organisational and national level. Functioning of organisgtion the role of human resources
management problems in smdl, medium and large organisations-qudity of life- production of
tangible and intangible products marketing and its role- maket conditions- perfect and
imperfect market and therr impact on prices and profit- use of technology in organisation
electronic storage of business data- retrievd and andysis-user-friendly software.
(abrief sudy only) (22hrs)

ModuleV

Learning business information - use of reading techniques — listening to lectures by
individuds and team faculty, and note teking — <udent seminars — individud and team
presentations — field studies, case studies and project reports. Posing poblems for investigation,
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data location, primary and secondary sources, use of cross tabulation, tabular presentations,
diagrammatic representation of data, deducting inferences reporting results and suggesting
executive action.( theoretica study only) (15hrs)

Books Recommended:

1. Kath Davis and William Frederick.C. Business and Society — Management,
Public Policy, Ethics, Internationa Student Edition, McGraw-Hill Book Co,
New Dehi.

2. Peter F. Drucker. Management—Tasks, Responsibilities, Practices, Allied
Publishers Pvt .Ltd. Mumbai.

3. Peter F Drucker. The Practice of Management, Harper and Row Publishers, Inc.
NY.
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CoreCoursell : CO 1142 - PRINCIPLES OF MANAGEMENT

No. of ingtructional hoursper week : 4
No. of credits: 3
Aim of the coursee To give an understanding on the conceptud framework of management and
organizationd behavior.
Course objectives:
1. To provide basc knowledge of the principles of management.
2. Toacquaint the students with the functions of management.

Modulel

Nature and Process of Management — Schools of Management Thought - Management
Process School, Human Behaviourd School, Decison Theory School, Systems Management
Schoal, Contingency School — Managerid Role— Basis of Globa Management. (22hrs)

Modulell

Planning — objectives — Types of plans - dngle use plan and repeated plan — MBO, MBE
— draegic planning and formulation. Decison meking - types and process of decison making —
forecadting. (15hrs)

Modulelll

Organising — Types of organisation - formd and informd, line and gaff, functiond —
organisation gructure and design — span of control, delegation and decentraisation of authority
and responsibility — organisationa culture and group dynamics. (15hrs)

ModulelV

Staffing — Systems approach to HRM — Performance appraisd and career dtrategy —
HRD - meaning and concept. (22hrs)
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ModuleV

Directing and Controlling — Moativation — meaning - need for mativation. Theories of
moativation - Herzberg and McGregor. Leadership- importance — styles of leadership, Managerid
Grid by Blake and Mounton, Leadership as a Continuum by Tannenbaum and Schmidt, Peth
Goal Approach by Robert House (in brief) — Methods of establishing control. (18hrs)

Books Recommended:

1. Moshd.B.S. Principles of Management, Ane Books IndiaNew Ddhi.

2. Bhatia R.C. Business Organization and Management, Ane Books Pvt. Ltd., New
Ddhi.
Richard Pettinger. Introduction to Management , Pagrave Macmillan, New Y ork.

4. Koontz and O'Donnd. Principles of Management ,Tata McGraw-Hill Publishing Co.
Ltd. New Delhi.

5. Tery G.R Principles of Management, D.B.Targporevda Sons & Co.Pvt.Ltd.,
Mumbai.

6. Govindargan. M and Natargjan S. Principles of Management, PHI, New Delhi.

7. Meenakshi Gupta. Principles of Management, PHI, New Delhi.
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Complementary Course|l: CO 1131 - MANAGERIAL ECONOMICS

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course: To acquaint the students with the application of economics in the context of
managerid decison making.
Cour se objectives:

1. To familiaise the dudents with the economic principles and theories underlying

various business decisons.

2. To equip the students to apply the economic theories in different business Stuations.
Modulel

Introduction — Economics — managerid economics — diginction between managerid
economics and traditiond economics — characterigtics of managerid economics — scope of
managerid economics — Application of economic theories in busness decisons — role and
respongibility of a managerid economigt. (22hrs)

Modulell

Demand Estimation — Demand— dadticity of demand — price — income — advertisement-
Cross — uses — measurement. Demand forecasting — short term and Long term forecasting —
methods of forecasting — forecasting the demand for new products. (15hrs)

Modulelll

Theory of Production — Production function — Cobb Douglas Production function —
Laws of production-Lav of Diminishing Returns—Law of returns to scale—Economies and
diseconomies of scale—I soquant curve — 1o cost curve—optimum combingtion of inputs.  (15hrs)

ModulelV

Pricing Policy and Practices — objectives — role of cost in pricing — demand factor in
pricing — factors to be consgdered when formulating a pricing policy — cost plus pricing —
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margind cog pricing — going rate pricing — Breskeven point pricing —Product Line pricing —

Pricing of anew product — Pricing over the life cycle of a product. (15hrs)
ModuleV

Business Cycles — Introduction — phases of a business cycle— causes and indicators—
Theories of business cycles— control of business cycles. (15hrs)
Notes:

1. Conceive a new product idea, fix a suitable price and justify it. The students may develop
the various aspects regarding product features, product content, pricing and promotional
strategies. (for module V)

2. Sudy the growth stage of a company — itsorigin — vision and mission statement —

objectives — market access — expansion and diversification. (for module V)

Books Recommended:

1. Maheswari.K.L and Varshney. Managerial Economics ,Sultan Chand & Sons, New
Ddhi.

2. Mote V.L, Samud Paul and Gupta G.S. Managerial Economics, Tata McGraw-Hill
Publishing Co. Ltd., New Delhi.

3. Gupta G.S. Managerial Economics, Tata McGraw-Hill Publishing Co. Ltd. New
Ddhi.

4. Dwivedi N.D. Managerial Economics, Vikas Publishing House, New Ddhi.

5. Reddy P.N and Appanniah. H.R. Principles of Business Economics, S. Chand & Co.
Ltd. New Delhi.
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SEMESTER - I

Foundation Coursell: CO 1221-INFORMATICSFOR BUSINESSSTUDIES

No. of instructional hoursper week : 4

No. of credits: 3

Aim of the course: To update and expand informatics skills and dtitudes relevant to the
emerging knowledge society and to equip the students to effectively utilise the digita knowledge

resources for business studies.

Cour se objectives:
1. Toreview the basc concepts and fundamenta knowledge in the field of informatics.

2. To create awvareness about the nature of the emerging digitd knowledge society and the

impact of informatics on business decisons.

Modulel
Overview of Information Technology- Feature of the modern persona computer and

peripherals, Computer networks & Internet, wirdess technology, celular wirdess networks,
introduction to mobile phone technology, Purchase of technology, license, guarantee, and
warranty. Overview of operating systems and mgjor gpplication softwares. (22hrs)

Modulell
Knowledge Skills for Higher Education- Data, information and knowledge, knowledge

management, Internet access methods -Did-up, DSL, Cable, ISDN, Wi-F. Internet as a
kowledge repoditory, academic search techniques, creating cyber presence. Academic websites,
open access initiatives, opens access publishing models, Introduction to use of IT in teaching and
learning - Educationa software, Academic services— INFLIBNET, NICNET, BRNET. (15hrs)

Modulelll

Social Informatics- IT & Society— issues and concerns— digitd divide, IT &
development, the free software movement, IT indusry: new opportunities and new thredats,
software piracy, cyber ethics, cyber crime, cyber threats, cyber security, privacy issues, cyber
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laws, cyber addictions, information overload. Hedth issues — guide lines for proper usage of

computers, internet and mobile phones E-wastes and green computing, impact of IT on
language & culture-locdization issues- Unicode- I T and regiond languages. (18hrs)
ModulelV

IT Application - E-governance applications at nationd and dae levd, IT for nationd
integration, overview of IT application in medicing, hedthcare, busness, commerce, industry,

defense, law, crime detection, publishing, communication, resource management, weather
forecasting, education, film and media IT in savice of dissbled, Futurigic IT — atificd
intelligence, Virtud redlity, bio computing. (15hrs)
ModuleV

IT Application in Business- Electronic Clearing Sysem (ECS) and Electronic
Payment Sysem — Use of Payment cards — Credit cards — Debit cards — Smart Cards — ATM
cards. Software for business decisions - Introductionto SPSS (only agenera overview required).

(22hrs)

Books Recommended:

1. Ramesh Bangia. Learning Computer Fundamentals, Khanna Publishers, New Ddlhi.

2. Rgaraman. Introduction to information Technology, PHI, New Delhi.

3. Alexis Leon & Mathews Leon Fundamentals of Information Technology, Vikas
Publishing House, New Delhi.

4. Barbara Wilson. Information Technology: The Basics, Thomson Learning.

5. George Beskman, Eugene Rathswohl. Computer Confluence, Peasrson Education,
New Delhi.

24



CoreCourselll: CO 1241 - BUSINESS COMMUNICATION AND
MANAGEMENT INFORMATION SYSTEM

No. of instructional hoursper week : 4
No. of credits: 3

Aim of the course: To explore the tdents in busness communication and enable the sudents to

understand the structure and role of MIS in business.

Cour se objectives:
1. To devdop communication skills among <udents relevant to various busness
gtuations.
2. To provide basc knowledge in management information system.

Modulel
Communication — Review of Communication — concepts and process — communicaion
kills— Principles of effective communication.

(10hrs)
Module 11
Oral communication — importance — essentials — meetings and conferences —
presentation skills — group communications — inter persona communication — telephone talk —
interviews — ethics of communication — exercises in ora communication. (15hrs)

Module 111
Written communication — festures — objectives — importance — structure of business
|etters — business enquiry — orders — execution of orders — report writing — preparation of resume

— electronic media on communication — importance of mediain communication. (25hrs)
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Module IV

Management Information System (MIS) — A framework — concept- importance-
evolutionr MIS , ERP, convergence (in brief) IT and MIS -nature and scope — characteristics —
functions — types of information — quality of informetion — role of MISin business. (15hrs)

M odule V

Information system in organization — meaning — organization and information sysem —
daa and information —classficaion of information sysem — transaction processng sysem —
decison support system — executive support system — information support for functiona aress of
managemen. (27hrs)

Note:
Oral and written communication exercises to be pursued in the learning process.

Books Recommended:

1. BhatiaR.C., Business Communication. Ane Books Pvt.Ltd., New Dehi.
Shdini Aggarwa. Essentials of Communication Skills, Ane Books Pvt. Ltd. New Delhi.
AshaKaul. Effective Business Communication, PHI ,New Ddlhi.
Madhukar. R.K. Business Communication, Vikas Publishing House, New Ddlhi.
Francis Soundarargj. Speaking and Wkiting for Effective Business Communication,
Macmillan IndiaLtd., New Delhi.

o A~ W D

6. Sadagopan. S. Management Information System, PHI, New Delhi.
Raendra Pa and Korlandli JS. Essentials of Business Communication ,Sultan Chand
& Sons, New Ddlhi.

8. Goyd D.P. Management Information System, Macmillan IndiaLtd., New Delhi.
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CoreCourselV: CO 1242 - FINANCIAL ACCOUNTING

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the Course: To impat knowledge and understanding of the principles and concepts of

financid accounting and develop the kill required for the preparation of financid statements.

Course objectives:
1. To familiarise the sudents with the principles of accounting
2. To equip the students to prepare the final accounts of specid business aress.

Modulel

Accounting Principles- Concepts and Conventions- Indian Accounting Standards-
Internationa Accounting Standards- Procedure for setting various Accounting Standards-(basic
concepts only) - Fina Accounts of sole trader(with advanced adjustments) (12hrs)

Modulell

Sectional and Self Balancing L edger s- Introductiont The Three Ledgers- Sectiond
Ledgers- Total Debtors Account- Tota Creditors Account- Sdlf Baancing Ledgers: Scheme of
entries- Transfers from one ledger to another ledger- contra balances in ledgers. Digtinction
between Sdf balancing and Sectiond baancing system Advantages and disadvantages of
Sectional and Sdlf baancing Ledgers. (15hrs)

Modulelll
Accounts from incomplete records — meaning — defects — didinction between single

entry and double entry system — ascertainment of profit or losss Statement of Affairs method and

converson method — caculaion of missng figures— preparation of find accounts. (15hrs)
Module 'V

Accounts of Non- profit Organisations —features- preparation of Receipts and Payments
Account, Income and Expenditure Account and Baance Sheet. (22hrs)
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ModuleV
Accounting for consgnment — meaning — tems used in conggnment accounting —
difference between consgnment and sales. Accounting treatment in the books of the consignor

and consgnee — cogt price method and invoice price method — vauation and trestment of unsold

stock — loss of stock- norma and abnorma — lossin trangt (18hrg)
Books Recommended:
1. Gupta R.L. and Radhaswamy.M. Advanced Accounting, Sultan Chand & Sons, New
Ddhi.
2. Shukla M.C., Grewd. T.S and S.C. Gupta. Advanced Accounts,S. Chand & Co. Ltd.
New Ddhi.

3. Jan S.P. and Narang. K.L. Financial Accounting, Kadyani Publishers, New Ddhi.
4. Naseem Ahmed, Nawab Ali Khan and GuptaM.L. Fundamentals of Financial
Accounting Theory and Practice, Ane Books Pvt. Ltd. New Ddlhi.
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Complementary Coursell: CO 1231 - BUSINESS REGULATORY
FRAMEWORK

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course: To acquant the students with the lega framework influencing business
operations.
Cour se objectives:
1. Toprovide abrief idea about the framework of Indian Business Laws.

2. To enable the students to gpply the provisons of business laws in business activities.

Modulel

Law of Contracts - The Indian Contract Act, 1872 — definition of contract - Law of
contracts — nature of contract — dassficaions — essentid eements of a contract — offer and
acceptance, condderation, capacity of parties, free consent, legdity of object and consideration,
performance of contract, discharge of contract, breach of contract, remedies for breach of
contract. (20hrs)

Modulell

Special Contracts - Bailment and Pledge — Balment — definition — essentid elements
— rights and duties of balor and balee — finder of lost goods. Pledge — essentids — rights and
duties of pawner and pawnee.

Indemnity and Guarantee- Indemnity-definition,nature of liability of surety, rights of surety,
discharge of surety. Meaning and definition of guarantee. Law of Agency - essentidskinds of
agents, rights and duties of agent and principa, credtion of agency, terminaion of agency.

(15hrs)
Modulelll
Sale of Goods Act, 1930 — Formation of contract of sale - essentids of contract of sde
goods and their classfication — condition on warranties — transfer of property in goods —
performance of contract of sale — unpaid sdler and hisrights (12hr9)
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Module IV
Regulatory Authorities- Sdlient festures and functions, IRDA, TRAI. (10hrs)

ModuleV

Consumer Protection Act, 1986 —Rights of a mnsumer — filing of gppeds a the didrict
level, date level and ndiond levd. Intdlectud Property Rights- meaning— paentrights
trademarks — copyrights — plagiariam.

