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The Videocon group emerges as The Videocon group emerges as a USD 2.5 Billion a USD 2.5 Billion global firm continuingglobal firm continuing
ttooset  t rends set  t rends in every sphein every sphe re of  i ts  actre of  i ts  act ivi t ies  froivi t ies  fro m am a
ccoonfnf erer eencnc e e rroooo m m ss iziz eedd asasssememblbly y llinine e in in 19197979..
Today the company operates through 4 key sectors:Today the company operates through 4 key sectors:ConsumerConsumer
Electronics, Home Appliances & Electronics, Home Appliances & Compressor manufactuCompressor manufacturingin Indiaringin India

We enjoy a pre-eminent position in terms of sales and customer We enjoy a pre-eminent position in terms of sales and customer 
satisfactionin many of our consumer products like Colour Televisions,satisfactionin many of our consumer products like Colour Televisions,
WashingMachines, Air Conditioners, Refrigerators, Microwave ovens andWashingMachines, Air Conditioners, Refrigerators, Microwave ovens and
manyother home appliances, selling them through a Multi-Brand strategymanyother home appliances, selling them through a Multi-Brand strategy
with thelargest sales and with thelargest sales and service network in India. Refrigerator service network in India. Refrigerator 
manufacturing isfurther supported by our inhouse manufacturing isfurther supported by our inhouse compressor manufacturingcompressor manufacturing
technology inBangalore.technology inBangalore.
Display industry and its Display industry and its componentscomponents

With the Thomson acquisition Videocon has emerged as one of theWith the Thomson acquisition Videocon has emerged as one of the
largestColour Picture tube manufacturerlargestColour Picture tube manufacturers in s in the world operating in Mexico,the world operating in Mexico,
Italy,Poland and China, continuing to lead through new Italy,Poland and China, continuing to lead through new innovativeinnovative
technologieslike slim CPT, extra slim CPT technologieslike slim CPT, extra slim CPT and High Definition 16:9 formatand High Definition 16:9 format
CPT.CPT.
Colour Picture Tube GlassColour Picture Tube Glass

Videocon is one of the largest CPT Glass manufacturers in the world withVideocon is one of the largest CPT Glass manufacturers in the world with
ahigh level of experience and ahigh level of experience and technical expertise operating throughtechnical expertise operating through
Polandand India. Videocon will leverage on this synergy Polandand India. Videocon will leverage on this synergy after theafter the
Thomsonacquisition to internally source glass for its Thomsonacquisition to internally source glass for its CPT manufacturingCPT manufacturing
increasingefficienincreasingefficiencies and cies and lowering costs.lowering costs.
Oil and GasOil and Gas

An important asset for the group is its Ravva oil field with one of An important asset for the group is its Ravva oil field with one of thethe
lowestoperating costs in the world producing 50,000 barrels of lowestoperating costs in the world producing 50,000 barrels of oil per day.oil per day.
Thegroup has ambitious plans for expansion in Thegroup has ambitious plans for expansion in this sector globallythis sector globally
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Videocon Industries Ltd.Videocon Industries Ltd.

TypeType PublicPublic

Traded asTraded as BSEBSE:: 532129532129

 NSE NSE:: VIDEOINDVIDEOIND

IndustryIndustry ConglomerateConglomerate

FoundedFounded 19791979

Founder(s)Founder(s) Venugopal DhootVenugopal Dhoot [1][1]

HeadquartersHeadquarters GurgaonGurgaon,, IndiaIndia

Key peopleKey people Venugopal DhootVenugopal Dhoot

(( Chairman & Managing Director Chairman & Managing Director )) [1][1]

ProductsProducts Consumer ElectronicsConsumer Electronics

Home AppliancesHome Appliances

ComponentsComponents
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WirelessWireless

InternetInternet
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RevenueRevenue 127.565 billion127.565 billion ((US$US$2.32 billion)(20112.32 billion)(2011))[1][1]

Net incomeNet income 5.45 billion5.45 billion ((US$US$99.19 million)(2011)99.19 million)(2011) [1][1]

EmployeesEmployees 9,0009,000 (2012)(2012)

SubsidiariesSubsidiaries Videocon Telecommunications LimitedVideocon Telecommunications Limited

Videocon d2hVideocon d2h

Videocon Consumer Electronics & Home AppliancesVideocon Consumer Electronics & Home Appliances

WebsiteWebsite www.videocon.comwww.videocon.com

videoconworld.comvideoconworld.com

Videocon Industries LimitedVideocon Industries Limited ((BSEBSE:: 511389511389,, NSENSE:: VIDEOINDVIDEOIND) is an) is an

industrialindustrial conglomerateconglomerate headquartered inheadquartered in GurgaonGurgaon,, India, with interests all over the world, and is anIndia, with interests all over the world, and is an

Indian multinational company. The group has 17 manufacturing sites inIndian multinational company. The group has 17 manufacturing sites in IndiaIndia and plantsand plants

inin ChinaChina,, PolandPoland,, ItalyItaly andand MexicoMexico. It is also the third largest. It is also the third largest picture tubepicture tube manufacturer in the world.manufacturer in the world.[2][2]

[3][3] The group is aUS$4 billion global conglomerate.The group is aUS$4 billion global conglomerate.
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[[editedit]]Corporate profileCorporate profile

The Videocon group's core areas of business areThe Videocon group's core areas of business are consumer electronicsconsumer electronics andand home applianceshome appliances. They. They

have recently diversified into areas such ashave recently diversified into areas such as DTHDTH,, power power ,, oil explorationoil exploration andand telecommunicationtelecommunication..

[[editedit]]Consumer electronicsConsumer electronics

In India the group sells consumer products like cIn India the group sells consumer products like color televisions, washing machines, air conditioners,olor televisions, washing machines, air conditioners,

refrigerators, microwave ovens and many other home appliances, through a multi-brand strategy withrefrigerators, microwave ovens and many other home appliances, through a multi-brand strategy with

the largest sales and service network in India.the largest sales and service network in India. [4][4]

[[editedit]]Mobile phonesMobile phones

In November 2009, Videocon launched its new line of In November 2009, Videocon launched its new line of  mobile phonesmobile phones..[5][5] Videocon has ever sinceVideocon has ever since

launched a number of innovative handsets ranging from basic color launched a number of innovative handsets ranging from basic color FM phones to high-end AndroidFM phones to high-end Android

devices. And in February 2011, Videocon Mobile Phones launched the revolutionary concept of devices. And in February 2011, Videocon Mobile Phones launched the revolutionary concept of ZEROZERO

paise per second with pre-bundledpaise per second with pre-bundled SIMSIM cards of Videocon mobile services along with 7 of its handsetcards of Videocon mobile services along with 7 of its handset

models.models.

[[editedit]]Colour picture tube glassColour picture tube glass

Videocon is one of the largestVideocon is one of the largest CRTCRT glass manufacturers in the world, operating in Mexico, Italy,glass manufacturers in the world, operating in Mexico, Italy,

Poland and China.Poland and China.

[[editedit]]Oil and gasOil and gas

 An important asset f An important asset for the group is its Ravva or the group is its Ravva oil field with oil field with one of the lowest one of the lowest operating costs in the woperating costs in the worldorld

producing 50,000 barrels of oil per day.producing 50,000 barrels of oil per day. [6][6]

[[editedit]]DTHDTH

Main article:Main article: Videocon d2hVideocon d2h

In 2009, Videocon launched its DTH product, called 'In 2009, Videocon launched its DTH product, called ' d2hd2h''. As a pioneering offer in. As a pioneering offer in

thethe IndianIndian DTHDTH market, Videocon offeredmarket, Videocon offered LCDLCD & TVs with built-in DTH& TVs with built-in DTH satellitesatellite receiver with sizes 19"receiver with sizes 19"

to 42". This concept in the DTH service is to 42". This concept in the DTH service is relatively new in the presence of other players like ZEE relatively new in the presence of other players like ZEE TV'sTV's

Dishtv, Tata Sky, Air tel Digital TV and Reliance's BIG TV providing only the set top Dishtv, Tata Sky, Air tel Digital TV and Reliance's BIG TV providing only the set top box.box.

[[editedit]]TelecommunicationTelecommunication



Videocon Telecommunications Limited has license for mobile service operations across India. It

launched its services on 7 April 2010 inMumbai.

[edit]Acquisition of Thomson SA

Videocon through its Wholly Owned Offshore Subsidiary acquired the Color Picture Tube (CPT)

businesses from Thomson S.A having manufacturing facilities in Poland, Italy, Mexico and China along

with support research and development facilities.

[edit]Acquisition rationale

The acquisition came at a time when Thomson was facing a fall in demand in developed markets for 

television with CPTs and was moving more towards Flat-screen and Plasma Television. However,

Videocon saw an opportunity in the emerging countries for CPTs and hence pursued with the

acquisition. Besides, the acquisition gave Videocon, the access to advanced technology giving the

company control over an R&D facility in Agnani, Italy. The major reasons behind this acquisition were:

[7]

Cost cutting – Videocon was better positioned to shift the activities to low-cost locations and also it

could integrate the operations with the glass panel facility in India with the CPT manufacturing facilities

acquired from Thomson S.A. Videocon wanted to leverage its position in the existing parts of the

business and this acquisition would give it a strong negotiation position and could reduce impact of 

glass pricing volatility. Videocon could also reduce the costs by upgrading and improving the existing

production lines.

Vertical Integration – The acquisition helped Videocon in vertically integrating its existing glass-shell

business where it had been enjoying substantially high margins. [8] Videocon’s glass division had the

largest glass shell plant in a single location. This gave the company an unrivaled advantage in terms of 

economies of scale and a leadership position in the glass shell industry. The acquisition also gave

Videocon a ready-market for its glass business and it was part of Videocon’s long-term strategy to

have a global vertically-integrated manufacturing facility.

Rationalization of Product Profile – Videocon modified its product profile to cater to the changing

market needs like moving away from very large s ize picture tubes to smaller ones. [9]

 Apart from the overall strategy Videocon also had a plan on the technological front. It wanted to

improve the setup for the production line and line speed post-merger. Its focus was to increase sales

while reducing the costs and thereby improving the productivity of the existing line. The company also

wanted to foray in a big way into LCD panels back-end assembly . On the sales front the company

wanted to leverage on the existing clients of Thomson and build relation as a preferred supplier to



maximise sales. Also, Videocon could benefit from OEM CTV business with the help of Videocon’s

CTV division, invest for new models and introduction of new technologies. [10]

[edit]Thomson’s perspective

In 2004 Thomson planned entry into the high-growth digital media and technology business. Also,

Thomson wanted to exit consumer and electronics businesses as they were incurring significant

losses. After sale of its TV business to Chinese group TCL, and Tubes to Videocon, Thomson divested

from the audio/video accessories business which was the last unit of its consumer electronics

business. The need to divest are quite evident from the losses that it incurred in these businesses

particularly that the unit that it sold off to Videocon, the Optical Modules activity, and the Audio/Video &

 Accessories businesses which totalled around €749 million for 2005. Moreover Thomson had done

some acquisitions that were in line with boosting their revenues in the following years. [11]

[edit]Other competitors for the acquisition

When Videocon entered the race for the colour picture tubes manufacturing capacity of Thomson SA

in November 2004, there were 16 other bidders. Videocon stood slim chances given the fact that it had

to battle it out with players like LG, Philips, Samsung andMatsushita, Daewoo and several Chinese

manufacturers but finally managed to close the deal. The deal catapulted Videocon into the No. 3 s lot

in the global pecking order for CPTs. An official of Videocon said on the deal "The word is out in the

world that India and Indian companies are not just a good bet by themselves, but also a hedge against

China.“ [12]

[edit]Pre-merger scenario analysis

CPT industry is affected by many competitive factors such as change in the consumer preferences, the

product offer strategy of retailers, the progress made by alternative technology manufacturers,

capacity adjustment facility of competitors etc. Based on all of these factors there were two scenarios

that emerged from the 2005 budget of Videocon. The first scenario is a conservative one. It mainly

assumes Price pressures similar to those in the past(-8 to -12%),capacity reduction over a period of 

two years, a gradual shift to newer technologies like True Flat and good amount of growth for LCD

makers.

