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What is Internet Marketing?

• Strategies and Tactics Applied on the Internet to 
Support an Organization’s Overall Online 
Marketing Objectives

• Goals May Include:
– Driving targeted traffic to a Web site and converting visitors to 

customers at the highest rate
– Customer retention
– Establishing brand-awareness
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Internet Marketing Trends
• Internet Marketing Revenue is Growing Faster 

than the Overall Advertising Market
- Online advertising spending growth worldwide – 2006: 30 billion 
2010: 60 billion || Source: Jeffries & Co., March 2007

• Slowed Growth in Direct Mail & Telemarketing
- (Do-Not-Call Lists)

• 35% of Small Businesses in the U.S. Advertise 
Online

• Overall Trend: Transition From Traditional 
Advertising
- More Measurable Online Advertising Tactics
- Changing Consumer Content Consumption Patterns
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Internet Marketing Benefits

• Accurate Campaign Reporting and ROI Tracking 
= Accountability

• Allows for Frequent Testing and Quick Updates 
of New Online Promotions

• Better Targeting & Segmenting Than Traditional 
Media
– Tracks online user behaviors
– Gathers geographic user information

• Relatively Inexpensive Way to Generate New 
Business and Build Brand Awareness
– Average customer acquisition cost - Search Advertising: $7-$10; 

Printed Yellow Pages: $15-$25; Direct Mail: $60-$80
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Components of Internet Marketing
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• Promotion of Products and Services via Email 
• Variety of Formats: Text Messages, Graphics-

based Ads and Newsletters, Rich Media (Multi-
Media ads) 

• Self-Service or Full Service Email Programs 
Include: 
– List building 
– Creative design 
– Message delivery 
– Campaign results tracking 
– List management 

Permission-Based Email Marketing
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Permission-Based Email Marketing

• Precision Targeting Through Email List 
Segmentation

• Retargeting Through Analytics Integration
• Builds, Retains and Strengthens Customer 

Relationships 
• Builds Brand-awareness
• Campaign Results Tracking through Website 

Analytics
- Open Rate, Click-through Rate, New Subscribers, Subscribers Opt-out

• Retargeting Visitors Who Did Not Buy With Targeted 
Offers

• Lower Cost and More Flexible Than Direct Mail 
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What is Social Media?

• Online tools and platforms that people use to share opinions, 
insights, experiences and perspectives with each other and can be 
used to build a community around

• Social Media is built on generated content that can take many 
forms: text, images, audio and video

• Popular social mediums include: blogs, message boards, podcasts, 
vlogs

• Social network sites include: Myspace, Facebook, Friendster, 
Linked-In (Business)

• Social media tools and platforms are websites where you can place 
and spread your marketing message
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Social Media Sites

Social News Web Sites
- Digg
- Reddit
- Newsvine

Collaborative Content Aggregators

- Wikipedia (text)
- Flickr (photos)
- YouTube (video)
- PodcastAlley (podcasts)
- iPodder.org (podcasts)

Blog Search Engines
- Technorati

Shared Bookmarks

- Del.icio.us
- Furl
- Shadow
- Diigo

© Advanced Media Productions, 2007



© Copyright 2005, Advanced Media Productions, Inc.
www.advmediaproductions.com

Social Media Optimization

- Increase web site linkability: Linkbaiting
- Create content on your web site that cauess someone to link to 

you – funny, controversial, informative (Tip lists, How To’s), 
creative (calculator tools)

- Facilitate easy tagging and bookmarking
- Make tagging easier by including a list of relevant tags and 

through “Add to” buttons (e.g. Del.icio.us)

- Reward inbound links
- Reward blogs that link to you through a (manual) return link and 

trackbacks (automatic return link)
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Online WOMM and Social Media 
Marketing

Online WOMM Characteristics
Social Media Marketing 

Characteristics
Relies primarily on “influencers” to spread the 
word

Spreads by itself through the social web and relies 
on passing messages along from person to 
person.

Not always relevant to the brand

Usually generates a short traffic spike

Requires excellent product or service 
“influencers” can be excited and talk about.