Rignt to Information Act — Rights to access information on specific issues — banking
transactions — insurance transactions — Government dealings and related services. (15hrs)

Books Recommended:

1. Kapoor. N.D. Business Law, Sultan Chand & Sons, New Ddlhi.

2. Chandha.P.R . Business Law, Gagotia,New Delhi.

3. Gag K.C.,V.K .Sareen, Mahesh Shama and Chawla R.C. Business Regulatory
Framework, Kayani Publishers, New Ddhi.

4. TulganP.C. Business Laws Tata McGraw- Hill Publishing Co. Ltd., New Dehi.

5. B.SMaosha. Modern Business Law, Ane Books India, New Ddhi.

6. BARE Acts : Contract Act, Sale of goods Acts, Consumer Protection Act, Right to
Information Act, IRDA, TRAI.
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SEMESTER - Il

CoreCourseV: CO 1341 - BUSINESS ENVIRONMENT AND

ENTREPRENEURSHIP DEVELOPMENT

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course. To develop ability to undersand and scan business environment , andyse
opportunities and to create interest in entrepreneurship.
Cour se Objectives:

1. To enable the students to acquire basic knowledge of business environment.

2. To provide an indght into the entrepreneurid qudities and s<kills required for

formation of an enterprise and to give awareness about the support systems available

to the entrepreneurs.
Modulel
Business Environment — Concept — importance - macro environment — micro
environment — inter relationship between environment and entrepreneur. (10hrs)
Modulell

Types of Environment - Economic and Socid Environment — Nature of the economy —
dructure of the economy — economic policies — economic conditions — society and socid factors
— demogrgphic factors and its impact on busness. Legd and Politicadl Environment — Legidative
measures and its impact on business — functions of State - Role of Government. Technologica
Environment - impact of technology — management of technologica changes — managing
innovation — Technologica obsolescence — Technology absorptive. (20hrs)

Modulelll

Entrepreneur and entrepreneurship —entrepreneur— concept— evolution- nature—
definitions of entrepreneur— characterigtics— qudities and  kills— functions— types— role of
entrepreneurs  in the economic development of the country. Entrepreneurship— meaning —

definition— characteristics— entrepreneur  vs  intrapreneur-  entrepreneurship  and  innovation -
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Entrepreneurship  devdopment  programmes — Government  initigtives for  entrepreneurship
development. (22hrs)

Module 'V

Small and medium enterprises- meming— ddinition- cdasdfication features—
objectives— importance- role of SME Units in the economic development— procedure for starting
SMEs- Micro Smal and Medium Enterprises Act (MSME Act) 2006 — sdient festures —
Entrepreneurs Memorandum-features- problems of SMEs in India— Remedid measures to solve
problems of SMEs. (15hrs)

ModuleV
Ingtitutional support and incentives to entrepreneurs — support sysems— DIC —
Department of Industries and commerce - KVIC - KFC- KINFRA — SISI — SIDBI — KITCO —

Techno Park -  indudrid edates. Incentives- Green channd — dngle window sysem —
infrastructure development — tax holiday. (15hrs)
Books Recommended:

1. FrancisCherunilam . Business Environment, Himaaya Publishing House, Mumba.

2. Aswathappa K. Essentials of Business Environment, Himdaya Publishing House
Mumbai.

3. Rg Agrawd and Parag Diwan .Business Environment, Excell Books, New Ddhi.

4. AswathappaK. Legal Environment of Business, Himaaya Publishing House, Mumbai.

5. Shukla M.B.Entrepreneurship and Small Business Management , Kitab Mahd,
Allahabad.

6. Sangram Keshari Mohanty . Fundamentals of Entrepreneurship, PHI, New Ddhi.

7. Nandan H. Fundamentals of Entrepreneurship, PHI, New Ddhi.

8. Peter. F. Drucker. Innovation and Entrepreneurship, Ane Books Pvt. Ltd., New Delhi.

9. Robert. D.Higrich, Michad P. Peters and Dean A .Shepherd. Entrepreneurship, Tata
McGraw-Hill Publishing Co. Ltd. New Delhi.

10. Simon Bridge, Ken O’ Neill and Stan Cromie. Under standing Enterprise,

Entrepreneurship and Small Business ,Pdgrave Macmillan, New Y ork.
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CoreCourseVI: CO 1342 - MARKETING MANAGEMENT

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course: To provide knowledge of the concepts, principles, and tools and techniques
of marketing.
Course Objectives:
1. To hdp students to understand the concept of marketing and its gpplications.
2. To makethe students aware of modern methods and techniques of marketing.
Modulel
Introduction— meaning — definition — scope — modern marketing — concept — marketing

mix — functions of marketing (10hrs)

Modulell

Market Segmentation — Undersanding consumer behavior and consumption pattern —
consumer buying process — factors influencing consumer buying — Customer Reaions
Management — components. Market segmentation — meaning — basis — market targeting — market
positioning. (15hrs)

Modulelll

Marketing Product — Product — meaning — innovation — product development — stages —
product mix — product life cycde — branding — trademark — brand equity — dtandardization —
packaging — labdling — product promotion — promotion mix. Advertisement — persond ling —
publicity — sales promotion techniques. (15hrs)

Module 'V

Managing Logistics and Channels — Logigics Management — meaning — drengthening
of the didribution network through stock management — channds of didribution — types —
factors affecting choice of a digribution channd — Pricing — Sgnificance — factors affecting price
determination — pricing strategies of products and services (27hrs)

33



ModuleV

Recent trends in Marketing— Direct Marketing- E-Marketing-Tele Marketing-M-
Budnesss Rdationship Maketing- Realing-Concept Marketing-  Virtud Marketing-Marketing
of FMCG-Socid Marketing-De-Marketing-Re-Marketing- Synchro marketing-Service
Marketing. (15hrs)

Note:
Sudents to collect products of daily use like soap, tooth paste etc and identify brands,

contents in the label, form of packaging, price details, promotional message etc.

Books Recommended:

1. Philip Kotler and Gary Armstrong . Principles of Marketing, PHI, New Delhi.

2. William. J.Stanton . Fundamentals of Marketing, McGraw- Hill, New Y ork.

3. Stanton W.JEtzal Michadl and Waker. Fundamentals of Marketing, McGraw-Hill,
New York.

4. Nirmad Singh and Devendra Thakur. Marketing principles and Techniques, Deep &
Deep Publications Pvt. Ltd., New Ddhi.

5. Mamoriaand Joshy. Principles and Practice of Marketing, Kitab Maha, Allahabad.

6. Rgan Nar. Marketing Management, Sultan Chand & Sons, New Delhi.

7. Ramasvamy and NamaKumari . Marketing Management, Macmillan India Ltd., New
Ddhi.
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Core CourseVIl: CO 1343 - ADVANCED FINANCIAL ACCOUNTING

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To equip the students with the preparation of finendd accounts of different

forms of business organisation

Course objectives:
1. To familiarise the sudents with the system of accounting for different types of branches.

2. To enable the students to prepare the accounts of partnership firmsin various situations.

Modulel

Branch Accounts — meaning, features and types of branch accounting — accounting for
the branches not keeping full system of accounts — Debtors system, Stock and Debtors system,
find accounts — wholesdle branch — accounting for branches keeping full sysem of accounts —
adjusment for depreciation of fixed assets, expenses met by Head Office for the branch and

reconciliation — incorporation of branch Tria Baance in the Head Office books. (20 hrg)
Modulell

Partnership Accounts — Introduction — features — fixed and fluctuating cepitds —
digribution of profits/ losses— find accounts. (20 hrs)
Modulelll

Partnership Accounts — Admission of a Partner — caculaion of new profit sharing
ratio - revadudion of assts and liabilities — adjusment of undigtributed profits and losses —
trestment of goodwill — adjustment of capitals — preparation of new Balance Shest.

(20 hrs)
Module IV

Partnership Accounts- Retirement and Death of a Partner — cdculation of new profit

shaing ratio — revduation of assets and liabilities — adjusment of undigributed profits and
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losses — trestment of goodwill — adjustment of capitds — settlement of the amount due to the
retiring partner and the deceased partner — preparation of new Balance Shest. (20hrs)
ModuleV

Dissolution of Partnership Firm — Preparation of Redisaion Account and Capitd
Accounts — inolvency of a patner — gpplicaion of the decison in Garner vs. Murray —
insolvency of dl partners— gradud redisation and piecemed digtribution of cash. (20hrs)

Books Recommended:

1. Gupta RL. and Radhaswamy. M. Advanced Accountancy, Sultan Chand & Sons,
New Delhi.

2. Shukla M.C.,Grewd T.S and Gupta S.C. Advanced Accounts S. Chand & Co. Ltd.,
New Delhi.

3. Jain SP. and Narang. K.L. Advanced Accountancy, Kayani Publishers, New Ddhi.

4. Naseem Ahmed, Nawab Ali Khan and Gupta M.L. Fundamentals of Financial
Accounting Theory and Practice, Ane Books Pvt. Ltd., New Delhi.

5. Maheswari SN. and Maheswari SK. Advanced Accountancy, Vikas Publishing
House, New Ddlhi.
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Complementary Courselll : CO 1331 - BUSINESS STATISTICS

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course: To develop the skill for gpplying appropriate Satistica tools and techniques
in different business stuations.
Course Objectives:
1. To enable the students to gain understanding of datigticad techniques as are gpplicable
to business.
2. To endble the dsudents to apply datidtical techniques for quantification of data in
business.
Modulel
Introduction- meaning, definition, functions, objectives and importance of datidtics.
Collection, classfication, tabulation and presentation of data Measures of centrd tendencies and
Measures of disperson (Review only)- Their rdevance and application in business. (15hrs)

Modulell

Correation-meaning and ddfinitionKarl Pearson’'s co-efficdent of corrdation,
Spearman’s rank corrdation  Concurrent  deviation Probable error-Regresson  andyss-
Regresson lines- Regression equation under Algebraic method and their gpplication in business.

(15hrs)

Modulelll

Index numbers- meaning and importance-Problems in congruction of index numbers-
Methods of condructing of index numberss Simple aggregative, Average of Price rddives,
Laspeyer's, Paasche's and Fishe’s Ided index numberss Cog of living Index and its use in
determination of wages. (15hrs)

ModulelV
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Time series analysis- Meaning and definitiont componentss Measurement of long term

trend- Moving average method- Method of Least squares- Application in business. (22hrs)

ModuleV

Probability Concepts- Approaches to assgning Probability- Theorems of

Probability- Addition Theorem Multiplication Theorem  Conditiona  Probability- Random
Variable and Expected vaue. (15hrs)

Books Recommended:

1.

Gupta.S.P. Satistical Methods, Himaaya Publishing House, Mumbai.
ElhanceD.L . Fundamentals of Statistics, Kitab Mahd, Allahabad.
Gupta.B.N. Satistics - Theory and Practice, Sehitya Bhawan Publications, Agra.

Sanchetti D.C and Kapoor V.K . Satistics - Theory, Methods and Application, Sultan
Chand & Sons, New Ddlhi.

Nabendu Pal and Haded Sarkar S A . Satistics - Concept and Application, PHI, New
Ddhi.

Agarwd.B.M. Business Mathematics and Satistics, Ane Books Pvt.Ltd., New Ddhi.
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Elective Coursel: Stream 1 — Finance

CO 1361.1 - FINANCIAL MANAGEMENT

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To provide conceptud and andyticd indghts to make financid decisons
skilfully.
Cour se obj ectives:
1. To familiaise the students with the conceptua framework of financia management.
2. To enable the dudents to underdand the practicd application of financid
management.
Modulel
I ntr oduction — Meaning — importance - scope — objectives — profit maximization —
wedlth maximization — finance function — time vaue of money. (20hrs)

Modulell

Investment Decison — Capitd budgeting — determination of cash flows — evaudion
methods — non discounted and discounted - pay back — ARR —-NPV —IRR — Profitability Index-
Interpretation of results. (20hrs)

Modulelll
Financing Decison — Sources of finance — Equity, debt, inditutiond finance (Indian and
overseas)- cost of capitd — cost of debt — cost of preference capitd — cost of equity — cost of
retained earnings — composite cost of capital — capitd dructure — factors determining capitd
structure — capitd gearing — operating leverage — financid leverage. (25hrs)
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Module IV
Management of Working Capital — Meaning — types — determinants — egtimation of
working cepitd requirement — cash management — recevables management-  inventory

management. (20hrs)
ModuleV
Dividend Decision — Dividend policy — conservetive vs liberd policy — ploughing back
of profits and dividend — factors determining dividend policy. (15hrs)
Books Recommended:
1. Shashi. K. Gupta and Sharma R.K. Financial Management ,Kayani Publiehers, New
Ddhi.

2. Pandey.l.M. Financial Management, Vikas Publishing House, New Delhi.

3. Prasanna Chandra . Financial Management, Tata McGraw-Hill Publishing Co.Ltd.,
New Dehi.

4. KhanM.Y and Jain.P.K. Financial Management: Text and Problems Tata McGraw-

Hill Co. Ltd.,New Delhi.

SrivastavaR.M. Financial Management, Pragati Prakashan, Meerut.

Bhabatosh Banarjee. Fundamentals of Financial Management ,PHI, New Delhi.

James C Van Horne. Fundamental s of Financial Management, PHI, New Ddhi.

Pregti Singh. Fundamentals of Financial Management ,Ane Books Pvt.Ltd. New

Ddhi.

9. KulshetiaR.S. Financial Management, Sahitya Bhawan Publications, Agra.

10. Sharan.V. Fundamentals of Financial Management, Pearson Education

11. Viswanath.S.R. Financial Management, Sage Publications, New Ddhi.

o N o o
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Elective Coursel: Stream 2 - Co-operation

CO 1361.2 - PRINCIPLES OF CO-OPERATION

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To give knowledge about the development of co-operative movement in
India and abroad.
Cour se objectives:
1. To inculcate the principles of co-operation among the students.
2. To acquaint the students with the management and working of co-operatives.