The second scenario is a more aggressive one in term of trends predicted. It assumes that the switch

to TrueFlat would be faster, more overcapacity, more competition from LCD manufacturers and rising

price strategy pressures in general. The second scenario obviously requires an industrial strategy

which is more adapted to the environment.

However even if the second scenario arises,Videocon believes there is an opportunity in the CRT

business. Though it is very obvious that in the developed markets of the western world the demand is



shifting towards the flat panel side(FPD it is expected to contribute 70% of TV market in these

regions),in the emerging markets like BRIC CRT still holds fort. CRT holds a dominant 70% share in

these markets. When translated into number of units the demand is more than 100 million units. As

Videocon is primarily based in these countries, it hopes to harness the value of the Thomson

acquisition in the coming years. [citation needed ]

[edit]Post merger situation (2008)

Videocon has not been able to turn the plant around in Italy still. However it is getting support from the

local government(which want to prevent job cuts) in form of grants. The government is in fact trying to

set up a Greenfield venture in form of a LCD manufacturing facility in partnership with Videocon. The

banks are also supporting Videocon and with help from all these quarters Videocon expects to turn

around the plant in Italy.[13] The Thomson plant has not turned around in Mexico as well and in fact

production has been reduced over there.In Poland,the situation is more promising and Videocon

hopes that plant over there will get in black in the very near future. [14]However the surprise has been in

the Chinese market .Despite facing a highly competitive market Videocon has managed to turn a plant

around while the other is on its way. In China Videocon is adopting a different strategy for 

manufacturing CTVs as the local players dominate the market .It plans to supply these players by

taking advantage of low-cost nature of mainland(the number targeted by it about 6 million CPTs). [15]

[edit]Thomson’s exit from Videocon

Thomson is looking to sell out its stake in Videocon (a 10 percent stake via GDRs) and in most

likelihood it would be bought by Videocon itself. Thomson would be exiting at a loss as it had acquired

the stake at around Rs 400 per share (approximately equal to $10 per share).The deal is expected to

happen at current market prices. Videocon’s GDR is currently traded at around $5.06 on the

Luxembourg Stock Exchange. On the Bombay stock exchange its trading around 150 against the 52

week high of 868 in Jan 2008. Another point to be noted is that this won’t attract the market

regulator’s “creeping acquisition” norm which comes into force once they acquire more than 5%

stake,as the deal would be an overseas one. [1

History of Videocon
Videocon is an Indian multinational with interests in Consumer
Electronics, Home Appliances, Colour Picture Tube Glass, and
Oil & Gas. Videocon was founded in 1987 by Nandlal Madhavlal
Dhoot. At that time it used to manufacture TV and Washing
Machine. In 198990, Videocon started manufacturing Home



Entertainment Systems, Electric Motors & AC. Videocon
entered Refrigerators and coolers segment in 1991. In 1995,
Videocon started manufacturing Glass shells for CRT and in
1996 it ventured into Kitchen appliances and crude oil
segment. In 1998, Videocon started manufacturing
Compressors & Compressor Motors. In the year 2000, Videocon
tookover Philips Color TV Plant. In 2005, Videocon tookover 3
plants of Electrolux India and acquired Thomson CPT. Today, it
has evolved into a giant conglomerate with annual revenues of 
over U$4.1 billion.

Business Interests of Videocon

Consumer Electronics & Home Appliances: Videocon enjoys
leadership position in consumer products like Colour

 Televisions, Washing Machines, Air Conditioners, Refrigerators,
Microwave ovens and numerous other home appliances.
Videocon's refrigerator manufacturing enjoys synergy with its
inhouse compressor manufacturing technology in Bangalore.

Display industry and its components: After the acquisition of 
 Thomson in 2005, Videocon has emerged as one of the largest
Colour Picture tube manufacturers in the world. It has plants in
Mexico, Italy, Poland and China and manufactures a range of 
high- tech products such as slim CPT, extra slim CPT and High
Definition 16:9 format CPT.

Colour Picture Tube Glass: Videocon is one of the largest CPT
Glass manufacturers in the world. It has plants in Poland and
India. Videocon's CPT Glass manufacturing complements its
Colour Picture tube manufacturing business.

Oil and Gas: Videocon Group has interests in oil & gas
exploration, prospecting and intends to get into gas
distribution. It produces 7% of all oil in the private sector in
India. Videocon's Ravva oil field has one of the lowest
operating costs in the world and it produces 50,000 barrels of 
oil per day. Videocon is also actively looking for exploration
and production opportunities in countries like Oman, Australia
and the Timor Sea near Indonesia.

Major Achievements of Videocon Industries Ltd:

•  The largest panel production facility in the world under
one roof providing very high economies of scale



• One of the world's largest and most respected CRT glass
manufacturers

• Firing the largest furnace of its kind in the world with a
tank size of 3300 sq ft

• One of the few companies in the world to convert sand to
 TV

• One of the largest and most acknowledged CPT
manufacturer in the world

• Manufactured India's first rust-free Washing Machine

Videocon Group

 The Videocon Group emerges as a $2.5 billion global
conglomerate continuing to set trends in every sphere of its
activities from a conference room sized assembly line in 1979
to having state-of-the- art manufacturing facilities in 17
different locations all over the globe.

 Today the word ‘VIDEOCON’ is synonymous with millions of 
Indians all over the globe. Through its consumer electronics
and home appliances products it has enriched the lives of 
millions of Indians. And since being the only true Indian brand
amongst the large plethora of Korean and German brands
Videocon has managed to carve its own niche in the market be
the market leader.

Videocon spread its wings globally by acquiring the display
operations of French media and electronics player Thomson SA
in Italy, Poland, Mexico and china for 240million euros. Making
it one of the largest deals of its kinds in Indian business history.

 Thus, Videocon is one of the few true Indian Multinationals.

 The Videocon Group is a company dedicated to maintaining
the highest international standards of excellence through
quality, technology and innovation. For over a decade now,
Videocon has been bringing the latest and very best in
Consumer Electronics and Home Appliances.

Successfully adapting the best of international technology to
suit Indian needs, and crafting it to improve the quality of life –
as million of satisfied customers will agree.

 The symbol of Videocon asserts its passion for global impact,
and the two ‘E’s on either side represent the Group’s wide
spectrum of interests ranging from ‘Electronics to Energy’.



Along with the steely glint, this communicates the group's
global ambition, its strength, sterling credentials and
innovative drive. A symbol that proclaims a paradigm shift. A
sign that represents the new force that is Videocon. Thus
recapitulating our principle of reaching out and touching the
lives of millions of people.

Vision & Mission

Videocon’s mission: a reflection of continuity
and change Videocon’s mission expression has been
crafted to envelope both extant and emerging realities:

“To delight and deliver beyond expectation through ingenious
strategy, intrepid entrepreneurship, improved technology,
innovative products, insightful marketing and inspired thinking
about the future.” A breakdown of the statement above reveals
a ‘means and end’ approach, where the end is articulated at
the beginning with the means linked to it.

“To delight and deliver beyond expectation…”: the end

 This segment not only underlines the importance of the
ultimate goal - customer satisfaction (‘delight’) and ultimate
target - the customer, but also of intermediate processes and
principals, which have contributed to building a robust,
dependable Videocon value chain (‘deliver’). As a result of its
focus on developing loyal customers and reliable associates,
Videocon is able to exceed expectations.

Company History - Videocon Industries
 Videocon Leasing & Industrial Finance Limited, was
incorporated on 4th September, 1986 as Adhigam Trading
Private Limited. In terms of the necessary resolutions
passed under Sec. 21 of the Companies Act, 1956, the name
of the Company was changed to Videocon Leasing & Industrial
Finance Limited on 14th February, 1991. The Company
received a fresh certificate of incorporation from the
Registrar of Companies, Gujarat at Ahmedabad on 14th
February, 1991.

 Adhigam Trading Pvt. Ltd. (ATPL) was promoted by Mr
Indrakant T. Parikh and Naishad I. Parikh in September,
1986 as a private limited company and was initially engaged 



in the business of trading in paper tubes. In September,
1988 the Company decided to diversify in the business of
lease financing, hire purchase and investment activities.

The Management of the Company underwent a change in the
year 1990-91 by way of transfer of equity shares to the
Videocon Group. 1,00,000 Equity Shares of Rs. 10/- each of
Adhigam Trading Private Limited were purchased by the
Videocon Group at a premium of Rs. 3/- per share in April,
1991. The total consideration of Rs. 13 Lakhs was paid by
cheques.

THE COMPANY & THE VIDEOCON GROUP

 As detailed earlier, during the initial years the Companies
in the Videocon Group had placed business with VLIF leading
to growth in its lease financing activities. The group
companies have increased the fund base of the Company by
infusing funds in form of share capital and unsecured 
loans. As detailed in the Capital Structure, the promoters
currently hold 75% of the paid up capital of the Company.
The composition of promoters holding is Videocon
International Limited 14,90,000 Shares (13.1% of VLIF's
Capital), Videocon Appliances Limited 12,500 Shares (0.1%
of VLIF's Capital), the Dhoot Family and their friends &
associates 70,10,000 Shares (61.8% of VLIF's Capital). As
detailed earlier, the post issue holding would be of the
order of 25.50% of the post issue capital of Rs. 33.375
Crores (assuming that all the OCDs are converted @ Rs.
150/- per Share and Equity Shares are issued against all
the outstanding warrants).

2005

-Videocon acquires entire stake of Electrolux India on July 0
2005

-ideocon Industries Ltd has informed that the Company has
completed 



placement of 94,10,145 Global Depository Receipts (GDRs) at t
 price
of US$ 10 per GDR, aggregating to US$ 94.10 million on Privat
Placement Basis to AB Electrolux (Publ). Each GDR represents
underlying equity share of the Company.