Generate brand-awareness and sustained web site 
traffic

Engages customers long term through the product 
life cycle

Message needs to be cool, outrageous or provide 
exceptional value to attract attention and be 
passed along

Online and Offline Online Only
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• Tactics US Marketing Executives Use or Plan to 
Use in 2007

Social Media Marketing & WOMM 
Why Bother?

70%

43%

36%

22%

21%

19%

Source: Emarketer

Email Marketing

Product Placement

Behavioral Marketing

Blogs

Paid Search Marketing

Customer Influence/Word of Mouth
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Social Media Marketing
Putting it all Together
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Consumers/Evangelists - CGM

Marketers
Marketers Inform Through 
Educational Marketing
-Online Press Releases
Business Blogs
- Podcasts
RSS Feeds
-Brand/Product Websites
-Social Networking Website

Marketers Promote Through 
Online Advertising
- Paid Search
- Display Advertising
- Contextual Advertising
- In-Game Advertising

Marketers Monitor, Engage Influence, 
On-Line Buzz
- Blog Postings/Comments
- Online Forum Postings

Marketers Promote Through
CRM/Company Feedback
- High Quality, Customer-centric service
- Customer Discussion Board
- Commitment to High Quality Products and Service

Social Media
Marketing Consumers Create Buzz 

(Negative and Positive) and 
“Evangelize through CGM”

- User Review Postings (Ecommerce       
Websites, User Review/Rating Sites, Social 
Directories)

- Podcasting
- Blogs
- Online Forums/Message Board Postings
- Online Feedback/Complain Site Postings
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Components of Search 
Engine Marketing

Search
Engine
MarketingSearch

Engine
Optimization
(Free Organic Listings)
- Contextual Search
- Image Search
- Video Search
- National
- Local
- International

Search
Engine
Advertising
(Paid Placement)

Pay-Per-Click
- National
- Local

Web Directories

- 1-Tier Directories
- 2-Tier Directories
- Specialty Directories

Internet
Yellow
Pages

Shopping 
Comparison Engines
- Free Listings
- Pay-Per-Click 
Listings
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Web Site Development

- Web Site Types
- Ecommerce, Promotion Information,      

Entertainment, Customer Service 

- Web Site Platforms

- Template-based Off-The-Self Hosted Suites

- Integrated Suites from Single-Source Provider

- Open Core Technology Platforms 
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Web Site Development

- Key Factors for Building Successful Web Sites
- Content and Messaging

- Usability – Navigation, Site Search and Information Architecture

- Visual Design

- User Engagement and Relationship Building

- Confidence Building Capability

- Customer Communications and Feedback

- Web Site Conversion Optimization 
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Online Display Ad & Rich Media 
Advertising

• Placement of Text Ad Links, Banner Ads, Expandable Banners, 
Rich Media, Video Ads, 

• Various Targeting Options: Contextual, Behavioral, 
Geographical

• Flexible Price Models (CPM, CPA, CPC)

• Extensive Reach Through Vertical Web Portals, Ad Networks, 
Ad Exchanges and CPA Networks with Thousands of Web Sites

• Placement Mechanisms: Direct Buys or Direct Ad Placement 
Through Ad Networks, Ad Exchanges or CPA Networks

• Generates Targeted Sales, Leads and/or Builds Brand 
Awareness
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Display Ad & Rich Media 
Advertising – Display Ads

Display Ads
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Affiliate Marketing

• Affiliates are Web Sites That Send Traffic to an Another 
Web Site (Merchant) for a Commission Fee 

• Affiliate Marketing Programs can Generate Between 10 -
20 Percent of a Web Site’s Online Sales 

• Affiliate Marketing Programs can be Managed In-house or 
Through an Affiliate Network Provider

• Affiliate Marketing Program Management Typically 
Includes:
- Affiliate performance tracking and compensation
- Affiliate commission payments
- Affiliate account management
- Affiliate advertising
- Affiliate recruitment and enrollment
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How It Works

Affiliate Marketing
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The New Marketing Tool Kit

Channels Tactics
- TV/Cable            - Coupons
- Radio                 - Customer Promos
- Magazines         - Tradeshow Promos           
- Newspapers      - Sales Force
- Outdoor             Metrics
- Direct Mail          - Reach
- Tradeshows       - Frequency
- Cold Calling       - Business leads/
- Networking        - Prospects