Modulel

Origin and Development of Co-operation — meaning — ddfinition — features —
importance — objectives — benefits of co-operation different aspects of co-operation- economic,
socid and mord. (10hrs)
Modulell

Co-operation and other economic systems — capitdism, socidisn and communism -
co-operatives and other forms of busness organizations— didinctive features of a co-operative
organization vis-a-vis, partnership and joint stock companiess A co-operdive as an inditution
and as an enterprise — Co-operative Common Wedlth. (15hrs)
Modulelll

Evolution and development of co-operative principles — principles of co-operation
Rochdale Pioneers (I stage) — Reformulated principles by ICA (Il stage) — Karve Committee on
co-operative principles (11l stage) — principles of ICA in 1995 (IV Stage)- didtinction between
co-operative values and co-operdtive principles. (15hrs)
Module 'V
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Types of Co-operatives in India and in Kerala (i) Short term and medium term co-
operdive credit dructure- primary agricultura credit societies, Urban Co-operative Banks,
employees credit societies- Didrict Co- operative Banks and State Co-operative Banks. (ii) Long
terem credit structuree PCARDBs and SCARDBs. (iii) Generd purpose and specid purpose
agricultural marketing societiess primary maketing societies and their federations including
NAFED, rubber marketing societies and thelir federations, dary co-operative societies and their
federations, fishery co-operatives and their federations (iv) Processng co-operatives- need and
importance (v) Housing co-operatives and their federations (vi) Consumer co-operatives and
ther federations (vii) Indudrid co-operatives and their federations- handlooms and power
looms, coir, handicrafts (viii) Workers co-operatives- dgnificance of workers co-operatives in
Keraa (35hrs)

ModuleV

Co-operative movement in foreign countries — Great Britain (consumer), Germany
(agriculturd  credit), Denmak (dairy), China (Induscos), Jgpan (multi purpose), USA
(Marketing) (a brief study). (15hrs)

Books Recommended:

1. Hagedarl.N. Co-operation Principles, Problems and Practices, Konark Publishing
House, New Délhi.

2. Mahur B.S. Co-operation in India, Sahitya Bhawan Publications, Agra.

3. Umesh Painaik and Ananta K. Roy. Co-operations and Co-operative Management
,Kalyani Publishers ,New Ddhi.
Bedi R.D. Theory, History and Practice of Co-operation, B. Lal Book Depot, Meeruit.

5. Krishnaswvami O.R . Fundamentals of Co-operation, S.Chand & Co. Ltd., New Ddlhi.

6. Krignnaswvami O.R. and Kulandaswvamy V. Co-operation Concept and Theory,
Arudra Academy, Coimbatore.

7. Nationd Co-operative Union of India. Hundred years of co-operative Devel opment
inIndia.

8. Seetharaman S.P. and Shingi P.M. Agribusiness Co-operatives, Oxford & IBH
Publishing Co. New Delhi.
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9. Rgagopaan (ed) . Rediscovering Co-operation, Vol. I, 11 & 11, Indtitute of Rurd

Management Anand, Gujarat.
10. Attwood. D.W and Baviskar B.S . Who Shares ? — Co-operatives and Rural
Development, Oxford University Press,New Ddhi

Elective Coursel : Stream 3 - Trave and Tourisn

CO 1361.3- FUNDAMENTALSOF TOURISM -1

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the cour se: To give knowledge about the development and impact of tourism industry.
Course objectives:
1. To introduce the basic concepts of tourism.
2. To give an indght into the various impacts of tourism.

Modulel

Tourism - Meaning — definition — nature — scope — importance and components of
tourism —concepts of tourism - types of tourism. (15hrs)
Modulell

Historical Development - Trave for trade and commerce, early pleasure travel-
development of Spas- the Grand tour, annud holiday-organized travel, development of industriad
society and itsimpact on travel, seaside resorts, growth of tourism in the 21% century.
(20hrs)
Modulelll
Transport System - Deveopment — surface transport, water transport, air transport,
emergence of jet, high gpeed trains, luxury coaches, car rentd, touriam train - mass tourism.
(20hrs)
Module IV

43



Consumer Behavior - Tourism motivaion, tourist behavior, individud perception, early

factors, travel motivation, modern tourism and motivation. (15hrs)

ModuleV
Impact of Tourism - Economic Sgnificance, foreign exchange earnings, tourism income

multiplier, leskages, employment, regiond deveopment- socio-culturd impacts, environmentd

impacts — sustainable development of tourism. (20hrs)
Books Recommended:
1. Bhaia A.K. The Business of Tourism — Concepts and Strategies, Sterling Publishers,
New Delhi.

2. Jagmohan Negi. Travel Agency and Tour operation-Concepts and Principles,
Kanishka Publishers, New Delhi.

3. JamesWarner Morrison .Travel Agent and Tourism, Arco, New Y ork.
4. Dixit, M. Profiles of Indian Tourism, Roya Book House, Lucknow.

5. Bhatia AK. Tourism Management and Marketing: Business of Travel Agency
Operations, Sterling Publishers New Delhi.

6. Seth P.N. Successful Tourism Management, Sterling Publishers, New Delhi.
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Elective Coursel: Stream 4 - Insurance and Banking

CO 1361.4 - PRINCIPLES AND PRACTICE OF INSURANCE — |

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To provide an understanding of the life insurance business and is operation
in India
Course objectives:

1. To expose studentsto an overview of the working of life insurance business.

2. To impat to dudents rdevant skills for handling mgor functions of life

insurance business,
Modulel
Introduction — Definition and nature of insurance — evolution of insurance — role and

importance of insurance — insurance contract — principles of insurance — insurance and assurance

— types of insurance — life, generd. (25hrs)

Modulell

Life Insurance Organisation — The Indian context, the digribution system, functions of
agents, appointment and continuance, remunerdion to agents, trends in life insurance didribution
channds.
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Pans of Life Insurance — Need level, Term Life Insurance, Increasing / Decreasng Term
Policy, Whole Life Insurance, Endowment Insurance, Money Back Endowment Plan, Marriage
Endowment Plan, Educational Annuity Plan, Children Deferred Assurance Plans, Annuities.

(20hrs)

Modulelll

Policy Conditions — Application and acceptance — prospectus, proposal forms and other
related documents, age proof, specia reports.

Policy document — need and format — preamble, operative clauses, proviso, schedule,
attestation, conditions & privileges, dteration, duplicate palicy. (20hrs)

ModulelV

Premium, premium caculation, days of grace, non —forfeiture options, lapse and reviva
schemes.

Assgnment —Nomination+ Loans — surrenders — foreclosure — Married Women's
Property Act, Policy, cdculations. (15hrs)

ModuleV

Policy Claims - Maurity dams survivd benefit payments death cams waver of
evidence of title ealy cdams cdam concesson, presumption of death, accident benefit and
disability benefit — settlement options, vauations and bonus, distribution of surplus (20hrs)

Books Recommended:

1. MishraM.N . Insurance Principles and Practice, Sultan Chand & Sons, New Ddhi.

2. Mahew M.J. Insurance Principles and Practice, RBSA Publishers, Jaipur.

3. Arthur WilliansC, J., Michad L.Smith, Peter C Young . Risk Management and
Insurance, McGraw-Hill.

4. GuptaO.S. Life Insurance, Frank Brothers, New Delhi.

5. Vinayakam N, Radhaswamy and Vasudevan S.V. Insurance — Principles and Practice,
Sultan Chand & Sons, New Ddlhi.

6. MishraM.N. Life Insurance Corporation of India,Vol.l,11,&I11, Ra Books, Jaipur.

7. Sinivasan M.N. Principles of Insurance Law, Ramanujn Publications, Bahgdore.
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8. SharmaR.S. Insurance Principles and Practice, Vora, Mumbai.
9. Bdachandran S. Life Insurance, Insurance Inditute of India, Mumba.
10. Dinsdde M.A . Elements of Insurance, Pitman, London.

11. Life Insurance Corporation Act, 1956.

Elective Course |: Stream 5 -Computer Application

CO 1361.5- ELECTRONIC DATA PROCESSING AND
COMPUTER APPLICATION

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the study: To update and expand skills in eectronic data processng and computer
goplication in business operations.
Course objectives:
1. Togive functiond knowledgein the fidd of office automation.
2. To equip the students to meet the demands of the industry.
3. Todeveop practicd skillsin document preparation and Statistical andysis.

Modulel

Data processing & numbering system - Data, Information, Types of data processng —
manua, mechanica, dectronic, data processng cycle, advantages of EDP. Logicd gates — AND,
OR, NOT, NOR, Truth tables
Number system — binary, octd, hexadecimal (10hrs)

Modulell
Operating systems- Introduction to DOS — internd commands, externd commands
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Introduction to windows — dements of windows, cascading & tiling of windows, my computer,
windows explorer. Searching of files & folders, credating, ddeting, renaming, copying and
merging folders,

Free software — Linux an overview. (25hrs)

Modulelll

Word processing - Opening Microsoft Word, Word Adjusting, adding or deleting text,
sdecting blocks of text, copying text, moving text, seerch and replace, Saving, editing and
desgning a  document, character formatting and style, page formaiting — headers, footers, page
numbers, bulletls, margin sdtings and column, judifying of text, line spacing, tab settings,
automating tasks, credting tables — entering text into tables, insarting rows and columns in the
table, ddleting arow and column from the table formatting the text in the table.

Mal Merge — credting the main document, creating a mal merge document, modifying
the records in the data source, merging the main document with the data, sending the merged
document to the printer. (25hrs)

ModulelV
PageM aker - Creating and opening publications, working in the PageMaker window,
setting defaults and preferences, viewing pages, usng toolbox, working with text and graphics,

moving between pages, adding and deleting pages, naming and saving a publication, closng a
publication (15hrs)
ModuleV

Software Package in Social Sciences (SPSS)- Starting SPSS -Teminology —Case,
Vaiadbles and leveds- Sygem missng and user-defined missng vaues -ldentification numbers
and case numbers- Procedure- Fundamenta definitions— sample, descriptive gatistics, nomind
scades, ordind scdes, interva scdes, ratio scales, quantitative data, categorical or frequency
data.

Parametric and non parametric data and tests - Dependent and independent variables

(25hrs)
Recommended Practicals:
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1. Dos-—internd commands, externd commands.

2. Windows— crestion, renaming, copying and merging of files and folders.

3. Word Processng — cregtion, editing, formatting and printing of documents; creation
of tables and editing of tables inserting of images diagrams and audio dips mall
merge, Macros.

4. Page Maker — credting publication and editing a publication, renaming, saving,
printing and dosing of publication, inserting an image in publication.

5. SPSS - basc illsto input data and taking datistica values.

Books Recommended:

1. Cox et.a, 2007. MS Office step by step, PHI, New Ddhi.

2. Atman Rebecca Bridge and Atman Rich Mastering in PageMaker, BTB
Publications, New Delhi.

3. JohnRay . 10minute guide to Linux, PHI, New Ddhi.

4. Jeremy : SPSSfor windows, Sage Publications, New Ddhi.

5. Rgaraman V. Fundamentals of Computer, PHI, New Delhi.
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SEMESTER - IV
Core CourseVIll: CO 1441 - INDIAN FINANCIAL MARKETS

No. of instructional hoursper week : 4
No. of credits: 3
Aim of the course: To provide a comprehensive knowledge of the working of financia markets
inIndia
Course objectives:
1. To givethe students an overdl idea about Indian financid markets.
2. Tofamiliaise the sudents with financid market operationsin India

Modulel

Financial System - Meaning — dructure of Indian financid system — financid markets —
finendd inditutions— financid ingruments — financia services. (20hrs)
Modulell

Financial Market — structure — money Market — capital Market — market for mortgages —
market for financia guarantees — foreign exchange market. (22hrs)
Modulelll
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Capital Market - dructure — primary market — meaning — methods and procedure of
public issue — book building process — role of intermediaries. (15hrs)

Module 'V

Secondary Market- functions of stock exchanges — securities traded in the stock
exchange — mgor sock exchanges in India — BSE, NSE - trading procedure — online trading —
demateridization of securities — depoditories — rolling settlement — derivatives trading — types of
investors — speculation — ingder trading — stock market indices — role of SEBI in regulaing
capital market (20hrs)

ModuleV
Mutual Funds — meaning — cdlassfication of mutud fund schemes — open ended schemes
— closed ended schemes — sectora funds — exchange traded funds — money market mutua funds.
(15hrs)

Note:
1. Sudents to prepare a chart showing movements in stock market indices (BSE, NSE)
for at least two weeks and prepare a brief report on the causes for the movements.
| dentify the major gainers and losersin the stock market during the trading period.

2. Studentsto prepare a brief report on a mutual fund product.

Books Recommended:

1. Gupta N.K and Monica Chopra. Financial Markets Institutions and Services, Ane
Books India, New Delhi.
Y ogesh Maheswvary . Investment Management, PHI, New Delhi.
Kevin S. Security Analysis and Portfolio Management ,PHI, New Dehi.
Pregthi Sngh . Dynamics of Indian Financial System, Ane Books Pvt. Ltd., New Delhi.
Sojikumar.K and Alex Mathew . Indian Financial System and Markets Tata McGraw-
Hill Publishing Co.Ltd., New Ddhi.
6. Bharahi V. Pathak . Indian Financial System , Pearson EducationNoida

o~ w0 N
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7. Khan M.Y. Financial Services TataMcGraw Hill Publishing Co. Ltd., New Ddhi.
8. Srivagava R.M. Indian Financial System, Rishi Publishers, Hyderabad.

CoreCourse | X: CO 1442 - BANKING THEORY AND PRACTICE

No. of ingtructional hours per week: 4
No. of credits: 4
Aim of the Course: To expose the students to the emerging scenario of banking in India.

Course objectives:
1. To provide basic knowledge of the theory and practice of banking.
2. To provideskill in operating banking transactions.

Modulel

Banking — Meaning and definition —role of banks in business — dructure of commercid
banking in India — Public sector and private sector banks — scheduled banks — foreign banks —
new generation banks — functions of commercid banks — primary and secondary functions —
crestion of credit. (10hrs)

Modulell

Central banking — origin — functions — note issue — systems of note issue- bankers bank
— banker to Government — Lender of last resort — cugtodian of naions reserves — Centrd
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Clearing agency — credit control — methods of credit control — monetary policy by Centra bank —
functioning of RBI as Centrd Bank. (15hrs)

Modulelll

E-Banking — Tde Banking — Centralised Online Red Time Electronic Banking (CORE)
— Electronic Clearing Service (ECS) — Electronic Fund Transfer (EFT) — Red Time Gross
Settlement (RTGS) — Nationd Electronic Fund Transfer (NEFT) — Society for World wide Inter
bank Financid Teecommunications (SWIFT) —E-Cheque —Any Time Money —ATMs —Credit
Cards —Debhit Cards — Smart Cards — Internet Banking. (15hrs)

Module 'V

Banking Practice — Banker — Customer — dfinition — relationship between banker and
customer — generd and specid relationship — cheque — definition — essentids of a vdid cheque —
crossing — types of crossing — generd and specid crossing — dishonour of cheque — lighilities of
wrongful dishonour — collecting banker and paying banker — datutory protection to collecting
banker and paying banker — opening and operation of accounts by specid types of customers —
operation of accounts and settlement of transactions using internet banking. (27hrs)

ModuleV

Changing scenario of Indian Banking —socid control — Nationdization of banks —
socid banking — Lead Bank Scheme — Priority sector lending — service area approach — micro
credit — banking sector reforms — management of Non — Performing Assets (NPAS) — Prudential
norms — Basd Norms — Capitd Adequacy norms — Universd banking — maintaining customer
relationship — Know Y our Customer (K'Y C) — Right to information. (15hrs)

Books Recommended:
1. Sundaram K.P.M and Varshney P.N. Banking Theory Law and Practice, Sultan
Chand & Sons, New Delhi.
2. Maheswari S.N . Banking Theory Law and Practice, Kayani Publishers New Delhi.
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3. Sekhar K.C. Banking Theory Law and Practice, Vikas Publishing House, New Dehi.