-Videocon takes over Hyundai Electronics

-Videocon wins exploration rights for Nigeria oil block

2006

-Videocon Industries enters into MoU with GAIL

-Videocon Industries launches new range of washing machines

-Videocon signs pact with Oilex for NELP block bids

2007

- Videocon Industries has bought Planet M, the music and 
entertainment retail arm of media house Bennett, Coleman & Co
for Rs
200 crore.

-Videocon to set up semiconductor, LCD complex near Mumbai

-BPCL arm, Videocon in agreement to acquire stake in Brazilia
oil
firm 

2008

-Videocon set to roll out telecom service in India

-Videocon mulls major global retail entry under `VC` brand 

2009

-Videocon Industries signed a Letter of Intent with Finnish



contract
manufacturing firm Elcoteq aiming at buying stake in the fore
firm 
where the Company makes gadgets like mobile phones and set-to

 boxes
for companies like Sony Ericsson, Philips and Cisco.

2010

- A Rs.1,600-crore plant for colour television sets and other
electronic consumer durables will be set up by Videocon at
Manamadurai in Sivaganga district

 Vision & Mission

“To delight and deliver beyond expectation through
ingenious strategy, intrepid entrepreneurship, improved
technology, innovative products, insightful marketing and
inspired thinking about the future.”

A breakdown of the statement above reveals a ‘means and
end’ approach, where the end is articulated at the beginning
with the means linked to it.

“To delight and deliver beyond expectation…”: the end

This segment not only underlines the importance of the
ultimate goal - customer satisfaction (‘delight’) and ultimate
target - the customer, but also of intermediate processes and
principals, which have contributed to building a robust,
dependable Videocon value chain (‘deliver’). As a result of its



focus on developing loyal customers and reliable associates,
Videocon is able to exceed expectations.

“…through ingenious strategy…”: the means

In the cutthroat world of today, it is only by taking recourse to
advance planning and strategy that a business can hope to
survive. Although textbook strategy has its uses, reproducing
it in verbatim for the real world would be foolish because of the
absence of textbook conditions. Thus, there is a need for a
bounded rationality, a spontaneity and improvisation that is
flexible enough for scenarios both imaginable and
unimaginable. Videocon’s ingenious manoeuvres are actually
flexi-strategy that abstracts from shifting ground conditions
and decides game-plans, or sometimes changes the rules of 
the game.

“…intrepid entrepreneurship…”: the means

An enterprise with the odds stacked against it makes great
business sense. This is because higher the obstacles, lower 
the number of players likely to be active in that field - thus,
fetching extraordinary returns. The only requirement is a bold
and confident attitude willing to brave the odds. Videocon’s
foray into oil and gas is a bold and intrepid endeavour that
arises from immense faith on the surefooted competence of the
company’s in-house managerial talent.

“…improved technology…”: the means

Technology is no more a premium input; it has become the
bare minimum in recent years. Rapid advances have only
fuelled this phenomenon. Videocon is extremely vigilant in
shunting out dated technology and replacing it with the best-in-
class offers of the times.

“…innovative products…”: the means

Product development, innovation and customisation are the
tools Videocon uses to stay ahead of the competition. This is
because a continuous stream of innovative products excites



the market and enhances brand recall. A strategy that Videocon
banks on a lot, especially on the domestic front.

“…insightful marketing…”: the means

The market share battle scene has long shifted from
technology and processes to the psyche of the customer. This
means that those with deeper insights into the elusive mind of 
the buyer are likely to dominate. Videocon is reinforcing
marketing strengths to read better the pulse of the market and
help create products that map perfectly into customer 
preferences.

“…inspired thinking about the future.”: the means

The future is unpredictable, but not doing anything about it is
fraught with grave risk. Videocon extrapolates future trends on
the basis of current changes in technology and preferences as
well as sheer gut feel. Fine-tuned business instincts are worth
their weight in gold, lots of it. The company has perfected its
practice almost into an art form with some calculated gambles
like oil and gas proving to be absolute money-spinners

Objectives Of Videocon Essays and Term Papers

•

• Search
81 - 100 of 1000

• Setting Long Term Objectives
earnings per share, a rising stock, improved cash flow etc 2.
Strategic Objectives - larger market share, quicker on time
delivery than rivals, shorter design...
Premium

• Objective Knowledge



knowledge to help guide him in forming his hypothesis. Down
the pathway in finding objective knowledge, the hypothesis
concluded will make the outcome of the problem...
Premium

• Marketing And Strategy Objectives
happen. Timed Time-bound means setting deadlines for the
achievement of the objective. Deadlines need to be both
achievable and realistic. If you dont set a time...
Premium

• Graphing Round Objects
value Pi () and is the exact proportion between the
circumference and diameter of any perfectly round object.
Links: http://www.inservice.ua.edu/asim/physdocs...
Premium

• Mission, Objective And Goals Of Virgin Atlantic
q Explain strategic planning, and discuss how it relates to the
company mission, objectives, and goals. Virgin Atlantic, one of 
the most upcoming businesses of...
Premium

• Internal Control Objectives For Sponsored Program Awards
edu/ORPA/policies/. Matching, Level of Effort, Earmarking
Control Objective To provide reasonable assurance that
matching, level of effort, or earmarking...
Premium

• Goals And Objectives
is first. Barak Obama saw a need to address this issue at hand.

 Another objective Barak Obama would like to see is a
prevention strategies implemented, reducing HIV...
Premium

• Company Analysis Videocon
the company a bigger market share Enjoys a 16.8% market
share (Videocon-10.5%, Sansui-4.6%, Akai-1.2%, Toshiba-
0.5%) Positions each brand differently and offer...
Premium

• Management By Objectives
system. In the command-control top down management
system, organizational objectives are set by the top
management and handed down for activities/functional silos...
Premium

• Education Objectives



too many students who DO graduate cannot read or compute
math adequately. The objective is to reduce poverty and socio-
economic inequalities, unfortunately, many...
Premium

• Tesco's Aims And Objective
thing. They need to use these specific steps. They are called
objectives. A business may try to: Sell more products or 
services than any of its competitors...
Premium

• To What Extent Does a Policy Of Full Employment Conflicts
With Other Government Objectives?

 job has one. Any type of economic growth may conflict with
environmental objectives. Causing pollution and contributing to
global warming. Arguably environmental...
Premium

• What Determines The Perceived Brightness Of Objects?
first shown by the 19th-century physicist Wilhelm von Bezold,
an object surrounded by territory of predominantly higher 
luminance can, under the right circumstances...
Premium

• Objectives Of British Airways
find alternative resources to reduce expenses such as fuel.
Realistic This objective is realisitc as they need to increase
profit. The theory behind increasing...
Premium

• Re-Assessing Objectivity
point: the modern media environments vast diversity of sources
has made objectivity irrelevant or requires a major shift in its
meaning (Gillmor Online). New...
Premium

• Marketing Objective
to attract and which stage of the purchase process a customer 
is in will affect the objectives of a particular marketing
communication effort. And since a marketer...
Premium

• Explain What Is Meant By The Term “Financial Stability” And
Discuss The Underlying Trends That Have...

early 1990s, safeguarding financial stability has become an
increasingly dominant objective in economic policy making. G.J.
Schinasi, 2006. Explain what is meant...



Premium
• My Theory On The Irresistable Force Meeting The Immovable

Object Paradox
can absorb infinite energy, when the two meet the energy of the
force is absorbed by object and the two become one. However,
if the forces remain in this state...
Premium

•  Aims And Objectives Of Mcdonalds
service with delivery and adding double drive thru lanes in
restaurants. McDonalds objective is to provide good value for 
money Providing great value for money...
Premium

• In Determining Whether There Is An Agreement Between
Parties, Is English Law Commited To An Objective View Of 

 Agreement?
on-Severn RDC v. Powell (1942), where Lord Green took a
detached objective view that a contract had been formed
between the parties and payment for services rendered...

VIDEOCONâ„¢S PRODUCTS
VISION, MISSION & OBJECTIVE:
Our Vision:
1. To become the No.1 Service Provider in India.
2. To build a brand around substance.
3. To communicate simple truths that customers understand.
4. To become a leader in our chosen field and become a globally
recognized, prestigious company through synergistic business
investment, differentiation through innovation, passion through
empowerment, cost through economies of scale and world class
systems.
Our Mission:
5. To ensure Total Customer Delight by offering prompt and quality
services
6. Contribute to product quality improvements
7. Train service force continuously on field requirements
8. To build the image of customer service and to ensure bench
marking of all functional areas with the best in the trade



Our Objectives:
1. To restructure the service network in terms of automation,
infrastructure and manpower to meet the best of service
requirements and to minimize service response time as per market
trends.
2. To establish the service organization as a value addition to the
brand and to provide total customer convenience and satisfaction at
par with or better than the best in the trade.
Our Primary Objectives

Reference: http://seminarprojects.com/Thread-a-survey-on-
videocon#ixzz2CkiSVkZn

Board of Directors

Mr. Venugopal N Dhoot

Mr. Satyapal Talwar 

Mr. S Padmanabhan

Maj. Gen. S C N Jatar 

Mr. A. G. Joshi

Mr. Radhey Shyam Agarwal

Mr. S Ananthakrishnan - Nominee, IDBI Limited

Object Of The Study In Essays and Term Papers
Search Results for 'object of the study in'

Displaying 601 -
630 of 1,500

• Analytical Study On Perception For Videocon
Products

Research objectives for Dealers 1. To identify the
major players of consumer durables in terms of 
sales. 2. To do a comparative study of Videocon
with...

• Study Of Consumer Preference Towards Cadbury
And Nestle Chocolates



behavior towards Nestle and Cadbury chocolates.
Objectives of the study are: The other objective
is to know about the customer satisfaction level
associated with...

• a Study On The Working Environment In
Relevance With The Job Satisfaction...

of people whose activities have been planned
and coordinated to meet organizational
objectives. An organization exists to produce
goods and service has a good chance...

• Study On Recycling Issue Among University
Students

to increasing the number of participation among
universities students. 1.4 Objectives of the Study
The purpose of the study is supported by the
subsequence...

• Excellence In Manufacturing Sector Indian
Perspective "a Case Study...

packaging, distributing and merchandising the
products. Objectives of the study Objective of the
current study are * To present a clear
understanding about...

• Teaching Subject Verb Agreement Using Songs
consisting of two major sections; Paper 1 and
Paper 2. Paper 1 consists the forty objective
questions which carries forty marks of the entire
paper. Paper 2 consists

o

o published this
o no reads
o no comments
o Add to your reading list
• Porter's Fives Forces Model

that prevented dupli- cate submissions and
minimised bias and coding errors. The study
selected South African commercial, web-enabled,
electronic businesses

o

o published this



o no reads
o no comments
o Add to your reading list
• Marketing Strategies

| | | |Objective of the study
o

o published this
o no reads
o no comments
o Add to your reading list
• “ a Study On The Nav Movement Of Selected

Mutual Fund Schemes”
on the NAV movement of selected mutual fund
schemes The main objective is to study the trend
for the period from Jan 2008 to Dec 2009 with
respect to NAV and also...