Channels Technology/Tactics
- Website           - Personalization
- Online Ads      - Search
- Email               - Site Merchandising                   
- Blogs               - CRM System
- Interactive TV  - Web Analytics
- Podcasting      - Brand Reputation/
- RSS Feeds       - Monitoring
- Mobile Ads       - Content Syndication
- Viral WOMM
- Social Media    Metrics

- Conversion Rates
- Cost Per Acquisition

Traditional Marketing Tool Kit Internet Marketing Tool Kit
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Factors That Affect 
Web Site Conversion

Message – Landing Page Compatibility

Unqualified Traffic – Keywords and Ad Text, Email Message

– Wrong Keywords – (e.g., keywords that attract bargain hunters 
while selling upscale merchandise)

– Incompatible Ad Text – Copy that does not extend the message to 
the landing page

– Out-of-Area visitors – Geographical area of local business not 
communicated in ad text/email message

Brand Confidence

– Low level of customer confidence in a brand or manufacturer(s) 
name
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Factors That Affect 
Web Site Conversion – Cont’d

Site Content and Messaging
- Unique selling proposition(s) not communicated correctly

- Insufficient product and shipping information available to close 

the sale

- Landing pages do not communicate the relevant benefits of

products and services and persuade the Call To Action

- No up- and cross-sell opportunities

- No after-sales support communicated
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Factors That Affect 
Web Site Conversion – Cont’d

Site Structure and Navigation
– Site design, information architecture and technology (Flash) 

confuse or disorient the visitor
– No site search on large sites
– Lack of alternate navigation (site map, bread crumb trail)

Confidence – Trust and Credibility
– No Security and privacy statement
– Lack of professional design - cluttered, low contrast, small 

text, low quality images, inconsistent layout and typography
– No physical address on the Web site
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Web Site Conversion - Ineffective 
Landing Page

Display Ads



© Copyright 2005, Advanced Media Productions, Inc.
www.advmediaproductions.com

Display Ads

Web Site Conversion - Ineffective 
Landing Page
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Display Ads

Web Site Conversion – Effective 
Landing Page
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Product Title

Large “Add to Cart”

Product name and major
keyword in description

Specialized Landing Page (PPC)
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Web Site Conversions – Web Site 
Home Page
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Landing Page Optimization
Web-Based A/B Split Testing

Traffic Software 
Program

Page A
(old version)

Page B
(new version)

Conversion

Conversion

- Tweaking landing pages for higher conversion

- Test impact of page layout changes, headlines, Call-To-Action 
placement, bonus gifts, coupons, guarantees

- Track visitors and report impact of the A or B page version
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Internet Marketing Plan - Outline

• Measurable Goals and Objectives
• Market Analysis

– Target audience
– Target market size and characteristics
– Current position (strategy and online visibility)
– Competitive analysis
– Online opportunity

• Determine Media Mix
• Internet Marketing Budget
• Integration With Offline Marketing
• Initial Implementation Plan, Cost, and ROI 

Projections
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Print Publication
Advertising
-Magazines
-Newspapers
-Other

Marketing Collateral
-Brochures

TV/Radio
-30 Second Spots

Direct Mail
-Postcards
-Direct mail pieces

Trade Shows
- Regional and national 
Trade show appearances

Search Marketing
- Paid Search PPC
- Contextual PPC
- Organic search
- Shopping Comparison

Email Marketing
- Bi-monthly newsletter
- Promotion Offers

Display Ad & Rich
Media Advertising
- Banner ad placement
- Video Advertising

Social Marketing
- Blogging
- Podcasting
- Reputation

Management
- WOMM, SMM, SMO

Affiliate Marketing
- In-house
- Affiliate Networks

Offline
Marketing

Online 
Marketing

Cross Channel Message Consistency

Cross-channel Identity/Visual 
Appearance Consistency

Branding, Direct Response 
Marketing and Customer Retention 

Cross Channel Event Timing 
(Marketing Calendar

Cross Channel 
Marketing Integration

Offline

Online Internet Marketing
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Thank You

Louise Rijk
Vice President, Sales & Marketing

888-755-5151 x17 
or 

louise@advmediaproductions.com 
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