4. Gordon E and Natargan K. Banking Theory Law and Practice, Himaaya Publishing
House, Mumbai.

5. Ldl Nigan B.M. Banking Law and Practice, Konark Publishers Pvt. Ltd., New
Ddhi.

6. Radhaswami M. Practical Banking, Sultan Chand & Sons, New Delhi.

7. Dekock . Central Banking, Crosby Lockwood Staples, London.

Core Course X: CO 1443 - CORPORATE ACCOUNTING

No. of ingructional hours per week: 5
No. of credits: 4
Aim of the course To expose the dudents to the accounting practices prevaling in the
corporate.
Cour se Objectives:
1. To enable the students to develop awareness about corporate accounting in conformity
with the provisons of Companies Act, IAS and IFRS.
2. To endble the dudents to prepare and interpret financia satements of joint stock
companies in different Stuations.
Modulel
Accounting standar ds applicableto corporate —AS 1, 2, 3,6, 7, 9, 14, 21 (10hrs)

Modulell

Issue of shares and debentures — procedures — forfeture and reissue of shares —
underwriting — Redemption of Preference shares and debentures - Find Accounts of Companies
— company dtatutory records — Preparation of Find Accounts — Form and contents of Baance
Sheet, Profit and Loss Account (Vertical Form) — Profits Prior to incorporation. (20hrs)
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Modulelll

Amalgamation, Absorption and External Recongruction - Accounting for
amdgamation of companies — meaning — types — meits and demerits of amagamation —
determination of purchase condderation: Lump sum, Net worth and Net Payment methods —
Accounting in the books of purchasng and vendor company- post amdgamation Baance Sheet

— Accounting for absorption and Externd Recondtruction. (30hrs)
ModulelV

Internal Reconstruction — Reorganization of cgpitad — consolidation and sub-divison of
share capital — post reconstruction Balance Shest. (15hrs)
ModuleV

Interpretation of financial statements —familiaity with AS 20 —objectives, scope,
definition, presentation, measurement —Basc EPS -Diluted EPS -Diluted Potentid Equity
Shares —Redtatement and disclosure —EBIT —EPS Analyss, Asset—Liability Management (with
computation) (15hrs)

Books recommended:

1. JanS.Pand Narang K.L . Corporate Accounting, Kayani Publishers, New Ddlhi.

2. Maheswari S.N. and Maheswari SK. Corporate Accounting, Vikas Publishing
House, New Ddlhi.

3. Paul. K.R . Accountancy, New Central Book Agency Pvt. Ltd. Kolkata.

4. Pilla RS N.Bhagavathi and Uma S. Fundamentals of Advanced Accounting, S
Chand & Co. Ltd., New Ddlhi.

5. M.C. Shukla, Grewd T.S.and Gupta S.C. Advanced Accounts S.Chand & Co. Ltd.,
New Delhi.

6. Mukherjee A. and Hanif M. Corporate Accounting, Tata McGraw-Hill Publishing
Co.Ltd., New Delhi.

7. Nirmad Gupta and Chhavi Sharma. Corporate Accounting Theory and Practice, Ane
Books India, New Ddhi.
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Complementary Course 1V: CO 1431- INFORMATION TECHNOLOGY
IN BUSINESS

No. of ingructional hours per week: 4

No. of credits: 3

Aim of the courses To expose the dudents to the innovations in information technology
and its potentia gpplication in busness.

Cour se objectives:

1. Toreview the basic concepts and functiona knowledge in the field of 1T
2. To expose the sudents to computer application in the fidld of Business.

Modulel

Introduction to Computers - Evolution of computers — Features and design —
Managing Hardware, Software, Computer Languages - Operating systems. (10hrs)
Modulell

I nter net - Meaning, Definitions, Higtory. Internet Sructures— 7 layers. Internet protocols
—TCP/IP, FTP, HTTP, URL. Internet Browsers — WWW Consortium, Search engines.
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Internet Security - network security, firewall, cryptography, password, biometrics, digita

sgnature, digitd certificate.

Business applications of internet - , e-mail, UseNet, newsgroup, telnet, intranet, extranet, e-
ticketing, chatting, FAQ. (18hrs)

Modulelll
E-Commerce - E-Commerce modds with case study — B2B, B2C, C2C, C2B
Business Applications of E-Commerce- Auctions — benefits, implementation and impact.
E-Banking and its benefits— Credit Card, Debit Card, Smart Card, E-cash.
Online financid Services— Stock trading, e-broking.
E-business— Modd -Do—it—yourself mode, Made to Order Model, Information Service modd,
Emerging hybrid models. (18hrg)

Module lV
E-Gover nance - Meaning, Definition, Modds — G2G, G2B, G2C.
E-citizen, E-service — e-filing, E-society

ICT & E- Governance, Benefits and risks of E-Governance (10hrs)

ModuleV
Office Automation - An Overview - Word Processng — basics of document creation,
editing, formatting and Printing
Spreadsheet — Structure, gpplication to accounting, marketing and financid functions
DBMS — concept and advantages of Database Management System
Presentation Software and its uses
Introduction to accounting packages - Tally, Dac easy, Redl, Peachtree. (16hrs)

Books Recommended:

1. RgaramanV. Fundamentals of Computer, PHI, New Delhi.
2. Alexis Leon & Mahews Leon . Fundamentals of Information Technology,
Vikas Publishing House, New Delhi.
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3. Bharat Bhaskar . Electronic Commerce, Tata McGraw-Hill Publishing Co.
Ltd., New Ddhi.

4. Pankg Sharma. E-Governance, APH Publishing Corporation, New Delhi.

5. Bansal S.K . E-Business Fundamentals, APH Publishing Corporation, Newv

Ddhi.

Afuah A .and Tuccl C. Internet Business Models and Strategies, McGraw-Hill.

Gay P Schneider. E-Commer ce, Thomson.

Joseph. E-commerce : An Indian Perspective PHI, New Ddhi.

Sdlings . Cryptography and Network Security, PHI ,New Delhi.

10. Stephen L Neson . MS Office:  The Complete Reference, Tata McGraw-Hill
Publishing Co. Ltd., New Ddhi.

© © N ©

Elective Coursell: Stream 1 - Finance
CO 1461.1 - PROJECT FINANCE

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To enable the students to learn the process and issues reating to preparation,
gopraisd, review and monitoring of projects.
Course objectives:
1. To provide knowledge on the concept of project finance.
2. To highlight the sources and application of finance.

Modulel

Project — Meaning — definition — features — classfication of projects — stages in project
cycle— identification, formulation and implementation. (15hrs)
Modulell

Appraisal of Projects — Market feashility, technicd feeshility, financid feeshility-
different types of gppraisa to determine feasbility — feasibility report. (25hrs)
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Modulelll

Financial Appraisal of a Project — Evaduation Techniques — traditiond and modern
(theoretical aspects only) Risk anadyss — meaning — importance and techniques — Sengtivity,
Break even, Decison Tree, smulaion andyss. (15hrs)

Module IV
Edtimation of Project cost — Prdiminary expenses — cost of acquidtion of fixed assets,

cos on technicd knowhow, acquistion of patents and licenses — documentation charges —

preparation of project report — sources of funding. (25hrs)
ModuleV

Ingtitutional Financefor Projects — Nationd and sate level — IDBI, SIDBI, GIC, LIC,
UTI, SFC, IFC —functions and schemes. (10hrs)
Note:

Sudents be directed to identify the sources of finance and nature of schemes applicable

to salected business units.

Books Recommended:

1. Prasanna Chandra. Project Planning, Analysis, Selection, Tata McGraw-Hill
Publishing Co. Ltd., New Delhi.

2. God B.B. Project Management, Deep & Deep Publications Pvt. Ltd., New Ddhi.

3. Harold Kerzner . Project Management: A Systems Approach to Planning, Scheduling
and Controlling, CBS Publishers, New Ddhi.

4. Vasant Desa . Project Management, Himaaya Publishing House, Mumbai.

5. Rao.P.C .K . Project Management and Control, Sultan Chand & Sons, New Delhi.

6. Bhavesh M Pate . Project Management: Strategic Financial Planning, Evaluation
and Control, Vikas Publishing House, New Ddhi.
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7. Clifford F. Gray, Enk. W. Larson . Project Management, Tata M cGraw- Hill
Publishing Co. Ltd., New Ddhi.

Elective Coursell: Stream 2 - Co-operation
CO 1461.2 - CO-OPERATIVE MANAGEMENT AND ADMINISTRATION

No. of instructional hours per week : 5
No. of credits: 4
Aim of the course. To provide knowledge about the sysem of management and adminidrative
set up of co-operatives.
Cour se objectives:
1. To familiaise the sudents with the principles and practice of co-operative
management and adminigration.
2. To endble the students to identify the issues in the process of management and
adminidration of co-operatives.
Modulel
Co-operative management — Nature and importance — managing members, dud role of
members as users and owners of co-operative enterprise — democracy in co-operatives —
managing the relationship between the Board of Directors and members — co-operative corporate

governance- relation between member societies and their federations. (20hrs)
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Module 11

Issues in Co-operative management — Managing the socia process in a co-operative,
competition, conflict and co-operation. Associative character of a co-operative and managing a
co-operdive asociation.  Issues in organizing a co-operative — sze of the organization — smdl
area vs lage area, dngle purpose vs multipurpose co-operatives - multipurpose vs multi
functiond co-operatives — unitary vs federd co-operatives — designer vs green house co-
operatives — Issues in financing a co-operative — Evauding a Co-operative organization —

member dimension, enterprise dimension and ethical dimension. (20hrs)

Modulelll

Adminigtrative set up of Co-operative Department in  Kerala — date level — didrict
levd and tduk levdl — powers and responghilities of Co-operative department — conferment of
powers of Regigrar — functiond Regigrars in Kerda — need for separating adminidration from
audit. (15hrs)

Module IV
Co-operative Education and Training —Need and importance — arrangements for co-
operdive education and traning in India and in Keda — NCUI, NCCT, Kerda State Co-
operative Union, Circle Co-operative Unions, Specidized Sectord Training Inditutesin Kerda
(15hrs)
ModuleV
Management and working of major Co-operative Organizations and Ingtitutions —
in- Aid of Co-operatives — NAFED, IFFCO, KRIBCO, NABARD, NDDB, NCDC, and
Nationd Housng Bank and other naiond organizations providing asssance to housng co-

operatives. (20hrs)

Books Recommended:
1. Krishnaswvami O.R. and Kulandaisvamy V. Co-operation Concept and Theory, Arudra
Academy, Coimbatore.
2. Bedi R.D. Theory, History and Practice of Co-operation, B. Lal Book Depot, Meerut.
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3. Rgagopaan R. (ed). Rediscovering Co-operation, Vol 1,1l & I, Inditute of Rurd
Management Anand, Gujarat.

4. Seetharaman S.P. and MohanN . Framework for Studying Co-oper ative Organisation:
The case of NAFED, Oxford & 1BH Publishing Co., New Delhi.

5. Segtharaman S.P. and Shingk P.M. Agribusiness Co-operatives, Oxford & IBH
Publishing Co., New Ddhi.

6. Edgar Pandl . Reinventing the Co-operative Enterprises for the 21% Century, Plunkett
Foundation, UK.

7. Tushaar Singh . Catalysing Co-operation , Sage Publications, New Ddlhi.

8. Attwood D.W. and Baviskar B.S . Who Shares? — Co-operatives and Rural Devel opment,
Oxford Univerdty Press, New Ddhi.

9. Baviskar B.Sand Dondd W. Attwood . Finding the Middle Path, Vistaar Publications,
New Ddhi

Elective Coursell: Stream 3 - Traved and Tourism
CO 1461.3 - FUNDAMENTALS OF TOURISM-I1

No. of instructional hoursper week : 5

No. of credits: 4

Aim of the courses To impat knowledge of tourism indusry and the role of organisations in
tourism promoation.

Course objectives:

1. Tofamiliarise tourigm as an indudtry.
2. Togiveaningght into tourism products of India

3. Toundergand the basc functions of Internationd tourism organisations.

Modulel
Structure of Tourism Industry — accommodation, transport, attractions, support
savices, range of services. Elements of tourism — dimate — scenic attractions — accesshility,
geographica components, travel geography. Customer care — the tourism industry structure.
(20hrs)
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Modulell

Role of Public Sector Organisations — naure of involvement — public/private sector
involvement, need for tourism organisations, functions, scope and work of NTO — Broad aress,
tourist informetion offices — functions of oversess offices — criteriafor opening oversess offices.

(20hrs)

Modulelll

Tourism in India — Mgor degtinations, attractions - naturd attractions, fairs, fedtivas,
at, achitecture, panting, music- Depatment of Tourism, Government of India- Sructure,
functions, Tourism policies. (20hrs)
Module IV

Tourism in Kerala- Tourism products- wild life sanctuaries, beaches and back waters,
€co tourism, hedth tourism, medica tourism, Tourism promotion, promotiona events- trave

marts, roadshows. Tourism and economic devel opment. (15hrs)

ModuleV

International Co- operation and Organisations- structure- organization and functions

of UNWTO, PATA, IATA and ICAOQ. (15hrs)
Books Recommended:
1. Bhaia A.K. The Business of Tourism—Concepts and Strategies, Sterling Publishers,
New Ddhi.

2. Jgmohan Negi. Travel Agency and Tour Operation-Concepts and Principles,
Kanishka Publishers, New Delhi.

3. James Warner Morrison . Travel Agent and Tourism, Arco, New Y ork.
4. Dixit, M. Profiles of Indian Tourism, Royal Book House, L ucknow.

5. Seth P.N. Successful Tourism Management, Sterling Publishers, New Delhi.
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Elective Coursell: Stream 4 - Insurance and Banking
CO 1461.4 - PRINCIPLES AND PRACTICE OF INSURANCE —11

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To give knowledge of generd insurance business and enable the students to

understand the accounting practices of insurance companies.

Course objectives:

1. To make dudents familiar with the fundamentd principles of Generd
Insurance

2. To gve awareness about the differences in the accounting practices of Life

Insurance business and Generd Insurance business.

Modulel
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Insurance Legidation in India - Insurance Act 1938, Marine Insurance Act 1968,

Generd Insurance Business (Natiordlisation) Act, 1972, IRDA Act (a brief study) (15hrs)
Modulell

Marine Insurance — Nature of Marine Insurance contract - marine insurance policies —
policy conditions— premium calculation — marine losses - payment of clams. (15hrs)
Modulelll

Fire Insurance — Nature and use of fire insurance — fire insurance contract — kinds of

policies— policy conditions — rate fixation in fire insurance — payment of daim - re —insurance.