• Report
Development of Security Market 3 4. Members of 
NEPSE 4 5. Listing of Securities 4 6. Objectives of 
the Study 6 7. Significance

o

o published this
o no reads
o no comments
o Add to your reading list
• Supply Chain Management Coordination

Mechanisms
is in sync with what is practiced and perceived in
industry as effective. The objective of this study
is to consolidate the existing disparate research
findings

o

o published this
o no reads
o no comments
o Add to your reading list
• Comparative Study On Hr Instruments With The

Actual Hr Practices In Industries



Preface 3 ACKNOWLEDGEMENT 4 DECLARATION 5
cERTIFICATE(S) 6 sCOPE OF THE STUDY 7
OBJECTIVES OF THE STUDY 7 COMPANY 
OVERVIEW 8 eXECUTIVE SUMMERY...

• Undergraduate Thesis About Computerized
Payroll System

upon the completion and implementation of the
study. 1.3.1 General Objective This study
generally aims to develop a system that would
enhance the performance

o

o published this
o no reads
o no comments
o Add to your reading list
• Library System

: March 2011 Source of Fund : Personal Fund
Objective of the Study To help the barangay to
lessen the processing time and especially
address to

o

o published this
o no reads
o no comments
o Add to your reading list
• How Does The Organisational Culture Influence

Company Performance
tolerate with one another during a discussion,
each worker does not provide any objection or
opinion to the ideas suggested by their leader,
because they prefer to

o

o published this
o no reads
o no comments
o Add to your reading list
• Chapter 1 Ordering System

confirms the successful delivery of the products.
III. Objectives of the Study The General Objective



of the study is to develop an Ordering and
Inventory System

o

o published this
o no reads
o no comments
o Add to your reading list
• Online Ordering System

for Printables Graphics Services. Specific
Objectives The specific objectives of the study is
to design and create a website with an online

o

o published this
o no reads
o no comments
o Add to your reading list
• Clms

count on collections and may be prone to be lost.
1.4 OBJECTIVES OF THE STUDY General Objective
To design, develop and implement a
Computerized

o

o published this
o no reads
o no comments
o Add to your reading list
• Comparative Study

their expenses and learn how to budget.
OBJECTIVES OF THE STUDY A. GENERAL
OBJECTIVES The general objectives of this
research aimed to determine...

• Nutrition
In severe cases, death of the children has always
been observed. The objectives of the study were
to find the causes of malnutrition, investigating
the education

o

o published this
o no reads



o no comments
o Add to your reading list
• What Do Theories Of Face Perception Tell Us

About Object Perception In General?
One main difference that is generally supported
in most studies is that faces are processed in a
holistic fashion and objects are processed in a
parts basis. Face...

• Samsung's Environmental & Social Report
thereby contributing to a better global society.
As the statement suggests, our objectives are to
enrich peoples lives and promote sustainable
development.

o

o published this
o no reads
o no comments
o Add to your reading list
• Hello

|Due |Points | |Objectives |Differentiate between
academic and casual communication. |

o

o published this
o no reads
o no comments
o Add to your reading list
• Determinants Of Capital Structure

financial distress, liquidation and bankruptcy
would deviate companies from attaining this
objective. The ultimate consequences lay ahead
may be worst if any major

o

o published this
o no reads
o no comments
o Add to your reading list
• Study Of Profitability Of a Logistics Company

quarter respectively. Research Methodology and
Data collection Objectives: 1. To study about



impact of various factors on profitability of a
logistics...

• University Project
and affecting its performance to meet the
requirements of the country. The aim of this
study is to identify those problems and miss-
alignments and suggest the viable

o

o published this
o no reads
o no comments
o Add to your reading list
• Business Journal

identification number and transfer of funds
facility. 1.2. Objective of the Study The objective
of the study is to examine the essential
dimensions of ATM service

o

o published this
o no reads
o no comments
o Add to your reading list
• Final Research Report

2 STATEMENT OF THE
PROBLEM ...........................................................
......................................... 5 OBJECTIVES AND
SCOPE OF THE STUDY 

o

o published this
o no reads
o no comments
o Add to your reading list
• Assignments Ms-95

: All Blocks Note: Answer all the questions and
send them to the Coordinator of the Study Centre
you are attached with. 1. Explain the meaning of 
Analysis

o

o published this



o no reads
o no comments
o Add to your reading list
• Intern Report

capability to adopt into the actual working
environment. The major objectives of the study
are as follows: To acquire the knowledge about
the activities performed

o

deocon LCD TV Price List – All prices are in Indian Rupee (INR)

Videocon LCD TV

Videocon integra 20 inch LCD TV Price – Rs.11,990/-
• Screen size (inches) 20.1Resolution 640×480 / 800×600

• Contrast Ratio 600:1 / 700:1

• HDTV ready

• Brightness 500/450 cd / m2Dimensions

• Viewing angle (160deg/130deg) / (160deg / 140deg)

Videocon integra 26 inch LCD TV Price – Rs.17,990/-
• Contrast Ratio – 20000:1

• HDTV Ready

• Display Resolution 1366 x 768

• HDCP Support

Videocon integra (VAP32HBG-FPA) 32 inch LCD TV Price –
Rs.21,400/-

• 81 cms Plasma TV

• 5000:1 Contrast Ratio

• 3 – D Video Noise Reduction

• 550cd/m2 Brightness

• 3D Comb Filter 

Videocon integra 32/32C LCD TV Price – Rs.25,000/-
•  Aspect Ratio 16:9

• Screen size (inches) 32



• Resolution 1366×768

• Contrast Ratio 1200:1

• HDTV ready

Videocon integra (VBL32HBT-FLAT-HDMI) 32 inch LCD TV
Price – Rs.27,000/-

• 81 cms LCD TV

• 6.5 ms Response Time

• 30000:1 Super Contrast Ratio

• 16.7 Million display color 

• 16:9 aspect ratio

Videocon integra (VDL32HBT-FLAT-HDMI) 32 inch Full HD
LCD TV Price – Rs.29,000/-

• 81 cms LCD TV

• Full HD 1080P*50000:1/30000:1 Super Contrast Ratio

• Response Time 6.5 ms

• 16:9 aspect ratio

• 480/500 cd/m2 brightnessdVBS(Digital Video Boosting Station)

Videocon integra 42 inch Full HD LCD TV Price – Rs.45,000/-
• Screen Size – 42 inch

• Contrast Ratio – 50000:1

• Full HD

"videocon"

Videocon D2H
(14 Reviews)

Approximate Price `1,650* View Details

In the Begining of the Videocon D2H, Over 60 channels including some pay channels and news
channels in the pack and will have... More »
View Expert Review » See Specifications »

45%

Videocon V1533 + V1635 Mobile Combo



(4 Reviews)

5,489 ` 2,999 EMI Shop Now

Videocon Bazoomba V1533
Videocon V1533 is rightly called Bazoomba V1533 as it comes with 100W PMPO Output... More
»
View Expert Review » See Specifications »

Videocon DDB - 3D LED VJF42PA-XSA 42 inch LED TV
Rates not available View Details

Videocon DDB - 3D LED VJF42PA-XSA 42 inch LED TV Comes with 4 Trillion Colors, File
Sharing, 10-Band Graphic Equalizer, Sarat... More »
View Expert Review » See Specifications »

Videocon V1805 Dual SIM Mobile with Dynamic 8MP Camera & Flash
(6 Reviews)

Approximate Price `4,495* View Details

The newest Videocon V1805 is a Dual SIM GSM mobile phone with 2.4 inches 65k colour TFT
screen. It is a c... More »
View Expert Review » See Specifications »

39%

Videocon V7400 Touch Screen 3G Mobile with Wi-Fi, 3.2MP Camera,
Messenger & Android OS
(6 Reviews)

8,990 ` 5,458 COD | EMI | Free Shipping Shop Now

Videocon V7400 GSM Mobile Handset is a bar shaped stylish handset with a 2.8 Inch
touchscreen, 240 x 320 pixels scr... More »
View Expert Review » See Specifications »



Videocon DDB - 3D LED VJF46PA-XS 46 inch LED TV
Rates not available View Details

Videocon DDB - 3D LED VJF46PA-XS 46 inch LED TV Comes with Fully Integrated Digital TV,
3D Smart TV, Flicker Free 3D, 2D to ... More »
View Expert Review » See Specifications »

Videocon 55X DC
(2 Reviews)

Approximate Price `5,090* View Details

This Videocon 55X DC 50 litres, 1 door refrigerator which has a 5 litres freezer capacity is
clean back and has semi automati... More »
View Expert Review » See Specifications »

Videocon SA 40

Approximate Price `4,990* View Details

This 3 kg top loading semi-automatic washing machine with pulsator wash has 2 preset
programmes. The machine allows prewash (... More »
View Expert Review » See Specifications »

Videocon Virat Prime VS80P11 8Kg Semi Automatic Washing Machine

Approximate Price `12,290* View Details



Videocon Virat Prime VS80P11 8Kg Semi Automatic Washing Machine has 3 wash program,
Auto soak, Led light and super ... More »
View Expert Review » See Specifications »

Videocon Blue DLX VS60BLGL-FBU
(1 Review)

Approximate Price `6,000* View Details

Videocon Blue DLX VS60BLGL-FBU 6.0 Kg semi automatic top loading washing machine has 3
Wash program w/o Soak, Multie Pulsator... More »
View Ex

Videocon Zeus
Evolve V7500

Rs. 6,790

Videocon
V7400

Rs. 3,962

Videocon
V1755

Rs. 3,763

Videocon
V1476

Rs. 3,600

Videocon
V1655

Rs. 3,099

Videocon V1665

Rs. 2,999
Videocon

V1535

Rs. 2,939

Videocon
V1580

Rs. 2,907

Videocon
V1654

Rs. 2,845

Videocon
V1611

Rs. 2,809

Videocon V1570

Rs. 2,699
Videocon

V1570

Rs. 2,645

Videocon
V1544

Rs. 2,350 Videocon
V1544

Rs. 2,328

Videocon
V1805

Rs. 2,299



Videocon V1548

Rs. 2,299

Videocon
V1414

Rs. 2,279 Videocon
V1548

Rs. 2,274

Videocon
V1670

Rs. 2,199

Videocon
VG1515

Rs. 2,025

Videocon
QWERTY V1575

Qruz

Rs. 1,999

Videocon
V1546

Rs. 1,999

Videocon Qruz
V1575

Rs. 1,999

Videocon
V1531

Rs. 1,900

Videocon Dost
V1542

Rs. 1,898

Videocon V1603

Rs. 1,854

Videocon
V1543

Rs. 1,759 Videocon
V1531 Plus

Rs. 1,747

Videocon
V1531 Plus

Rs. 1,699

Videocon
V1307

Rs. 1,690

Videocon V1511

Rs. 1,641

Videocon Dost
V1528

Rs. 1,605

Videocon
V1635

Rs. 1,590

Videocon
V1456

Rs. 1,549

Videocon
V1533

Rs. 1,539



Videocon Dost
V1510

Rs. 1,536

Videocon
V1441

Rs. 1,484 Videocon
V1532

Rs. 1,484

Videocon
V1509

Rs. 1,304

Videocon Qruz
V1452

Rs. 1,299

Videocon V1451

Rs. 1,249
Videocon

V1431

Rs. 1,249

Videocon Qruz3
V1435

Rs. 1,221

Videocon
V1415

Rs. 1,219

Videocon Qruz
V1425

Rs. 1,199

Videocon V1525

Rs. 1,199
Videocon

V1430

Rs. 1,099

Videocon
V1411

Rs. 1,046

Videocon
V1309

Rs. 1,020

Videocon
V1409

Rs. 999

Videocon VCL093 Single Door 80 Litres Refrigerator 
(10 ratings)

Rs. 7490

• PCM Finish

• Opaque Interiors

• Door Lock 

Add to compare



Videocon VEE183 Single Door 172 Litres...
(4 ratings)

Rs. 8990

• Single Door 

• 172 Litre capacity

• 3 Star Energy Rating

Add to compare

Videocon VKE204 Single Door 190 Litres...
(2 ratings)

Rs. 11390Rs. 959916% off 

• Opaque Interiors

• Adjustable Shelves

• Painted Finish

Add to compare

Videocon VCP063SH-RDA Single Door 47 Litres...
(5 ratings)

Rs. 7290Rs. 619915% off 

• Single Door 

• 47 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VRE184 Single Door 170 Litres...
(3 ratings)

Rs. 9199

• Single Door 

• 170 Litre Capacity

• 4 Star Energy Rating



Add to compare

Videocon VAE183 Single Door 170 Litres...
(4 ratings)

Rs. 10690Rs. 96999% off 

• Single Door 

• 170 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VAP244I Double Door - Top Freezer 230...
Rs. 17290Rs. 1405019% off 

• Double Door 

• 230 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon VEP184 Single Door 172 Litres...
(2 ratings)

Rs. 10232Rs. 9899

Add to compare

Videocon WM VS76C31 Semi-Automatic 7.6 kg...
Rs. 8900Rs. 8899

• Semi-Automatic Machine

• Top Loading

• 3 Wash Programs

Add to compare



Videocon VAE243I Double Door - Top Freezer 235...
Rs. 17900Rs. 1429920% off 

• Double Door 

• 235 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon V61WFT3 Double Door - Top Freezer 510...
Rs. 46920Rs. 429998% off 

• Double Door 

• 510 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VS-60A11 Semi-Automatic 6 kg Washer Dryer 
(2 ratings)

Out of Stock 

Rs. 8290Rs. 709014% off 

• Semi-Automatic Machine

• Top Loading

• 6 kg Washing Capacity

Add to compare

Videocon VEE183 Single Door 172 Litres...
(4 ratings)

Out of Stock 

Rs. 10490Rs. 875017% off 

• Single Door 

• 172 Litre capacity

• 3 Star Energy Rating

Add to compare



Videocon VM17GSLN Grill 17 Liters Microwave
Out of Stock 

Rs. 4490Rs. 41707% off 

• 17 Litres Capacity

• 5 Power Levels

• Mechanical Control

Add to compare

Videocon VAB163 Single Door 150 Litres...
Out of Stock 

Rs. 9490Rs. 86908% off 

• Single Door 

• 150 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VAP184 Single Door 170 Litres...
Out of Stock 

Rs. 9890Rs. 90998% off 

• Single Door 

• 170 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon VKE204 Single Door 190 Litres...
(2 ratings)

Out of Stock 

Rs. 11390Rs. 1029910% off 

• Opaque Interiors

• Adjustable Shelves

• Painted Finish

Add to compare



Videocon VVP204 Double Door - Top Freezer 190...
(1 rating)

Out of Stock 

Rs. 14990Rs. 1299913% off 

• Double Door 

• 190 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon VJ23CSL4 Convection 23 Liters Microwave
Out of Stock 

Rs. 8790Rs. 744015% off 

• Convection Microwave

• 23 Litres Capacity

• 1300 W Consumption

Add to compare

Videocon VKP204KI Single Door 190 Litres...
Out of Stock 

Rs. 11790Rs. 109997% off 

• Single Door 

• 190 Litre Capacity

• 4 Star Energy Rating

Add to compare
Page: 2

Videocon VJ23SSL2 Solo 23 Liters Microwave
Out of Stock 

Rs. 4490Rs. 389913% off 

• Solo Microwave

• 23 Litres Capacity

• 6 Power Levels

Add to compare



Videocon VJ20GSL3 Grill 20 Liters Microwave
Out of Stock 

Rs. 5990Rs. 509015% off 

• Grill Microwave

• 20 Litres Capacity

• 1200 W Consumption

Add to compare

Videocon WM VS70K12 Semi-Automatic 7 kg Washer...
Out of Stock 

Rs. 8590

• Semi-Automatic Machine

• Top Loading

• 2 Wash Programs

Add to compare

Videocon VAE203 Single Door 190 Litres...
Out of Stock 
Rs. 10290Rs. 93999% off 

• Single Door 

• 190 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VM20GSLN Grill 20 Liters Microwave
Out of Stock 

Rs. 5090Rs. 459910% off 

• 20 Litres Capacity

• 5 Power Levels

• Mechanical Control

Add to compare



Videocon VJ23GSL3 Grill 23 Liters Microwave
Out of Stock 

Rs. 6790Rs. 584014% off 

• Grill Microwave

• 23 Litres Capacity

• 6 Power Levels

Add to compare

Videocon VJ20CSL3 Convection 20 Liters Microwave
Out of Stock 

Rs. 8090Rs. 688015% off 

• Convection Microwave

• 20 Litres Capacity

• 1200 W Consumption

Add to compare

Videocon VS60D11-GLC-SA Semi-Automatic 6 kg Washer 
Out of Stock 

Rs. 7790

• Semi-Automatic Machine

• Top Loading

• 6 kg Washing Capacity

Add to compare

Videocon VS70F11-GLA Semi-Automatic 7 kg Washer 
Out of Stock 

Rs. 8553

• Semi-Automatic Machine

• Top Loading

• 7 kg Washing Capacity

Add to compare

Videocon VJ25CSL4 Convection 25 Liters Microwave
Out of Stock 



Rs. 9990Rs. 857014% off 

• Convection Microwave

• 25 Litres Capacity

• 1500 W Consumption

Add to compare

Videocon VAB163SG Single Door 150 Litres...
Out of Stock 

Rs. 9490Rs. 86998% off 

• Single Door 

• 150 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon VS72H11-DMA-SA Semi-Automatic 7.2 kg...
Out of Stock 

Rs. 8756

• Semi-Automatic Machine

• Top Loading

• 7.2 kg Washing Capac...

Add to compare

Videocon VS70L11-DMK Semi-Automatic 7 kg Washer 
Out of Stock 

Rs. 8990

• Semi-Automatic Machine

• Top Loading

• 7 kg Washing Capacity

Add to compare



Videocon VS72N12-GLK Semi-Automatic 7.2 kg Washer 
Out of Stock 

Rs. 9190

• Semi-Automatic Machine

• Top Loading

• 7.2 kg Washing Capac...

Add to compare

Videocon VEP184RV Single Door 172 Litres...
Out of Stock 

Rs. 10990Rs. 99999% off 

• Single Door 

• 172 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon VT30CBB6 Convection 30 Liters Microwave
(1 rating)

Out of Stock 

Rs. 13490Rs. 1159014% off 

• Convection Microwave

• 30 Litres Capacity

• 1450 W Consumption

Add to compare

Videocon VKL205 Single Door 190 Litres...
Out of Stock 

Rs. 11890

Add to compare



Videocon VAL205ST Single Door 190 Litres...
Out of Stock 

Rs. 12720

• Single Door 

• 190 Litre Capacity

• 5 Star Energy Rating

Add to compare

Videocon VAL225STWB Single Door 215 Litres...
Out of Stock 
Rs. 15540Rs. 1389911% off 

• Single Door 

• 215 Litre Capacity

• 5 Star Energy Rating

Add to compare

Videocon VAL225STKY Single Door 215 Litres...
Out of Stock 

Rs. 15540Rs. 1399910% off 

• Single Door 

• 215 Litre Capacity

• 5 Star Energy Rating

Add to compare
Page: 3

Videocon VCP324 Single Door 307 Litres...
Out of Stock 

Rs. 16590Rs. 1444013% off 

Add to compare



Videocon VT65B11-DMA Semi-Automatic 6.5 kg Washer 
Out of Stock 

Rs. 14690

• Top Loading

• 6.5 kg Washing Capac...

• 9 Wash Programs

Add to compare

Videocon VAL244B Double Door - Top Freezer 230...
Out of Stock 

Rs. 16570

• Double Door 

• 230 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon VAL254 Double Door - Top Freezer 245...
Out of Stock 

Rs. 17090

Add to compare

Videocon VCP274I Double Door - Top Freezer 260...
Out of Stock 

Rs. 17990

• Double Door 

• 260 L Capacity

• 4 Star Energy Rating

Add to compare



Videocon VAL244BRN Double Door - Top Freezer...
Out of Stock 

Rs. 17999

• Double Door 

• 230 Litre Capacity

• 4 Star Energy Rating

Add to compare

Videocon V50WFT3 Double Door - Top Freezer 405...
Out of Stock 
Rs. 32890

• Double Door 

• 405 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon V58WFT3 Double Door - Top Freezer 485...
Out of Stock 

Rs. 37499

• Double Door 

• 485 Litre Capacity

• 3 Star Energy Rating

Add to compare

Videocon V67WFT3 Double Door - Top Freezer 570...
Out of Stock 
Rs. 46150

• Double Door 

• 570 Litre Capacity

• 3 Star Energy Rating

Add to compare



Videocon V61WFT15SS Double Door - Top Freezer...
Out of Stock 

Rs. 59190

Add to compare

Videocon VS76RSGL Semi-Automatic 7.6 kg Washer
• Semi-Automatic Machine

•  Top Loading

• 7.6 kg Washing Capac...