(20hrs)
Module IV
Miscellaneous insurance — motor insurance — burglary and persona accident insurance
— Rurd Insurance in India— Urban non — traditiond insurance. (15 hrs)
ModuleV

Accounting and Finance — Accounting for insurance busness — compliance with IRDA
rules— Taxaion.
Investments — evduaion of invetments — capital structure - cost of capitd — solvency

margin and compliance. Financid ratios — criticad rations and andysis, control system. Insurance

company output and cost.
Difference in Accounting Practices between Life and Generd Insurance — Reserve funds
— invesments— capital structure — solvency margin — deposits with Government (25hrs)
Books Recommended:
1. Mishra M.N. Insurance Principles and Practice, Sultan Chand & Sons, New
Ddhi.

Mathew M.J. Insurance Principles and Practice, RBSA Publishers, Jaipur.
3. Arthur WilliamsC, X., Michad L.Smith, Peter C Young. Risk Management

and Insurance, McGraw Hill.
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4. Vinayakam N, Radhaswamy and Vasudevan S.V. Insurance — Principles and
Practice, Frank Brothers, New Ddlhi.

SharmaR.S . Insurance Principles and Practice, Vora, Mumbai.
Dinsddle M A . Elements of Insurance, Pitman, London.

Badachandran S. General Insurance, Insurance Ingitute of India, Mumbai.

O N o o

Insurance Regulatory Development Act 1999 and other relevant Acts.

Elective Coursell: Stream 5- Computer Application
CO 1461.5-WEB DESIGNING AND PRODUCTION FOR BUSINESS

No. of instructional hoursper week : 5
No. of credits: 4

Aim of the course To expose sudents to environment for web designing and developing
programming skillsfor the same.

Course objectives:
1. Toimpart functiond knowledge in the fidd of Web design
2. To equip the students to meet the demands of the industry.
3. To devdop practicd <kills in Web degning and production for business
organisations.
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Modulel

Planning a ste for business. - Web page overview — Elements of the internet, Elements
of a web page. Types of Sites — Persond dtes, Smdl business dtes, large business dtes, online
busness gdtes Educationd inditution dtes, Government Stes Matching format to  audience,
cregting guiddines, cregting a dte dructure, Writing for the web, download time, methods for
creating pages, Publishing asite— Addressing aweb site, Absolute & Relative addresses (10hrs)

Modulell
HTML Basics - Head content, adding a title, Body content, Paragraph bresks, Line
bresks, Horizonta lines, Fonts and text dze, Text color, Headings, Aligning text, Lids

Background color (10hrs)
Modulelll

HTML Editing - About HTML editors, the editing environment Effective Page design
— Uniform gtyle, finding design idess, Heading, Ligts, usng white pace, splitting the text,
colors and background., Creating pages with Save As. (20hrs)
ModulelV

Frames, Images & Navigation — Frames and tables, animated effects -Images —
Image formets for the web, obtaining images, image Size, editing images, thumbnails, images
and text, rollover images - Navigaion — types of hyperlinks, navigation bars, linking to externd
gtes, emal links, cregting image maps, image maps in action, Ste maps, three-click navigation,
gtelinkage (30hrs)

ModuleV

Multimedia and Publishing - Sound - types of sound files linking to sound files,
embedding sound files - Video — Andog video, Digitd video, webcams, Animdion -
Downloading animations, flash Publishing — Tedting, Trandferring to the web, regidering a dte,
marketing a 9te, maintaining asite, Domain names, web hogting (20hrs)

Recommended practical:
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1. Create atimetable of your class.

2. Cresteamark list of B.Com Degree examination.
3. Create awebsitefor

(& An automobile Company (add images and sounds)
(b) AN FMCG Company
(©) Your indtitution

4. Create awebsite of computer products (add proper animation)

5. Create an online gpplication form for admission process.

6. Creste awebgte for online marketing.

Books Recommended:

1.

a > 0w DN

Mary Millhollon ,et .al. Easy Web Design, PHI, New Delhi.

Nick Vandome. Creating Web Pages, Dreamtech PublishersNew Ddhi.
Mike McGrath . HTML in Easy Seps, Dreamtech Publishers, New Delhi.,
NIIT . Basics of Website Design

Millhallon & Cadtrina. Faster Smarter Web Page Creation ,PHI, New Delhi.

SEMESTER -V
Core Course Xl : CO 1541 - FINANCIAL SERVICES

No. of instructional hours per week : 4
No. of credits: 4
Aim of the course: To provide knowledge of financia services sector in India

Course objectives:

1. To provide the sudents with an overd| idea of financiad services avalablein the

country.

2. To create an understanding about recent trends in financid services sector.

Modulel
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I ntroduction- Meaning- types- fund based financia services, fee based financiad
sarvices. Merchant Banking- functions- regulation of merchant bankers. Insurance- types of

insurance- schemes- modern trends in insurance. (15hrs)

Modulell
Venture Capital- Features- types- stages of venture capita finance- venture capita
process- structure of Venture Capital Funds- Analyzing products and services of venture capita

funds. (15hrs)
Modulelll

L easing- Essantids- types- advantages- limitations — leasing vs owning. Hire purchase-
features- Hire Purchase Agreement. (12hrs)
ModulelV

Housing Finance- Importance- fixed and flexible rate of interest- EMI- Procedure for
granting loans- Role of Nationa Housing Bank - Commerciad Banks and other housing financid
ingtitutions. Securitization of debt- objectives- bendfits. (15hrs)

ModuleV
Other Financial Services- Portfolio Management- Basics- Portfolio Selection
maintenance- Evauaion and Revison- management of risk. Factoring- objectives-features-types
of factoring-forfaiting (concepts only).Credit Rating- objectives- credit rating factors-
importance- Agenciesin credit rating .Introduction to Infrastiructure Financing. Private Equity
(Brief introduction only). (15hrs)

Books Recommended:

1. GuptaN.K and Monika Chopra. Financial Markets, Institutions and Services, Ane
Books India, New Ddhi.

2. Yogesh Maheswari . Investment Management, PHI, New Delhi.

3. KevinS. Security Analysis and Portfolio Management, PHI, New Delhi.
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4. Avadhani V.A . Security Analysis and Portfolio Management, Himadaya Publishing
House, New Ddlhi.

5. Dondd M. Fischer and Ronald J. Jordon. Security Analysis and Portfolio
Management, PHI, New Delhi.

6. BholeL.M . Financial Markets and Institutions, Tata McGraw-Hill Publishing
Co. Ltd., New Delhi.

7. Bharahi. V. Pathak. Indian Financial System, Pearson Education, New Ddhi.

8. VasanthDesa . Indian Financial System, Himdaya Publishing House, New Ddhi.

9. KhanM.Y. Financial Services, Tata McGraw-Hill Publishing Co. Ltd., New Dehi.

Core Course XlI: CO 1542 - COST ACCOUNTING

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To impart knowledge of cost accounting system and acquaint the
students with the measures of cost control.
Course objectives:
1. Tofamiliarise the students with cost concepts.

2. To make the students learn the fundamentals of cost accounting as a separate
system of accounting

Modulel
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Introduction to Cost Accounting — Meaning and definition — cost concepts — cost
centre, cost unit, profit centre, cost control, cost reduction — objectives — Didtinction between
financid accounting and cost accounting — Methods and Techniques of costing — advantage of
cost accounting — limitations of cost accounting — Ingtalation of costing system. (15hrs)

Modulell

Accounting and control of material cost- Documentary Desgn- EOQ levels of
inventory. Methods of pricing of issues. ABC, VED and FSN analyss — perpetua and periodical
inventory sysem — continuous stock taking — materid losses and the accounting trestment —
treatment of primary and secondary packing materids. (20hrs)

Modulelll

Accounting and control of labour cost — time kegping — time booking — systems of
wage payment — incentive plans— idle time — overtime and their accounting trestment — labour
turn over — concept of learning curve. (20hrs)

ModulelV

Accounting for overheads - dasdficaion — depatmentdisaion (alocation and
gpportionment) — absorption — determination of overhead rates — under / over absorption and
their accounting trestment — alocation of overheads under ABC andysis. (20hrs)

ModuleV

Cost accounting records — Integra and norrintegra systems (theoretical importance
only) — preparation and presentation of cost sheets — Reconciligtion of cos and financid
accounts. (25hrs)

Books Recommended:
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1. Jin SP and Narang K.L. Advanced Cost Accounting, Kayani Publishers, New
Ddhi.
Prasad N.K. Advanced Cost Accounting, Book Syndicate Pvt. Ltd., Kolkata.

3. Khan M.Y. and Jan P.K. Advanced Cost Accounting, Tata McGraw-Hill
Publishing Co. Ltd., New Ddhi.

4. Thuldan P.C. Practical Costing, Vikas Publishing House, New Delhi.

5. Arora M.N . Principles and Practice of Cost Accounting, Vikas Publishing
House, New Ddlhi.

6. NiganB.M. and Jain K. Cost Accounting, PHI, New Ddhi.

7. Maheswari SN. Cost and Management Accounting, Sultan Chand & Sons, New
Ddhi.

Core Course Xl111: CO 1543- ACCOUNTING FOR SPECIALISED
INSTITUTIONS

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course. To deveop the skill for the preparation of find accounts of specidised
ingtitutions and enable the students to acquire professona competence in accounting.
Cour se objectives:
1. To familiaise the dudents with the accounting practices prevaling in various
pecidised inditutions.
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2. To acquant the students with the preparation of find accounts of the specidized

inditutions.

M odulel

Accounts of Banking Companies - Preparation of financid statements - statutory forms
— comments on Balance Sheet items — Accounting policies for banking sector. (20hrs)
Modulell

Accounts of Insurance Companies - Life and Generd Insurance — Preparation of Fina
Accounts — Determingtion of profit in Life Insurance Business (20hrs)
Modulelll

Accounts of Electricity Supply Companies — Prescribed forms of accounts — Find
Accounts — adjustment of rates, depreciaion, contingency reserve, Development Reserve, Tariff
and dividend control reserve, Generd Reserve.  Redrictions on dividends — clear profits —
reasonable return — capital base — digposd of surplus— replacement of assets (25hrs)

Module IV
(8 Accounts of Stock Exchange transactions — Books of accounts maintained by the
brokers as per SEBI guiddines— Accounting treatment in the books of the broker.
(b) Accounts of Local Bodies — Preparation of Income and Expenditure Account,
Baance Sheets from cash book and statement of assets and liabilities. (15hrs)
ModuleV
Government Accounts in India — Gened Principles — Indian Audit and Accounts
Department — Comptroller and Audit Genera and Public Accounts Committee — Compilation of
Accounts. (10hrs)

Books Recommended:
1. Jan SPand Narang K.L. Advanced Accountancy, Kadyani Publishers, New Delhi.
2. Maheswari S.N and Maheswari S.K. Advanced Accounting ,Vikas Publishing House,
New Delhi.
3. Paul K.R. Accountancy, New Centra Book Agency Pvt.Ltd., Kolkata.
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4. Gupta RL. and Radhaswamy M. Advanced Accountancy, Sulatan Chand & Sons,
New Ddhi.

5. Shukla M.C, Grewd T.S. and Gupts S.C. Advanced Accounts,S. Chand & Co. Ltd.,
New Ddhi.

6. Mukherjee A. and Hanif M. Modern Accountancy Vol.ll ,Tata McGraw-Hill
Publishing Co. Ltd.,New Ddhi.

7. Kerdalnditute of Loca Adminigration . Accrual Based Double Entry
System of Accounting in ULBs.

8. Government of Kerda. Kerala Municipal Accounts Rules 2007

9. Government of Kerdla. Kerala Municipal Accounts Manual 2007.

Open Courses
(For students from disciplines other than Commerce)

Open Course|: CO 1551.1- FUNDAMENTALSOF FINANCIAL
ACCOUNTING

No. of instructional hoursper week : 3
No. of credits: 2
Aim of the courses To provide basc accounting knowledge as gpplicable to business and to

form a background for higher learning in financdid accounting.
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Course objectives:
1. To enable the students to acquire knowledge in the basic principles and practices of
finandd accounting.
2. To equip the sudents to maintain various types of ledgers and to prepare find

accounts.

Modulel
Introduction to financial accounting — Accounting — meaning, objectives — accounting

concepts and conventions -systems of accounting. Accounting Standards — meaening and

objectives. Double entry book keeping—basic concepts—rules of debit and credit. (8hrs)
Modulell

Recor ding Business Transactions — Journd — Ledger — Subsidiary books. (8hre)
Modulelll

Cash book — Simple cash book, cash book with cash and discount columns, cash book
with cash, discount and bank columns — Petty Cash Book — Bank Reconciliation Statement.

(10hrs)
Module IV
Trial Balance — meaning and objectives — preparation of Trid Baance — Rectification of
errors— Types of errors — detection and rectification of errors — Suspense Account. (10hrs)
ModuleV

Financial Statements — Find accounts of sole trader — Manufacturing, Trading and
Profit and Loss Account — Balance Sheet — Preparation of final accounts with adjustments.
(18hrs)
Books Recommended:

1. Naseem Ahmed, Nawab Ali Khan and M.L. Gupta Fundamentals of Financial
Accounting — Theory and Practice, Ane Books Pvt. Ltd., New Delhi.
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2. Krishnankutty Menon M. and George Chakola. Principles of Book-Keeping And
Accountancy, Sahitya Bhawan Publications, Agra.

3. Gupta R.L.and Gupta V.K. Principles and Practice of Accountancy, Sultan Chand &
Sons, New Ddlhi.

4. Jain SP. and Narang K.L. Basic Financial Accounting, Kdyani Publishers, New Delhi.

5. Maheswari SN and Maheswari S.K . Advanced Accounting-Vol.l, Vikas Publishing
House,New Ddlhi.

Open Coursel: CO 1551.2 - FUNCTIONAL MANAGEMENT

No. of instructional hoursper week : 3

No. of credits: 2

Aim of the course. To provide a theoretical base so as to enable the students to acquire practica
knowledge of the functiond aress of management.
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Course objectives:
1. To provide basic knowledge on the functions of Management.

2. To acquaint the students with the functiond areas of Management.

Modulel
Functions of M anagement — Management — meaning — definition — functions of
management —planning - organizing — saffing — directing — controlling (a brief study )  (10hrs)

Modulell

Production M anagement — meaning of plant — firm - industry — plant location — factors
affecting plant location - production planning and control — plant layout — factors — types —
inventory management (10hrs)

Modulelll

Marketing Management - meaning and objectives — difference between marketing and
«ling —marketing functions — functions of exchange, buying and assembly — sdling — functions
of physcd didribution — standardisation - grading and branding — packaging — trangportation -
marketing mix (22hrs)
Module IV

Human Resource Management — meaning and nature — role and responsbility of HR
managers — Man power planning — recruitment — sdection — training and development —
placement compensation — methods of wage payment — incentives — monetary and non monetary.