Table 1: Debarred & Cross-Debarred Firms & Individuals

Debarred Firms and Individuals

Name: Country:

Firm Name
Address

Country Ineligibility Period
Grounds

From To

B.V.S.
CONSTRUCTION
LIMITED*137

PLOT 8
NDEEBA-MASAKA
ROAD, P.O. BOX
22186, KAMPALA

Uganda 15-NOV-2012 14-NOV-2016 Procurement
Guidelines, 1.14(a)(ii)

MR. JAYARAM
REDDY*138

PLOT 8
NDEEBA-MASAKA
ROAD, P.O. BOX
22186, KAMPALA

Uganda 15-NOV-2012 14-NOV-2016 Procurement
Guidelines, 1.14(a)(ii)

FRANNAN
INTERNATIONAL
LTD *136

1, CHISWICK
SQUARE, LONDON W4 2QG

United
Kingdom

14-NOV-2012 14-MAY-2014 2006 Consultant
Guidelines, 1.22(a)(ii)

 A PONTUAL –
MOTORES E
MÁQUINAS
LTDA*135

RUA FREDERICO
PEIXOTO S/N, PINHEIRO,
MARANHÃO

Brazil 13-NOV-2012 12-NOV-2015 Procurement
Guidelines, 1.15(a)(ii)

CONSERVI 1  CALLE  "B"
8-09 ZONA 17
COLONIA
LOURDES, GUATEMALA
CITY

Guatemala 08-NOV-2012 10-SEP-2016 Cross Debarment:  IDB

CONSTRUCCIONES
 ARQUITECTONICAS
CONSTRUSARQ

3 CALLE 1-89
ZONA 7,
COLONIA

Guatemala 08-NOV-2012 06-AUG-2018 Cross Debarment: IDB



"CONSTRUSARQ" JARDINES DE
XELAJU, QUETZALTENANGO

MR. CARLOS
 ALEJADRO DEL
VALLE
MAZARIEGOS "DEL
VALLE"

3 CALLE 1-89
ZONA 7 COLONIA
JARDINES DE
XELAJU, QUETZALTENANGO

Guatemala 08-NOV-2012 06-AUG-2018 Cross Debarment: IDB

MR. MARCO
 AURELIO MOLINA
 ALARCON "MOLINA"

1 CALLE "B"
8-09 ZONA 17
COLONIA
LOURDES, GUATEMALA
CITY

Guatemala 08-NOV-2012 10-SEP-2015 Cross Debarment:  IDB

MR. MARTIN
FERNANDO PACAY
LOPEZ "PACAY"

1 CALLE "B"
8-09 ZONA 17
COLONIA
LOURDES, GUATEMALA
CITY

Guatemala 08-NOV-2012 10-SEP-2016 Cross Debarment:  IDB

MR. VAKHIDJAN
ERGASHEV*134

20 OKTYABARSKY
STR., SUZAK
VILLAGE, SUZAK
DISTRICT,
JALAL-ABAD
REGION

Kyrgyz
Republic

07-NOV-2012 06-NOV-2016 Procurement
Guidelines, 1.15(a)(ii)

OAO DUSTLIK*133 20 OKTYABARSKY
STR., SUZAK
VILLAGE, SUZAK
DISTRICT,
JALAL-ABAD
REGION

Kyrgyz
Republic

07-NOV-2012 06-NOV-2016 Procurement
Guidelines, 1.15(a)(ii)

J.M. COMÉRCIO DE
EQUIPAMENTOS
LTDA (CURRENTLY
D/B/A PICK UP CAR

 AUTO PEÇAS)*131

 AVENIDA
GUAJAJARAS,
221 – LJ 4
BAIRRO
TIRIRICAL, SÃO LUIS –
MARANHÃO

Brazil 06-NOV-2012 05-NOV-2014 Procurement
Guidelines, 1.15(a)(ii)

MR. JOSÉ MAGNO
DA SILVA
GARRIDO*132

 AVENIDA
GUAJAJARAS,
221 LJ 4 –
TIRIRICAL, SÃO LUIS –
MARANHÃO

Brazil 06-NOV-2012 05-NOV-2014 Procurement
Guidelines, 1.15(a)(ii)

CONSTRUTORA
RAMOS E FRANÇA
LTDA*130

 AV. GENERAL
RIVAS S/N, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

CONSTRUTORA
RAMOS E FRANÇA
LTDA*130

RUA CASTELO
BRANCO NO. 450

 – CENTRO, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

MR. IVO GOMES DA
SILVA*128

 AV. GENERAL
RIVAS, NO. 235
LETRA B
LIBERDADE, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

NOVO HORIZONTE
CONST. E CONS. E
COMERCIO
LTDA*129

 AV. GENERAL
RIVAS, NO. 235
LETRA B
LIBERDADE, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

SILVA MATOS
CONST. E CONS. E
COMERCIO
LTDA*127

 AV. IVAR
SALDANHA, NO.
105 CENTRO, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

SILVA MATOS
CONST. E CONS. E
COMERCIO
LTDA*127

 AV. GENERAL
RIBAS – NO.
105 - ALTO DE
FÁTIMA, SANTA RITA,
MARANHÃO

Brazil 19-OCT-2012 18-OCT-2016 Procurement
Guidelines, 1.15(a)(ii)

SILVA MATOS AV.  GENERAL Brazil 19-OCT-2012 18-OCT-2016 Procurement



CONST. E CONS. E
COMERCIO
LTDA*127

RIVAS, NO. 235
LETRA B
LIBERDADE, SANTA RITA,
MARANHÃO

Guidelines, 1.15(a)(ii)

COMPEQ –
COMÉRCIO
PRODUTOS E
EQUIPAMENTOS
LTDA*125

 AVENIDA
GUAJAJARAS,
NO. 25 – JD.
SÃO CRISTOVÃO, SÃO LUIS

 – MARANHÃO

Brazil 18-OCT-2012 17-OCT-2015 Procurement
Guidelines, 1.15(a)(ii)

MR. MARCELO
CAMPÊLO*126

 AVENIDA
GUAJAJARAS,
NO. 25 – JD.
SÃO CRISTOVÃO, SÃO LUIS

 – MARANHÃO

Brazil 18-OCT-2012 17-OCT-2015 Procurement
Guidelines, 1.15(a)(ii)

CONTECH DEVICES
PVT. LTD.*124

 A-47, SECTOR-57, NOIDA
201-301

India 16-OCT-2012 15-OCT-2013 Procurement
Guidelines, 1.14(a)(ii)

CONTACT EURO
LLC*122

 APT. 1, 11
BURMISTENKA
STREET, KIEV, 03127

Ukraine 11-OCT-2012 10-OCT-2016 Procurement
Guidelines, 1.14(a)(ii)

MS. VICTORIA
SLISARENKO*123

 APT. 1, 11
BURMISTENKA
STREET, KIEV, 03127

Ukraine 11-OCT-2012 10-OCT-2016 Procurement
Guidelines, 1.14(a)(ii)

 AIDA LORENA
JUAREZ DE PINEDA

PASAJE LOS
 ALMENDROS
12-A,
RESIDENCIAL
LOS EUCALIPTOS
11, MEJICANOS SAN
SALVADOR

El Salvador 19-SEP-2012 30-APR-2021 Cross Debarment: IDB

CHRISTIAN HUGO
LOPEZ CORNEJO

JR. 16 DE
NOVIEMBRE S/N, AMBO,
HUANUCO

Peru 19-SEP-2012 03-JUN-2014 Cross  Debarment:  IDB

CONSTRUCTORA E
INVERSIONES
LOPEZ CASTILLO,
S.A. DE C.V.

CANTON PIEDRAS
GORDAS,
CASERIO EL
TRONCONAL
SANTA
RITA, CHALATENANGO

El Salvador 19-SEP-2012 30-APR-2025 Cross Debarment: IDB

HERBERT
ERNESTO LOPEZ
GALLARDO

CANTON PIEDRAS
GORDAS,
CASERIO EL
TRONCONAL
SANTA
RITA, CHALATENANGO

El Salvador 19-SEP-2012 30-APR-2025 Cross Debarment: IDB

 AITEC
CONSULTORES
LIMITADA

CALLE 75 NO.
13-58, OFICINA
603, EDIFICIO
CENTRO G Y T, BOGOTA

Colombia 12-SEP-2012 08-MAR-2017 Cross  Debarment:  IDB

CELSO NUNEZ
SCARPELLINO

 AVENIDA
 ARTIGAS 2040, ASUNCION

Paraguay 12-SEP-2012 08-MAR-2013 Cross Debarment:  IDB

EDULFO FIDEL
NUNEZ
SCARPELLINO

TTE. CLAUDIO
 ACOSTA 9999, ASUNCION

Paraguay 12-SEP-2012 08-MAR-2017 Cross Debarment:  IDB

EMMANUEL RAMIT
BANQUETH
VERBEL

CALLE 75 NO.
13-58, OFICINA
603, EDIFICIO
CENTRO G Y T, BOGOTA

Colombia

Videocon mobile promotion
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•

44%

Videocon V1805 Dual Sim Mobile Phone - P...

Add to Compare

Rs 2,499
Rs 4,495

•

34%

Videocon V1635 Dual Sim GSM Mobile Phone...



Add to Compare

Rs 1,899
Rs 2,890

•

Videocon V1675 Dual Sim Mobile Phone - B...

Add to Compare

Rs 7,295

•

58%

Videocon V1676 Dual Sim Mobile Phone - B...

Add to Compare

Rs 2,499
Rs 5,990

•

56%



Videocon V1608 Dual Sim Mobile Phone - W...

Add to Compare

Rs 1,999
Rs 4,495

•

34%

Videocon V1635 Dual Sim GSM Mobile Phone...

Add to Compare

Rs 1,899
Rs 2,890

•

62%



Videocon V1603 Dual Sim Mobile Phone - R...

Add to Compare

Rs 1,499
Rs 3,995

•

65%

Videocon V1755 Dual Sim Mobile Phone - B...

Add to Compare

Rs 2,499
Rs 7,195

•

36%

Videocon V1546 Dual Sim GSM Mobile Phone...

Add to Compare

Rs 2,299
Rs 3,590

•

53%



Videocon V1575 Dual Sim GSM Mobile Phone...Videocon V1575 Dual Sim GSM Mobile Phone...

Add to CompareAdd to Compare

Rs 1,999Rs 1,999
Rs 4,295Rs 4,295

••

Swissvoice SV75 GSM Mobile Swissvoice SV75 GSM Mobile Phone-Silver Phone-Silver 

Add to CompareAdd to Compare

Rs 2,338Rs 2,338
Rs 4,099Rs 4,099

••

Swissvoice SV65 GSM Swissvoice SV65 GSM Mobile Phone-BrownMobile Phone-Brown



Add to CompareAdd to Compare

Rs 2,144Rs 2,144
Rs 5,899Rs 5,899

••

Swissvoice SV45 GSM Mobile Phone-BlackSwissvoice SV45 GSM Mobile Phone-Black

Add to CompareAdd to Compare

Rs 1,712Rs 1,712
Rs 3,499Rs 3,499

••

Swissvoice SV65 GSM Mobile Phone-BlackSwissvoice SV65 GSM Mobile Phone-Black

Add to CompareAdd to Compare

Rs 2,144Rs 2,144
Rs 5,899Rs 5,899

••



Swissvoice SV25 GSM Mobile Phone-BlackSwissvoice SV25 GSM Mobile Phone-Black

Add to CompareAdd to Compare

Rs 1,582Rs 1,582
Rs 2,999Rs 2,999

••

Swissvoice SV65 GSM Mobile Phone-RedSwissvoice SV65 GSM Mobile Phone-Red

Add to CompareAdd to Compare

Rs 2,144Rs 2,144
Rs 4,099Rs 4,099

View as:View as:GridGridListList
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Marketing: Promotion Strategy, VideoconMarketing: Promotion Strategy, Videocon
IndustriesIndustries

Submitted bySubmitted by Gunjan BihaniGunjan Bihani on December 16, 2010 – 5:32 pmon December 16, 2010 – 5:32 pm No CommentNo Comment

Rating 3.00 out of 5Rating 3.00 out of 5
[[??]]