(22hr9)

ModuleV

Financial Management - Meaning — definition — objectives — profit maximization vs
wedth maximization — scope of financid management — investment decisions — financing
decisons— dividend decisons— Working Capital ( abrief study) (10hr9)
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Books Recommended:

A 0D P

Richard Pettiger. Introduction to Management, Pagrave Macmillan ,New Y ork.

Meenakshy Gupta . Principles of Management, PHI, New Ddhi.

Prasad L.M. Principles of Management, Sultan Chand & Sons, New Delhi.

Koontz andn O'Donnd. Principles of Management, Tata McGraw-Hill Publishing
Co.Ltd. New Delhi.

Koonts and Heinz Waelhrich. Essentials of Management, Tata McGraw-Hill Publishing
Co.Ltd. New Delhi.

Bhooshan Y.K. Business Organisation and Management, Sultan Chand & Sons New
Ddhi.

Bhatia R.C. Business Organisation and Management, Ane Books Pvt. Ltd. New Ddhi.

Open Course|: CO 1551.3 - ENTREPRENEURSHIP DEVELOPMENT

AND PROJECT MANAGEMENT

No. of instructional hoursper week : 3
No. of credits: 2
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Aim of the course To inculcate interest among the students to develop entrepreneurid skills so
as to preparing them to sat up and manage smal scae enterprises.

Cour se Objectives:
1. To provide an indght into the entrepreneurid qudities and skills required for
formation of an enterprise and to give awareness about the support systems available
to the entrepreneurs.

2. Tofadlitate understanding on identification, gppraisa and execution of projects.

Modulel

Entrepreneur and entrepreneurship —entrepreneur— meaning  and  definition -
characterigtics— qudities and skills— functions— types of entrepreneurs.  Entrepreneurship —
meaning — characteristics— entrepreneur  vs  intrgpreneur- — entrepreneurship and  innovetion -

Entrepreneurship development programmes. (12hrs)
Modulell

Small and medium enter prises— Meaning— definition- classfication- features—
objectives— procedure for starting SMEs. (7hrs)
Modulelll

Ingtitutional support and incentives to entrepreneur s— support sysems— DIC —
Department of Industries and commerce - KVIC - KFC- KINFRA —SIS| — SIDBI —KITCO -
Techno Park - indudtrial edtates. Incentives— Green channd — single window system —

infrastructure development — tax holiday. (15hrs)
Module 'V

Project management — meaning of project — project identification — project appraisal —
merket feasihility — technicd feasihility — financid feesibility — feasibility report (10hrs)
ModuleV
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Project planning and execution — resources of the project — project execution — project
net work techniques — risk andyss and contingency planning — project evaluation and reporting.
(10hrs)

Books Recommended:

1.ShuklaM.B. Entrepreneurship and Small Business Management, Kitab Mahdl,
Allahabad.

2. Sangram Keshari Mohanty . Fundamentals of Entrepreneurship, PHI, New Dehi.

3. NandanH . Fundamentals of Entrepreneurship, PHI,New Delhi.

4. NagargjanK . Project Management, New Age Internationa Pvt. Ltd., New Dgjhi.

5. Vasanth Desai . Project management, Himaaya Publishing House, Mumba.

6. Bhavesh M. Patel. Project Management, Vikas Publishing House, New Delhi.

Elective Courselll: Stream 1 - Finance
CO 1561.1 -INCOME TAX LAW AND PRACTICE -1

No. of instructional hoursper week : 5
No. of credits: 4
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Aim of the coursee To understand the provisons of Income Tax Act 1961 for the @mmputation

of taxable income.

Course objectives:
1. Tofamiliarise the students with the basic concepts of taxation.
2. To enable the students to compute taxable income under different heads.

Modulel
Introduction- Basic concepts and definitions - Residentid status and incidence of tax-

scope of totad income- incomes exempt from tax- treatment of agricultural income- Heads of

income. (10hrs)
Modulell

Salaries — chargeghility — dlowances — perquisites — profitsin lieu of sdary — deductions
from sdaries — computation of income from saaries. (20hrs)
Modulelll

Income from House Property — Basis of charge — exemptions— annud vaue—
determination of annud vaue — deductions — computation of income from House Property.
(10hrs)
Module IV
Profits and Gains of Business or Professon — chargesbility — deductions expressy
dlowed — generd deductions — expenses expresdy disalowed — expenses or payment not
deductible in cetan crcumdances — computation of Profits and Gains of Busness or

Profession. (25hrs)
ModuleV

Capital Gainsand Income from Other Sour ces— Basis of charge — capitd assets—
kinds of capita assets — exemptions— computation of Capitd Gains.
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Income from Other Sources Generd chargeability — specific chargesbility — deemed
profit — deductions — disalowed expenses — computation of income from Other Sources. (25hrs)

Books Recommended:

1. Mahrothra H.C and Goya S.P. Income tax Law and Practice, Sahitya Bhawan
Publications, Agra

2. Vinod K. Singhania and Kapil Singhania . Direct Taxes Law and Practice, Taxmam
Publications Pvt. Ltd., New Delhi.

3. Gaur V.P and Narang D.B . Income Tax Law and Practice, Kayani Publishers, New
Ddhi.

4. Ld B.B. Income Tax Law and Practice, Konark Publishers Pvt. Ltd., New Delhi.

5. Mahesh Chandra, Goya S.P and Shukla D.C. Income Tax Law and Practice, Pragati
Publications, New Ddhi.

Elective Courselll: Stream 2 - Co-operation
CO 1561.2 - CO-OPERATIVE LEGAL SYSTEM
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No. of ingtructional hoursper week : 5
No. of credits: 4
Aim of the coursee To give knowledge of the legd sysem prevaling in India for the
management and adminigtration of co-operatives.
Cour se objectives:
1. Togiveaningght into the prevaling co-operative legd system.
2. To enable the students to understand the legad framework of co-operation in India and
in Kerala
Modulel
Co-operative Legidation in India and in Kerala- Evolution of co-operative
legiddion in India= the 1904 Act, the Act of 1912, transfer of co-operation as provincid
subject, Nationa Development Council Resolution 1956, the Modd Co-operative Societies Bill
1957, the Modd Co-operative Societies Bill 1991 by Panning Commisson Trend towards
parald Co-operative Laws - Andhra Pradesh Mutudly Aided Co-operative Societies Act 1995,
Multi state Co-operative Societies Act 1984 and its replacement in 2002. Evolution of Co-
operdive legidation in Kerdla and the enactment of Kerda— Co-operative Societies Act 1969.
(15hrs)
Modulell
Kerala Co-operative Societies Act ( Act 21 of 1969) - Preamble and its sgnificance-
important ~ definitions-  regidration of Co-operative societiess procedure for regidration,
Bydaws contentss amendment of bydaws change of name and ligbility- amadgamation and
divison of co-operaive societies. Membership- qudification for membership- rights and
ligbilities of members, remova and expulson of members withdrawa and transfer of shares by
members, redtriction on holding shares, nomination by members. (20hrs)

Modulelll

Management of Co-operativess Annud generd medting, Specid generd meting,
powers of general body, conditution of committee, term, reservation for wesker sections,
disqudification of committee members. Election State Co-operaive Election Commission ad
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its powers — eection procedure, gppointment of delegates, supersesson of the committee,
appointment of adminigtrator / administrative committee — seizure of books and records.

Privileges of Co-operatives — charge and set off, register of members as pima facie evidence —
exemption from stamp duty, taxes and fees, deduction of dues of co-operatives — exemption
from compulsory regigtration of certain documents.

Enquiry, Ingpection and Supervison — procedures - Surcharge — procedures. (25hrs)

Module 'V
Settlement of disputes — arbitration and awards — provisions and procedures — Execution
and enforcement of awards — provisons and procedures. Appeds, review and revison -

meaning and  didinction — authority of gppeds — Co-operative Tribund- conditution and

powers. Offences and pendties— provisions and procedures. (20hrs)
ModuleV
Winding up and dissolution of co-operative societies — gppointment and powers
of liquidators — procedures — settlement of claims. (10hrs)
Books Recommended:

1. Goyd B.B. Co-operative Legidation :Trends and Dimensions, Deep& Deep
Publications Pvt. Ltd. New Delhi.

2. Bedi R.D. Law for Co-operation, Nationa Council for Co-operaive Training , New
Ddhi.

3. Mohanan P.N . Co-operative Societies Laws in Kerala, Swvamy Law House,
Ernakulam.

4. Trivedi B.B. Law and Management of Co-operatives, Loya Book Depot, Meerut.

5. Wearman P.E. A Mode Co-operative Societies Law International Co-operative
Alliance, New Ddhi.

Elective Courselll: Stream 3 - Trave and Tourism
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CO 1561.3 - MANAGEMENT OF TRAVEL AND TOUR OPERATIONS

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the coursee To develop students with professond and academic inputs to adapt to the

requirements of travel and tourism indudtry.

Cour se objectives:
1. To familiarise with the various operations in travel and tourism.

2. To understand the sdle procedures and legd formditiesin travel and tour operations.

Modulel

History of Travel Agency Businesss Travedl agency business in India- role of TAAI-
requirements of travel agency busness- procedures for approva- financid standing and linkages
in travel agency busness role of IATA and approva proceduress Travel formdities and
procedures, VISA, Passport, insurance, health certificate. (20hrs)

Modulell

Tour Operators and Tour Operations- Types of operators- rules of recognition of tour
operators- role of tour operators- tour wholesders- package tour- role of IATO- car rentas- car
rates- car identification car reservations and rental agreements- foreign car rentds- car renta
reservation and procedures- cruises- cruise categories, volume cruises, premium cruises, luxury
cruises, specidty cruisess cruise accommodation cruise fadlities cruise costs-  cruise
reservation procedures. (20hrs)

Modulelll

Packaging a Holiday - Pamning the product- market research- types of packages
negotiations and contracting- air seets, accommodation and ground arangement. Adminigrative
phase- dedgning the package with detalled itinerary- cogsting- brochure printing. Marketing
phase- brochure didribution, advertisng, promotiond methods. Departure phase- reservation,
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holiday documentation, overseas ground handling- duties of a tour escort. Travel guide - record

kesping- criss management - Financid planning and control. (25hrs)

Module 'V

Travel Legidations- need for legidation consumer satifaction rights of the principas-
Swiss guarantee fund, package holiday. The ombudsman of the Swiss trave industry. Directives
on package holiday- withdrawal from contract. (10hrs)

ModuleV

Conference Management- Conference planning- Accommodationt venue decoration
and equipment- publicity and promotion registration. Transportation pre and post conference
tours- entertainment. (15hrs)

Books Recommended:
1. Bhaia A.K . Tourism Manargment and Marketing: Business of Travel Agency
Operations, Sterling Publishers, New Ddhi.
2. Jagmohan Negi. Travel Agency and Tour Operation-Concepts and Principles,
Kanishka Publishers, New Delhi.

3. James Warner Morrison . Travel Agent and Tourism, Arco. New Y ork.
4. Surinder Aggarwd. Tracel Agency management, Communicetion India

5. Seth P.N. Successful Tourism Management, Serling Publishers, New Delhi.
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Elective Courselll: Stream 4 - Insurance and Banking
CO 1561.4 - INDIAN BANKING SYSTEM

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To impart a comprehensve knowledge of the functioning of Indian banking
sysem.
Course objectives:
1. Toenlighten the students on Indian Banking and the regulating provisions.
2. To enable the sudents to know the working of the Indian banking system.

Modulel

Banking Regulation Act, 1949- Higtory, socid control, Banking Regulation Act as
goplicable to banking companies and public sector banks, Banking Regulation Act as gpplicable
to Co-operative Banks. Negotiable Instruments Act, 1881- essentid festures of negotiable
ingruments- cheque, bill of exchange, promissory note. (18hrs)

Modulell

Systems of Banking- Unit banking and branch banking- group banking and chan
banking- depost banking and mixed banking- any time banking and any where banking. Banks
as financid supermarkets - specidised  functions to  diversfied functions,  intermediation  to
disntermediation bancassurance. (20hrs)

Modulelll

Non-Banking Finance Companies- Definition Regulation distinction between NBFCs
and banks sarvices assetss invetment norms- SEBI and RBI guiddiness leading NBFCs
functioning in Kerda (20hrs)

ModulelV
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Development Banking- concepts- evolution nature- importance- inditutions- SIDBI-
EXIM Bank- RRBss NABARD- CARD Banks. (12hrs)
ModuleV

Co- operative Banks- dructure- role of co-operative banks in developing economy-
Regulation of co-operative banks- State co-operative Banks- Didtrict co-operative Banks- Primary

Agricultura Credit societies. (20hrs)
Books Recommended:
1. Sundaram K.P.M and Varshney P.N . Banking Theory Law and Practice, Sultan Chand
Sons, New Ddhi.

Maheswari S.N . Banking Theory Law and Practice, Kdyani Publishers, New Ddhi.
Sekhar K.C . Banking Theory Law and Practice, Vikas Publishing House, Mumbai.
Gordon E & Natargan K . Banking Theory Law and Practice, Himdaya Publishing
House, Mumbai.

5. Ldl Nigam B.M . Banking Law and Practice, Konark Publishers Pvt. Ltd., New Dehi.
Radhaswami M . Practical Banking, Sultan Chand & Sons, New Delhi.

7. Vasant Desa . Development Banking and Financial Intermediaries, Himdaya
Publishing House, Mumbai.
Paramesharan R and Natargjan S . Indian Banking, S.Chand & Co. Ltd., New Dehi.
Indian Inditute of Banking and Finance . Laws of Co-operative Banking

10. Mathur B.S . Co-operation in India, Sahitya Bhawan Publications, Agra.

11. Bedi R.D.Theory, History and Practice of Co- Operation, B. La Book Depot, Meerut.

12. Nakiran S. Co-operative Banking in India, Deep & Deep Publications Pvt. Ltd.,
New Ddhi.
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Elective Courselll: Stream 5 - Computer Application
CO 1561.5 - SOFTWARE FOR OFFICE MANAGEMENT

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course To update and develop theoreticad and technica expertise in applying
software for office management.
Course objectives:
1. To familiarise the students with the basics of Software for office management.
2. To equip the students to meet the demands of the industry.
3. To develop practicd skills in gpreadsheet gpplication, database application and
preparation of presentations.

Modulel
Software-  Meaning, classfication - Languages— high leve, low leve Packages
Office automation — meaning, features, advantages (20hrs)
Modulell

Open Office a general overview

Writer — basics of document creetion, editing, formatting and printing

Calc — dructure and its applications

Impress — basic structure of the package

Draw — structure and its use in business

Base — concept and advantages (20hrs)
Modulelll

Microsoft Excel - Excd user inteface, dating with excd, working with cdl and cdl
addresses, entering and editing data, finding and replacing data, sdecting a range, moving,
cutting, copying with paste, insating and ddeing cdls, freezing cdls, cel formatting options,
adding, ddeting and copying  worksheet with in aworkbook, renaming a workshest,
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Cdl reference — rdlative, absolute - Formulas used in excd, creating macros - Commonly used
functions — logicd — AND, IF, NOT, OR, TRUE; Financid — DB, FV, IPMT, IRR, NPV, PMT,
PV; datigicd —AVERAGE, COUNT, COUNTIF, MAX, MIN; mathematicd — PRODUCT,
SQRT, SUM, SUMIF - Elements of excd charts — categories, create a chart, choosing chart type,
edit chart axis, titles, labels, data series and legend, adding a text box, rotate text in a chart,
converting a chart on aweb page, saving achart (25hrs)
Module IV

Microsoft Power Point - Introduction, creating presentations — using auto content wizard,
using templates, usng blank presentation, formatting background, adding sounds, dide show,
didesorter,  sdting animation, dide transaction, setting intervas (15hrs)
ModuleV

Microsoft Access- Databases- creating anew database, creating tables, editing
tables, entering datainto atable, editing datain atable, relationship between tables- Cregating a
query; types of queries - Creating a report; types of reports, printing reports - Creating asmple
form; modifying aform, adding control to aform, searching, sorting (20hrs)

Recommended Practicals:

1. Badc skills to do documentation, usng of Spreadsheets and preparing presentations using
open office software.

2. Entering and editing data in Excd sheds formatting worksheets, cregting payrall,
depreciation Statements, loan schedule etc. usng excd, financid andyds of a company
using excd, create charts for business presentations using exce.

3. Credting presentation for an automobile company and an educationd inditution by
Setting proper animation and dide transition (add proper sounds and images in the dides)

4. (a) Familiarise with database, primary fidd, view, query etc.

(b)Create database for your educationd inditution for the purpose of preparing merit list
and waiting ligt for admission of degree students.

Books Recommended:
1. GregPery . SAMS Teach yourself Open Office.org., SAMS
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2. Peter Norton. Introduction to Computers,Tata McGraw-Hill Publishing Co.Ltd.,New
Ddhi.
3. Cox et.al. ,2007. MS Office step by step, PHI, New Delhi.

SEMESTER - VI
CoreCourse XIV : CO 1641 — AUDITING

No. of instructional hours per week : 4
No. of credits: 4
Aim of the course. To understand the principles and practice of auditing and enable the sudents
to acquire professona <kill in auditing.
Cour se objectives:

1. Tofamiliarse the students with the principles and procedure of auditing.

2. To enable the students to understand the duties and respongilities of auditors and

to undertake the work of auditing.
Modulel
Introduction - Meaning and objectives of auditing —Types of audit- Audit programme -

Audit Note Book — working papers -evidences- condderations before commencing an audit-
routine checking and test checking. (A5 hrs)

Modulell

Internal control- Interna check and internd audit - Audit Procedure. Vouching-
requirements of a voucher —vouching of cash sdes, recepts from debtors, cash purchases,
payment to creditors, payment of wages, purchase of land and buildings — duties of an auditor.
Verification and vauation of assets and liabilities —methods —duties of an auditor. (20hrs)

Modulelll

Audit of limited companies — Company auditor — qudifications — disqudifications-
gopointment — rights, duties and liabilities — Remova.  Share capitd and share trandfer audit —
Audit Report — contents and types. (15hrg)
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Module IV
Investigative Audit- Didinction between audit and invedigdion — Types of
investigative audit where fraud is suspected- on acquisition of arunning business, (12hrs)

ModuleV
Recent trends in Auditing- Naure and sgnificance of Cogt audit — Tax audit —
Management audit- Socid audit- Government audit- Auditing in EDP (Electronic Daa

Processing) environment. (10hrs)

Books Recommended:
1. SharmaT.R Auditing, Sahityan Bhawan Publications, Agra
2. TandonB.N. Practical Auditing ,S Chand & Co.Ltd. New Delhi.
3. Saxena and Saravanavel . Practical Auditing, Himadaya Publishing House

Mumbai.

4. Kama Gupta. Contemporary Auditing, Tata McGraw-Hill Publishing Co.Ltd.
New Ddhi.

5. Jagadeesh Prakash . Auditing: Principles and Practices, Chatanya Publishing
House, Allahabad.

6. ShamaR. Auditing, Lakshmi Narain Agarwal, Agra
7. Dinkar Pagare . Auditing, Sultan Chand & Sons New Delhi.
8. BhatiaR.C. Auditing, Vikas Publishing House, New Ddhi.
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Core Course XV: CO 1642 - APPLIED COSTING

No. of instructional hoursper week : 5

No. of credits: 4

Aim of the coursee To develop the skill required for the gpplication of the methods and
techniques of cogting in manageria decisons.

Course objectives:
1. To acquaint the sudents with different methods and techniques of cogting.
2. To enable the students to apply the costing methods and techniquesin
different types of indudtries.

Module

Unit and Output costing — Preparation of tenders and quotations. Job costing — meaning
— procedure —accounting. Batch cosing- meaening- procedure- Economic Batch Quantity.
Contract costing— meaning— determination of profit or loss on contract — incomplete contracts —
work certified and uncertified — work in progress account — cost plus contract. (20hrs)

Modulell
Process Costing — Process Accounts — Process Losses — Abnormd gan and ther
treetment — Joint products and By products — methods of gpportioning- joint cost equivaent

production units. (20hrs)
Modulelll

Service Costing — Features — Composite cost unit — Service Costing applied on transport
— hospitd — power house - canteen. (20hrs)
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ModulelV

Marginal Costing — Bresk Even Andyss — Cog Volume Profit anadysis — Decison

meaking under normd key factor environmentsincluding pricing decisons. (20hrs)

ModuleV

Standard Cogting — Meaning — concept — standard cost — estimated cost —higtorica
coding vs dandard costing. Components of standard cost. Variance Andyss — Materid
Variances only — quantity, price, cost, mix and yield.

(20hrs)

Books Recommended:

1

Jan S.P.and Narang K.L. Advanced Cost Accounting, Kayani Publishers, New

Ddhi.

Prasad N.K . Advanced Cost Accounting, Book Syndicate Pvt. Ltd., Kolkata.
Khan M.Y and Jan P.K. Advanced Cost Accounting, Tata McGraw-Hill
Publishing Co.Ltd., New Dehi.

Thulsan P.C. Practical Costing, Vikas Publishing House, New Ddlhi.

5. Arora M.N. Principles and Practice of Cost Accounting, Vikas Publishing

House, New Ddlhi.
NigamB.M and Jain K. Cost Accounting, PHI, New Delhi.

Maheswari SIN. Cost and management Accounting, Sultan Chand & Sons, New
Ddhi.
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Corecourse XVI : CO 1643 - MANAGEMENT ACCOUNTING
No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To develop professond competence and skill in applying accounting
informetion for decison making.
Course objectives:
1. To equip the dtudents to interpret financiad dSatements with specific tools
of management accounting.
2. To enable the dtudents to have a thorough knowledge on the management
accounting techniques in business decison making.
Modulel
Introduction- Meaning-definition - objectives -difference between Financid Accounting
and Management Accounting- Cost Accounting vs  Management Accounting- Inddlation of
management accounting- steps involved- role of management accounting in decison making.
Tools and techniques of management accounting- advantages and limitations. (15hrs)

Modulell

Analysis and interpretation of financial statements - Presentation of financid
datementss Veticd and Horizontd- Parties interesed in financid datements. Tools and
techniques of financid daement andyss- Preparation of Comparative Financid Statements
Common Sze Fnancd Staementss Trend andyss- Ratio andyss-classfication of ratios
liquidity- solvency- efficiency-  profitability. Computation of Ratios and Interpretation
Preparation of Balance Sheet using retios. (30hrs)

Modulelll
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Fund flow analyss and cash flow analyss - Fund flow datement- Meaning-
objectives- uses of Fund Flow statement- differences between Fund Flow Statement and Baance
sheet- differences between Fund Flow Statement and Income Statement- Preparation of Fund
flow Statement. Cash Flow statement as per Accounting Standard- 3 — meaning- objectives and
uses- differences between Cash Flow Statement and Fund How Statement- Preparation of Cash

How Statement. (25hrs)
Module IV

Budgeting -Meaning — definition uses — functional budgets — preparation of cash budget
— flexible budget — meaning and concept of master budget. (15hrs)
ModuleV

Reporting to Management — Introduction — essentials of a good report — methods and
types of reports. (5hrs)
Note:

Students be directed to interpret financial statements with the help of Ratios, Fund Flow
Statement and Cash Flow Statement and reporting to management.
Books Recommended:

1. Man Mohan, Goyad S.N. Principles of Management Accounting, Sahitya Bhawan
Publications, Agra.
2. Shashi K.Gupta and Sharma R.K . Management Accounting, Kalyani Publishers, New

Ddhi.

3. Gupta SP and Sharma R.K. Management Accounting, Sahitya Bhawan Publications,
Agra

4. Kulshudia and Ramanathan Management Accounting, Sultan Chand & Sons, New
Ddhi.

5. Maheswari S.N. Management Accounting and Financial Control, Sultan Chand
& Sons, new Delhi.

6. Pandey 1.M Principles of Management Accounting, Vikas Publishing House, New
Ddhi.

7. Khan MY & Jan P.K . Management Accounting, Tata McGraw-Hill Rublishing Co.
Ltd., New Delhi.

8. Revi M. Kishore. Management Accounting,Taxman Publications Pvt.Ltd., New
Ddhi.
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9. Jamb H.V . Fundamentals of Management Accounting, Ane Books India, New
Ddhi.

10. Kaplan R.S and Atkinson A.A . Advanced Management Accounting, PHI, New
Ddhi.

11. Rgesh Kothari and Abhishek Godha . Management Accounting Concepts and
Applications, Macmillan IndiaLtd., New Ddhi .

Open Courses
(For Students from the Department of Commerce)

Open Coursell: CO 1651.1 — INTERNATIONAL FINANCE

No. of instructional hours per week : 3
No. of credits: 2
Aim of the course To expose the dudents to the management of finance in a globd
environmen.
Cour se objectives:
1. To create and undergtanding on internationd financial markets and instruments.
2. To give acomprehensive knowledge about the competitive advantagesin sourcing funds.

Modulel

International Financial Management —meaning — objectives — wedth maximization for
globd entities — financid planning — esimating project requirements — sourcing funds in a globa
context — compardive advantage in terms of cost — legd requirements for globd sourcing —
Bank guarantee — sourcing funds through foreign capitd markets — compliance with Internationa

Accounting Standards. (7hrs)

Modulell

Central Banking and liquidity — Centra Banks — monetary policy — control of credit —
functions of leading centra banks in America, Ada and Europe — foreign banks — services of
foreign banks. Globdisaion of banking — Globd liquidity and solvency criSs — Impact on
industry — bailout and management of liquidity. (%hrs)
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Modulelll

Global Financial Instruments - globd investors — cdlassfication of indruments —
money market ingruments — federd funds — Tressury Bills — Euro dollars — Certificae of
deposits — Commercia paper — capitd market insruments — Bond market world wide — types of
bonds — Foreign bonds — euro bonds — floating rate notes — features — debentures — convertibles —
warrants — features— ADRs— GDRs— Globa underwriters. (14hrs)
Module IV

Global Financial Markets — evolution — capitd market and money market — stock
exchanges world wide — New York Stock Exchanges — Tokyo Stock exchange — comparative
andysis of sock market in America, Ada and Europe — ligting feature of Indian stock Exchanges
—BSE — NSE — Over the counter markets — Foreign Ingtitutiond investment — Merchant banking.

(22hrs)

ModuleV

Financial Management for MNCs — ldentification of projects with assessment of
finandd commitments — project gppraisad in a globd environment — financid control — audit and

tax regulations — disclosure norms (12hrs)

Books Recommended:

1. Avadhani V.A . International Finance, Himdaya Publishing House, Mumba.

2. Pandey |.M. Financial Management, Vikas Publishing House, New Ddlhi.

3. James C. Van Horne. Fundamentals of Financial Management, PHI, New Delhi.

4. Prasanna ChandraFinancial Management, Tata McGraw-Hill Publishing Co. Ltd., New
Ddhi.

5. Machirgu H.R. International Financial Markets and India, New Age Internationa
Publishers, New Ddhi.
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Open Coursell: CO 1651.2 - MANAGEMENT OF FOREIGN TRADE

No. of instructional hoursper week : 3

No. of credits: 2

Aim of the course: To expose the students to the overdl management of foreign trade affecting
internationd business.

Cour se objectives:
1. Toacquaint the sudentswith India's foreign trade.
2. To familiarise the sudents with internationd trade and services.

Modulel
Introduction to Foreign Trade — bass of foreign trade-terms of trade-baance of

payments-economic development and foreign trade- India s foreign trade in globa context.

(8hrs)
Modulell
International Socio- Economic Environment and System- regiond economic
groupings-
GATT, UNCATD and WTO- bilaedian vs multilaerdismcommodity agreements and
commodity markets. (10hrs)
Modulelll

India’'s Foreign Trade -role of dae trading in Indids foreign trade; export-oriented
units, export of projects and consultancy services, Free Trade Zones in India; foreign

collaboration and joint ventures abroad; export-import financing inditutions. (12hrs)
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ModulelV

Export and Import Procedures -centrd excise clearance-customs clearance-role of

cearing and forwarding agents-shipment of export cargo-export credit-export credit guarantee

and policiesforward exchange cover-finance for export on deferred payment terms -duty
drawbacks . (24 hrs)
ModuleV

Identification of Global Markets —sources of information-marketing Strategy-agencies

promoting and supporting foreign trade. (10hrs)

Book Recommended:

1
2.

VermaM.L. Foreign Trade Management in India, Vikas Publishing House, New Delhi.
Mahgan V.S. India’'s Foreign Trade and Balance of Payments, Deep & Deep
Publications Pvt. Ltd., New Delhi.

3. Vashney R.L. India’s Foreign Trade, Kitab Mahd, Allahabad.
4. Sndhwani. The Global Business Game, Macmillan IndiaLtd., New Dehi.
5. Mithani D.M. International Economics: Theory and Practice, Himdaya Publishing

House, Mumbai.

Chadha G.K. WTO and Indian Economy, Deep & Deep Publications Pvt. Ltd., New Ddli.
Bara G.S. and Dangwa R.C. International Business. New Trends, Deep & Deep
Publications Pvt. Ltd., New Delhi.