 The Promotion s The Promotion strategy of bratrategy of brand Videcnd Videcon can be divion can be divided into two stded into two strategy:rategy:



Above the line promotionAbove the line promotion

•Advertising on t.v , print media, word of mouth, dealer recommendations•Advertising on t.v , print media, word of mouth, dealer recommendations

•The company organise many events to promote the products like youth awards, celebrities•The company organise many events to promote the products like youth awards, celebrities

night.night.

•Brand ambassadors like Shahrukh khan and •Brand ambassadors like Shahrukh khan and MS Dhoni are being MS Dhoni are being roped in to promote theroped in to promote the

productsproducts

Below the line promotionBelow the line promotion

•Scratch cards , discount coupons , gift •Scratch cards , discount coupons , gift with purchase of product , with purchase of product , money back offers money back offers , on the, on the

spot cash discounts , exchange offers , festive discounts .spot cash discounts , exchange offers , festive discounts .

•Free service camps and promotional campaigns should be organised to target specific areas•Free service camps and promotional campaigns should be organised to target specific areas

Competitors For Videocon Industries Ltd.Competitors For Videocon Industries Ltd.
CCoommppaannyy CCuurrrreennt  t  PPrriiccee BBooook  k  VVaalluuee PP//E  E  RRaattiioo MMaarrkkeet  t  CCaapp

(Rs. Cr.)(Rs. Cr.)

Sharp India Ltd.Sharp India Ltd. 3300..8800 99..2277 00..0000 7799..9911

Trend Electronics Ltd.Trend Electronics Ltd. 2288..2200 114455..7722 55..9900 2211..1155

Salora International Ltd.Salora International Ltd. 2211..2255 112255..1100 00..0000 1188..7722

BPL Ltd.BPL Ltd. 1199..3300 4422..6600 11..5555 9944..3377

MIRC Electronics Ltd.MIRC Electronics Ltd. 1100..9900 1166..0055 00..0000 115544..5511

Calcom Vision Ltd.Calcom Vision Ltd. 66..2244 --5544..4455 00..0000 22..0033

MVL Industries Ltd.MVL Industries Ltd. 55..6600 1199..5588 00..0000 1144..7744

SWOT AnalysisSWOT Analysis

Where is the real growth happening for the DTH industry? Is it the urban areas or rural?Where is the real growth happening for the DTH industry? Is it the urban areas or rural?
Though DTH is relatively expensive than cable services, the recent growth is emanatingThough DTH is relatively expensive than cable services, the recent growth is emanating
from the rural areas. Growth for the digital segment in rural areas was 34 percent, 49from the rural areas. Growth for the digital segment in rural areas was 34 percent, 49
percent and 64 percent in the past three years. DTH platform gives the rural consumerpercent and 64 percent in the past three years. DTH platform gives the rural consumer
access to his favorite programs, with the help of generators/ invertors/batteries, which isaccess to his favorite programs, with the help of generators/ invertors/batteries, which is
not possible with the cable not possible with the cable services in most of the areas.services in most of the areas.

Embracing DigitizationEmbracing Digitization

The industry has benefited from digitization and the growth is likely to continue in theThe industry has benefited from digitization and the growth is likely to continue in the
years to come. The digitization of TV platforms has resulted in better technology andyears to come. The digitization of TV platforms has resulted in better technology and
picture and sound quality for viewers. Also more transparent distribution of revenues forpicture and sound quality for viewers. Also more transparent distribution of revenues for
ststakakehehololdeders rs in in the the vavalulue e chchaiain n anand d momore re babandwndwididth th arare e bebecocomiming ng avavaiailalablble e toto



broadcasters, giving them an opportunity to provide value-added services.

Though DTH has certain advantages such as better picture/ sound quality, better customer
service, it also has a disadvantage of price. The DTH players have to pay various taxes such
as adjusted gross receipts (10 percent), service tax (2.36 percent), VAT (12.5 percent),
CST ( 3 percent) , corporate tax, excise duty (16 percent) , customs duty, and CVD. The
local cable operators on the other hand, easily get away with government taxes by
underreporting the subscriber base and thus, gaining a clear cost advantage.

The cable operators, with a subscriber base of above 7,500 have to pay luxury tax of Rs. 5
per connection. They are opposing the levy contending that they are already paying service
tax and there should not be a double taxation. They had further alleged that the state
government was discriminating between the cable operators and the DTH service
providers. Prior to 2010, the DTH operators were not paying any levy. After 2010, the
Kerala government, for instance, had imposed levy of 2 per cent on the DTH service
providers.

Bringing down the basic customs duty on imported set-top-boxes and other equipment
from five percent to nil will help the DTH and digital cable industry save over Rs. 500 crore
annually. Such a step will also ensure high double-digit growth of digital cable consumers
leading to an annual addition of over 15-18 million subscribers. Pushing for this demand,
the six-player private DTH industry has urged the Finance Minister Pranab Mukherjee to
make all duties levied on imported hardware for DTH and digital cable industry to be
brought down to zero in the forthcoming Union Budget and apply the same for the next
five years.‚Ä®However, operators said such a move will not cause any financial loss to the
exchequer as it will be able to recover from service tax and annual license fees (paid only
by DTH operators) within a year or two. A back-of-the-envelope calculation shows that DTH
operators together pay an average of Rs. 100 crore as annual license fees. Also, addition of
15 million digital subscribers in 2011 will yield around Rs. 270 crore in service tax.

The DTH market in India has been growing steadily but continues to be a niche segment.
Since its inception, DTH services have established presence on a pan-India basis and are
dominated by the northern and western regions. The growing middle-class and rising
disposable income coupled with the rising number of television households over the years
has assisted growth. Demand for enhanced viewing experience and various interactive
services have been attracting investments in this market.

For television broadcast distribution services, TRAI has suggested the FDI be hiked from 49
per cent to 74 per cent. This includes DTH, multi-system cable operators (MSOs),
headends-in-the-sky and mobile TVs. This will encourage FDI in DTH operators such as Tata
Sky and Dish TV, which have been subsidizing sales of hardware. However, the foreign
investment level of 74 per cent will be available for networks that are digitizing. TRAI's
recommendations are welcome, but they fall short. Unless you make the business of
distribution profitable by making it addressable, foreign players may still stay away. TRAI
must push for phasing out the analog systems by 2017 or 2020.

The DTH industry is likely to improve over the next two years as costs decline, companies
aggressively increase their subscriber base and the market leaders approach breakeven.
However, profits at loss-making DTH providers are bogged down by high subscriber
acquisition costs, selling and marketing expenses and low revenue per user, might take
longer.

Subscriber acquisition costs, which were initially as high as Rs. 6,000, have now stabilized



at somewhere between Rs. 3,000 and 4,000. Prices of set-top boxes, a large chunk of the
subscriber acquisition cost, have dropped considerably over the years, especially in
markets such as China and Taiwan. Service providers such as Videocon D2H are also
manufacturing their own set-top boxes to cut down on costs and avoid import duty.

Additionally, the rupee's appreciation against the dollar is also pushing the cost down. The
rupee has appreciated 3.2 per cent against the dollar so far in 2010.

Cut-throat competition has so far kept average revenue per user (ARPU) subdued, but
going forward DTH companies could see ARPU rising to 225-260 rupees in the next three
years from the current 140-150 rupees.

Changes in the content sharing agreements between broadcasters and service providers are
also helping DTH companies reduce costs to a certain extent. Earlier, the broadcasters' fee
would change depending on the DTH companies' total subscriber pool, but of late, many
DTH providers have worked out fixed-pay agreements with broadcasters.

Strategic and success factors

Bottlenecks. In this market, content and transponder capacity are scarce and controlled
by a few players. With content, access to unique local language material is critical. In a
market like India, all a DTH player may need to do is repackage existing channels that are
not universally available. The second obvious bottleneck is in transponder capacity. A
modest DTH offering is likely to require a minimum of 10 to 15 transponders-almost a
dedicated satellite. The number of satellites that can broadcast to a particular region is
limited by physics.

Move First. In the DTH industry, a credible and well managed first-mover service has a
tremendous advantage over others. In India, a first mover may effectively shut out
competition.

Exploit Market Niche. In some markets, the segment of consumers who desire highly
specific content may be large enough to form the core subscriber of a DTH service. An
example of this could be again cricket in our country. Any DTH consortium must decide
how it will deal with a number of strategic choices that will determine its success:

• Build an appropriate content offer. This is the single most crucial choice a DTH
company will make. In a remote town with no access to television, for example,
even a DTH bouquet of just two channels might seem attractive. Transponder costs
are also a factor in an appropriate content offer. It is the bouquet size that
determines how many transponders are needed, creating a tradeoff between the
cost of transponders and the richness of the offering.

• Leverage killer content. A subscription service could use its rights more
effectively. It might secure the exclusive right to broadcast a sporting event live,
even if it is shown on free TV later.

• Offer superior services. Cable companies are frequently criticized for installation
delays, billing errors and surly staff and the nature of cable plant makes signals
prone to disruption. Staff and customer service issues relating to CPE installation
and maintenance may yield a fine of differentiation above and beyond picture
quality.

The industry is likely to be characterized first by a period of fragmentation and then by an



increasing concentration of global consortia as unprofitable participants fold. What is
clearer than ever is that satellite TV is here to stay and will play role in bringing the
television  to  mass  around  the  world.

A few things are assured in the DTH industry even in the face of paradigm shifts. First, the
value of transponders is likely to fall as compression allows more and more content to go
through the same satellite, and as more satellites are launched. Second, as bandwidth
explodes so will the demand for content. Obscure sports and the like will become more
valuable; conversely, much of the content that is currently valuable will face downward
pricing pressure. Niche content providers will emerge.