Warren J. Keegan. International Marketing, PHI, New Delhi.

9. John Payerwaether. International Marketing,PHI, New Delhi.

10. IIFT Dictionary of Shipping and Chartering terms

11. lIFT Freight Tariffs and Practices of Shipping Conferences
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Open Coursell: CO 1651.3 - STRATEGIC MANAGEMENT

No. of instructional hours per week : 3
No. of credits: 2
Aim of the course: To enhance decison making abilities of students in Stuations of uncertainty
in a dynamic business environment.
Course objectives:
1. Togivebasic understanding about the concepts related to strategic management.
2. To acquant the dudents with the managerid tasks associated with implementing

company drategies.

Modulel

Strategic management — introduction — concept — characteristics of drategic
management — Defining Strategy. (8hrs)
Modulell

Strategy formulation — <takeholders in business — vison, misson and purpose —
objectives and goals — dtrategic business unit (SBU) — Types of strategies. (10hrs)
Modulelll

Strategic analysis and choice — Environmenta Threat and Opportunity Profile (ETOP)
— Organisationd Capability Profile — Strategic Advantage Profile — Corporate Portfolio Anadyss
— SWOT Andyss — Synergy and Dysergy — GAP Andysis. (24hrs)
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ModulelV

Strategy implementation — Inter-reaionship between formulation and implementation

—issuesin grategy implementation — resource alocation. (10hrs)
ModuleV
Strategy evaluation — importance — drategic control — techniques of drategic evauation
and control. (12hrs)
Books Recommended:
1. Sivastava RM . Management Policy and Strategic management ( Concepts, skills
and Practices).
2. Subha Rao P. Business Policy and Srategic Management, Himadaya Publishing
House, Mumbai.
3. Bhattachary SK. and Venkataraman N. Managing Business Enterprises. Strategies,
Structures and System, Vikas Punlishing House, New Delhi.
4. Ramaswamy and Namekumari S. Strategic Planning Formulation of Corporate
Strategies, Macmillan IndiaLtd., New Ddhi.
5. Sharma R.A. Strategic management in Indian Companies, Deep & Deep Publications
Pvt. Ltd., New Delhi.
6. Azhar Kasmi. Business Policy and Srategic Management, Tata McGraw—Hill

Publishing Co. Ltd., New Dehi.
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ElectiveCourse lV: Stream 1 - Finance
C0O 1661.1 -INCOME TAX LAW AND PRACTICE -11

No. of instructional hoursper week : 5

No. of credits: 4

Aim of the course To equip the dudents with the knowledge tax management and
adminigraion in India

Course objectives:
1. To enddle the students to understand the provison of Income Tax Act for computing
taxable income of individuds, firms and companies.

2. Tofamiliarise the students with the procedures of income tax assessment.

Modulel
Clubbing of Income- Aggregation of |ncome — Set off and carry forward of losses.
(15hrs)
Modulell
Computation of Total Income - Gross Totd Income — deductions— Tota Income.
(20hrs)
Modulelll
Assessment of Individuals, firmsand Companies. (40hrs)
Module 'V
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Assessment Procedure — Return of Income— PAN — TAN — Types of Assessment

(15hrs)
ModuleV
Income Tax Authoritiesand their Powers (10hrs)
Books Recommended:

1. Mahrothra H.C and Goya S.P. Income tax Law and Practice, Sahitya Bhawan
Publications, Agra

2. Vinod K. Singhania and Kapil Singhania . Direct Taxes Law and Practice, Taxmann
Publications Pvt.Ltd., New Delhi.

3. GaurV.P. and Narang D.B. Income Tax Law and Practice, Kalyani Publishers, New
Ddhi.
La B.B. Income Tax Law and Practice, Konark Publications ,New Delhi.
Mahesh Chandra, Goyal SP and Shukla D.C. Income Tax Law and Practice ,Pragati
Publications, New Ddhi..
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Elective CourselV: Stream 2 -Co-operation
CO 1661.2 - CO-OPERATIVE ACCOUNTING

No. of instructional hoursper week : 5

No. of credits: 4

Aim of the course: To impart knowledge about the sysem of maintaining books and accounts in
co- operativesand to develop the sKill in undertaking co-operative audit.

Course objectives:
1. To familiarise the gudents with the specid features of accounting and audit in co-
operatives.
2. To enable the students to understand the procedures of co-operative audit.

Module 1

Co-operative Accounting- meaning, importance, specid features of co-operative
accounting. — Books and Registers kept by co-operatives as per Kerda Co-operative Societies
Act and Rules, (12hrs)

Modulell

Sources of funds — State aid to Co-operatives- share capitd contribution — principd
date partnership fund — subsdiay date partnership fund — grants — subsidies — owned funds —
borrowed funds. (20hrs)
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Modulelll

Trial Balance - Preparation of Trid baance of- Didrict Co-operative Bank, State Co-
operative Bank, Agriculturd and Rura Deveopment Banks. Preparation of Receipts and
Disbursement statement of Primary Societiess PACS, consumer, marketing, housing, dairy,
fishery, indudtrid, processing societies - Practica problems. (20hrs)

ModulelV

Final Accounts — Statutory forms - preparation of Trading, Profit and Loss Account
and Baance Sheet of consumer, marketing, housing, dairy, primary agriculturad credit societies
and Primary Agriculturd and Rurd Development Banks. Disposd of Net Profit — statutory and
non statutory requirements. (18hrs)

ModuleV

Co-operative Audit — Definition — objectives - scope — advantage - difference
between audit of co-operative societies and joint stock companies — specia features of co-
operative audit — adminidrative set up for co-operdative audit — types of audit - preparations for
audit and framing of audit progranme — dages of practical audit — mechanicd audit,
adminidretive audit, prepardion of find daements — reconciligtion of bank accounts - Co-
operative auditor — duties , powers and ligbilities — Audit report — Audit certificate — Audit

classfication — assessment and levy of audit fees. (20hrs)
Books Recommended:
1. Krishnaswami O.R. Co-operative Account Keeping, Oxford &IBH Publishing Co., New
Ddhi.

2. Krishnasvami O.R. Co-operative Audit, Oxford & IBH Publishing Co. New Ddhi.

3. Saminddin, Mahfoozur Rahman and Hifzur Rehman . Co-oper ative Accounting and
Auditing, Himaaya Publishing House, Mumbai.

4. Khanddwal M.C. Co-operative Audit X-Rayed, Pitaliya, Pustak Bhandar,Jaipur.

5. Department of Co-operation, Government of Kerala: Co-operative Audit Manual.
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Elective CourselV: Stream 3 -Travd and Tourism
C0O 1661.3 -HOSPITALITY MANAGEMENT

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the course: To impart knowledge about the organisation and management of hospitality
industry.
Course objectives:
1. To familiarise the students with various types of accommodation.
2. To familiaise the sudents with various busness activities in the accommodation

segment.

Modulel

Introduction to Hospitality industry- Emergence of the Hotd- definition Structure of
accommodation, types of hotd- Internationd, resortss commercia, resdentid, floating, capsule,
arport. Supplementary accommodation- principa forms- motd, youth hose, camping and
caavan dtes - bed and breskfast edtablishments, holiday villages, timeshae  Gradation,
Internationd Hotel Association (IHA). (20hrs)

Modulell

Organization and Management of a Hotd- Standardisation organizationa structure-
functions of different depatmentss front officee housekeeping- night auditinge food and
beverages- use of Hubbart’s formulae. (20hrs)
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Modulelll

The Guest and the Hotel- Accommodation refusd of permisson, F and B, safety of
guest, respongbility of guest property. Hotd feashility reports- preparation of feashility reports-
procedure- agencies and organisations associated with hotd gpprova and recognition role of
Tourism Finance Corporation and other agencies in financing hotd- hotd planning for 21%
century. (20hrs)

ModulelV
Restaurant- Definitionr Types of resaurant- basic etiquette for restaurant daff-

depatments of redtaurant- kitchen bar- housekeeping- accounts- front  office dores

Organisational  dtructure of restaurant- types of menu. (15hrs)
ModuleV
Managing Finance- Preparing cheques and receiving payment- Cash payment- credit
card payment- particulars in acheque etc. (15hrs)
Books Recommended:

1. Chon . Welcome to Hospitality : An introduction, Delmar Publishers, London.
2. Walker John R. Introduction to Hospitality , PHI New Delhi.

w

Sudhir Andrews. Hotel Front Office Training Manual, Tata McGraw-Hill
Publishing Co. Ltd., New Delhi

Negi. Hotdl for Tourism Development, Metropolitan Books Co. New Delhi.
Jagmohan Negi . Hotel and Tourism Laws, Frank Brothers, New Delhi.
David.J. Text book of Hotel Management, Anmol Publications ,New Delhi.

N o g &

Alastair M. Morrison . Hospitality and Travel Marketing, Delmar Publishers,
London.

8. Krishnan Kamra Hospitality Operations and Management, Wheder Publishers,
Allahabad.
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Elective CourselV: Stream 4 - Insurance and Banking
CO 1661.4 - PRACTICAL BANKING

No. of ingtructional hoursper week : 5
No. of credits: 4
Aim of the course: To expose the students to the different dimensons of the emerging
initiatives in banking.
Course objectives:
1. To familiarise the students with the emerging aspectsin banking.
2. To equip the students to have a practical indgght in banking operations.

Modulel

Risk Management- Cgpitd adequacy and CAR- Risk management under Basdl | and
Basd-11- Risk weighted assets- Management of Risk and financia control. (15hrs)
Modulell

Retail Banking- Products and servicess Retal banking business and its composition
housng loans, vehicle loans, persond loans and education loans. Computation of interet- fixed
rate and floating rate, EMI- value added services. (20hrs)

Module I
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Asset Liability Management - Matching assets and with liabilities- bucket concept,
mismatch between assets and lighilities- Principles for sound ALM - Guiddines of Central Bank.
(15hrs)
Module 'V
Recovery Management- Principles for sanctioning of loans- margin  requirements
Repayment sysems- Management of NPAs- standard, sub standard and loss assets- Provisoning
for NPAs- Ever greening of loans- deding with defaullt. (20hrs)

ModuleV

General Utility Services of Banks- conventiond sarvices locker, references,
compliance with danding indructionss Modern  servicess  linkage  with  other  financid
inditutions- insurance, mutud fund, capitd market, guarantee for foreign trade, merchant
banking services. (20hrs)

Books Recommended:

1. Indian Indtitute of Banking and Finance . Risk Management

2. Indian Indtitute of Banking and Finance. Banking Products and services

3. Indian Inditute of Banking and Finance. Management of Non Performing
Advances

4. Gopdakrishnan T.V. Management of Non- Performing Advances ,Macmillan
IndiaLtd., New Ddhi.

5. Deegpak Alok . Micro —finance Perspectives and Operation, Macmillan India
Ltd., New Delhi.

6. Ashish Pathasarthy . Theory and Practice of Treasury and Risk Management in
Banks, Taxmann Publications Pvt. Ltd., New Delhi.

7. MundraS.S. Theory and Practice of Treasury and Risk Management in Banks
Taxmann Publications Pvt. Ltd., New Delhi.

8. Ajayakumar . Risk Management, Macmillan India Ltd., New Ddhi.

9. Chatterjee. D.P. Risk Management, Macmillan India Ltd., New Delhi.
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10. Chandrasekhar C. Risk Management, Macmillan IndiaLtd., New Dehi.

11. Pan P.K .International Banking : Legal and Regulatory Aspects Macmillan India
Ltd., New Dehi.

12. Pathe P.M. International Banking : Legal and Regulatory Aspects, Macmillan
IndiaLtd., New Delhi.

13. Radhaswami M . Practical Banking, Sultan Chand & Sons, New Delhi.

Elective CourselV: Stream 5 -Computer Application
CO 1661.5 - COMPUTERISED ACCOUNTING

No. of instructional hoursper week : 5
No. of credits: 4
Aim of the cour se: To update and expand the skills in the gpplication of accounting packages.
Course objectives:

1. To expose the students to computer application in the field of Accounting.

2. To equip the students to meet the demands of the industry.

3. Todeveop practica skillsin the gpplication of Tdly Package.
Modulel

Company creation and set-up of accountsin Tally (7.2 or higher version)

Startup Tally, Quitting Taly, Creation of a Company, Alteration, ddeting, and shut a company
- Concepts of Grouping of Accounts— Predefined account groups, display or dter groups.

Creating Ledger Accounts — Predefined ledger accounts, cregtion, display, ater and  ddeting
ledger accounts - Inventory — items, groups, units, creating a single stock group, credating a
multiple stock group, stock items. (20hrs)
Modulell

Accounting vouchers and its advanced usages - Vouchers, Types of Vouchers used in
Tdly, Creetion of VVoucher type, Types of accounting Vouchers , Accounting Features,
Maintaining Bill-wise Details, Cost centre and cost category, interest caculation, Reverang
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journals and optiond voucher, Memorandum Voucher - Inventory vouchers — deivery note,
physical stock voucher, purchase order, sales order, receipt note, rgection in, rgection out, stock
journa, Stock category, bill-wise detals, multiple Godowns, different and actud bill quantity

(20hrs)
Modulelll

Books of accounts and its advanced usages - Cash book, Bank book, Journa Register,
Ledger, Purchase, Regidter, SdesRegister,  Stock item, Stock group summay, movement
andyss, sdes order, purchase order, location wise stock reports, stock query, branch accounting,
flexible invoicing, discount in invoicing, price list, bank reconciliation, manufacturing account.

(20hrs)
ModulelV

Financial Management - TDS, Generation and Reconciliation of TDS Chdlans, Filing
e-TDS return, Cdculation of VAT in Tdly - Fund flow, receivables turnover, budgeting and
contrals, variance anaysis, ratio andysis, cdculating key financid ratios. (20hrs)

ModuleV

Report Generation and Printing - Display of Trid baance, profit and loss accounts,
balance sheets, consolidated  statements  companiesbranches.  Printing options, quick format,
printing reports, printing of primary books, printing of regigers, printing of outstanding
gatements, printing of inventory books (10hrs)

Recommended Practicals:

1. Application of Tdly - creation of companies, creation of primary groups, secondary
groups, crestion of ledgers, crestion of inventory — items, groups, units etc.

2. Cregtion of different types of vouchers bills wise dealls interest caculation;
creation of godowns.

3. Preparing, display and ater books of accounts, preparing stock reports, stock query,
branch accounts, invoices, price list and bank reconciliation statement.

4. Gengating fund flow daements, rdio andyds dStaiements, budgets, cdculation of
VAT intdly; preparation of TDS return
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5. Generating Trid bdance, Profit and Loss Accounts, Baance Sheets, consolidated
Statement of companies,

Books Recommended:

1. Inditute of Computer Accountants . Tally, Vikas Publishing House, New Delhi.
2. Tdly Academy . Tally Manual.
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