STRENGTHS, WEAKNESSES, OPPORTUNITIES AND
THREATS (SWOT) ANALYSIS

• Strengths

o Leveraging on the brand TATA and high brand recall

o Technological expertise with Newscorp's DTH arm SKY

o Superior picture quality

o Customer service

o Rural penetration through ITC's e-Choupal and Godrej Aadhar

o Interactive channels and program guides

o Innovative product offerings



• Weaknesses

o Second mover after Dish TV, which has higher market share

o Cannot match free service like that offered by DD

o Currently does not offer free STBs like Dish TV

o Litigation issues in the court of law

o Dependency on broadcasters; previously had issues with Sun TV

• Opportunities

o Larger disposable incomes with India

o Tapping niche markets with better service and product offerings

o Expansion of the distribution network through exclusive stores

o Interactive advertising—tie-up with Samsung

o Increase in the number of TVs sold

o Increase in geographical boundaries and untapped rural market

o Growing demand for quality of service in the form of DTH over cable

o CAS being made compulsory would encourage switch from cable to

DTH

o Value-added services (VASs) gaining steam

o Cap on foreign direct investment (FDI) increased from 49 to 74 per

cent

o Reduction in licence fee from 10 to 6 per cent

• Threats

o IPTV will provide superior technology if implemented

o Cable STBs provide easy switching due to negligible switching costs



o Increasing internal competition

o Dependency on CPE suppliers to some extent

o High dependence for transponders on ISRO

o Dependency on broadcasters for channel content, which results in

increased cost

o Videocon may enter the DTH sector by building its own STBs

o No exclusivity in content and prevalence of the rule of ‘must carry’ 

o Interoperability regulations

Videocon Swot Essays and Term Papers
•
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1 - 20 of 1000
• Company Analysis Videocon

the company a bigger market share Enjoys a 16.8% market share (Videocon-10.5%,
Sansui-4.6%, Akai-1.2%, Toshiba-0.5%) Positions each brand differently and offer...
Premium

• Godrej Swot

LG, Haier, Samsung, Voltas, Videocon and many more. Each competing on the
basis of price and features. SWOT Analysis of Godrej STRENGTHS The Company...
Premium

• Videocone Marketing Strategy

with the means linked to it. Organizational Structure of Videocon Headquarter Office
(Videocon) v SWOT Analysis Internal Analysis Strengths 1...
Premium

• Videocon

share. However the market share of individual phones is ever changing as Videocon
mobiles is competing with a company which almost dominates the market
share(Nokia...
Premium

• Videocon Report

Indian Scenario: 9 VIDEOCON INDUSTRIES LTD. 12 Objectives of the project: 16
EXECUTIVE SUMMARY 17 Porters Analysis of the DTH industry: 19 SWOT

 Analysis 21...
Premium

• Videocon Industries

pressure on the operating margins of telecom companies. SWOT Analysis of 
Videocon Strengths 1. Videocon has one of the largest distribution capacities
across...
Premium

• Analytical Study On Perception For Videocon Products



The research problem of this project is to focus on the brand perception of Videocon
among customers, dealers and distributors and understanding how to create a...
Premium

• Swot Of Samsung

SWOT Analysis Of SamsunG Strengths: * new bogus appurtenances abstraction to
rollout in 5 months. * communicable the beating of the buyer, present...
Premium

• a Survey On Videocon

Electronics, Home Appliances, Colour Picture Tube Glass, and Oil & Gas. Videocon
was founded in 1987 by Nandlal Madhavlal Dhoot. At that time it used to
manufacture...
Premium

• Swot Analysis

Companies- BSNL, MTNL Private Companies- Airtel, Reliance, Vodafone, Tata,
Idea, Uninor, Videocon, Aircel, Stel etc.. SWOT Analysis of Telecom Sector in India...
Premium

• Swot

SWOT analysis determines a company's position by examining 4 factors · Strengths ·
Weaknesses · Opportunities · Threats Strengths and weaknesses are said to be...
Premium

• Swot Analysis Of The English National Opera

SWOT analysis of the English National Opera STRENGTHS The product is definite.
 Although there are many different titles of shows and ways of performing Opera...
Premium

• Walmart Swot

SWOT Analysis Wal-Mart Strengths • Wal-Mart is a powerful retail brand. It has a
reputation for value for money, convenience and a wide range of products all...
Premium

• Swot Jojo

Provinciale Hogeschool Limburg Elfde Liniestraat 26 3500 HASSELT SWOT-
 ANALYSE onze ervaring…de waarborg voor uw veiligheid! Ruth Geebelen G...
Premium

• Swot Analysis Of Tesco Plc

to see where they have gone wrong with the last year's analysis. Brief Outline Of 
Tescos SWOT Strengths National store network (638 stores) UKs largest food...
Premium

• Heinz Marketing Swot Pest And Five Forces

for Heinz to consider in they¡¦re future businesses planning. SWOT Analysis What is
it? You can use a SWOT analysis to identify and analyze the Strengths and...
Premium

• Swot Analysis

the entrepreneur looks at the positive factors that can help his business get started.
SWOT Analysis: Strengths • Highly Qualified Staff • Reasonable Prices...
Premium

• Swot-Analysis

within the firm and within our industry and market. As we look at our SWOT analysis
to follow, we are in a sustainable overall position, we have strengths to...
Premium

• Handspring Swot

Handspring SWOT Analysis Strengths 1. Strong Board of Directors. Jeff Harkins,
Donna Dubinsky, and Ed Colligan are considered industry leaders. In fact they had...
Premium

• Swot Starbucks

SWOT Analysis Starbucks Strengths • Starbucks Corporation is a very profitable
organisation, earning in excess of $600 million in 2004.The company generated.
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General

This Agreement, sets forth the terms and conditions that apply to use of this site
(http://www.Videocon.com) by a User. “User” means each person who accesses and uses

the Site.

This Site offered to the User is conditioned upon User acceptance without modification
of all the terms, conditions, and notices set forth below. By accessing or using this Site in

any manner, User agrees to be bound to the terms and conditions stated herein. Please
read the Agreement carefully. If User does not accept all of these terms and conditions,

 please do not use this Site. Be sure to return to this page periodically to review the most
current version.

Restrictions on use

This Site and its contents owned and operated by Videocon Telecommunications Limited
and contains material/product and services which is derived in whole or in part from
material supplied by the Company, various news agencies and other sources, and is

 protected by international copyright and trademark laws and as per the unified access
service license of the Company granted by the Department of Telecommunications,

Government of India. The restrictions on use of the material and content on this Site by
the User are specified below. Except where specifically authorized, the User may not (i)

own , operate, license, modify, copy, reproduce, republish, upload, post, transmit or 
distribute in any way any material from this Site including code and software;(ii) remove,

change or obscure in any way anything on the Site;(iii) reverse engineer or decompile
(whether in whole or in part) any software used in the Site(iv) remove, obscure or change

any copyright, trade mark or other intellectual property right notices contained in the
original material. The User may also not, without the Company’s permission, “mirror”

any material contained on the Site on any other server.

By entering the Site (other than to read this Agreement for the first time), you accept and
are bound by this Agreement without limitation, qualification or change. You may not

use the Site in any way that involves failure to abide by any term or condition of this
Agreement. The right to use the Site is personal to the User and is not transferable to any

other person or entity. The Company shall have the right at any time to change or 
discontinue any aspect or feature of the Site, including, but not limited to, content, hours

of availability and equipment needed for access or use.

Changed Terms

The Company shall have the right at any time to change or modify, revise the terms and
conditions applicable to User’s use of the Site, or any part thereof, or to impose new



conditions, including but not limited to, adding fees and charges for use and/or the Site.
Such changes, modifications, additions or deletions shall be effective immediately upon

or prior notice thereof, which may be given by means including but not limited to,
 posting on the Site, or by electronic or conventional mail, or by any other means by

which User obtains notice thereof. Any continuous use of the Site by User shall be
deemed to constitute acceptance by User of such changes, modifications, revisions or 

additions.

Equipment

User shall be responsible for obtaining and maintaining all compatible mobile, telephone,
computer hardware and other equipment needed for access to and use of the Site and all

charges related thereto.

User Conduct

The following shall be applicable on the conduct of the User for usage of the Site:

a) User shall use the Site for lawful purposes only and in accordance to the terms and
conditions stipulated herein.

 b) User shall not post or transmit through the Site any electronic content (including
viruses) which may cause harm to computer system or any material which violates or 

infringes in any way upon the rights of others, which is unlawful, threatening, abusive,
defamatory, invasive of privacy or publicity rights, vulgar, obscene, profane or otherwise

objectionable, which encourages conduct that would constitute a criminal offence, give
right to civil liability or otherwise violate any law, or which, without the Company's

express prior approval, contains advertising or any solicitation with respect to products or 
services. User hereby grants the Company the right to edit, copy, publish and distribute

any material made available on Site by User.

c) Any conduct by a User that in the Company's discretion restricts or inhibits any other 
User from using or enjoying Site will not be permitted.

d) User shall not circumvent User authentication or security of any host, network or 
account (referred to as "cracking " or "hacking") nor interfere with service to any user,

host or network, nor copy any pages or register identical keywords with search engines to
mislead other users into thinking that they are reading Videocon's legitimate web pages
("page-jacking") or use the Site or the Services for any other unlawful or objectionable

conduct.

e) User shall not use Site to advertise or perform any commercial solicitation, including,
 but not limited to, the solicitation of users to become User’s of other on-line information

services competitive with the Site. User shall not hack into, make excessive traffic
demands, deliver or forward chain letters, "junk mail" or "spam" of any kind, surveys,

contests, pyramid schemes or otherwise engage in any other behavior intended to inhibit
other users from using the Site.

f) The Site contains copyrighted material, trademarks and other proprietary information,



including, but not limited to, text, software, photos, video, graphics, music or sound, and
the entire contents of Site are copyrighted as a collective or severable work under 

applicable copyright laws. The Company and/or its affiliates own or have acquired a
copyright in the selection, coordination, arrangement and enhancement of such content,

as well as in the content original to it. User may not modify, publish, transmit, participate
in the transfer or sale, create derivative works, or in any way exploit, any of the content,

in whole or in part. User may download copyrighted material for User’s personal use
only. Except as otherwise expressly permitted under copyright law, no copying,

redistribution, retransmission, publication or commercial exploitation of downloaded
material will be permitted without the express permission of the Company and the

copyright owner. In the event of any permitted copying, redistribution or publication of 
copyrighted material, no changes in or deletion of author attribution, trademark legend or 

copyright notice shall be made. User acknowledges that it does not acquire any
ownership rights by downloading copyrighted material.

g) User shall not upload, post or otherwise make available on the Site any material
 protected by copyright, trademark or other proprietary right without the express

 permission of the owner of the copyright, trademark or other proprietary right and the
 burden of determining that any material is not protected by copyright rests with User .

User shall be solely liable for any damage resulting from any infringement of copyrights,
 proprietary rights, or any other harm resulting from such a submission.

h) By submitting material to any public area of the Site, User automatically grants, or 
warrants that the owner of such material has expressly granted the Company the royalty

free, perpetual, irrevocable, non-exclusive right and license to use, reproduce, modify,
adapt, publish, translate and distribute such material (in whole or in part) worldwide

and/or to incorporate it in other works in any form, media or technology now known or 
hereafter developed for the full term of any copyright that may exist in such material.

i) The foregoing provisions are for the benefit of the Company, its subsidiaries, affiliates
and its third party content providers and licensors and each shall have the right to assert

and enforce such provisions directly or on its own behalf.

 j) Payment:

Charges. For each availing services or products that User submits, User agrees to pay
Company a Process fee (the "Process Fee") Additional charges may apply. Payment is

due at the time User submit User Transaction.

Payment. In order for Company to collect payment from User , User authorizes the
Company to access, charge, or debit funds from any of the payment instruments of the
User provide Company in connection with User use of the Service (each, a "Payment

Instrument" including, for example, User credit card, debit card,). If User payment fails
or is insufficient, User authorizes Company to re-try one or more times using the same or 

a different Payment Instrument.



Other Charges. Company is not responsible for any fees or charges that may be imposed
 by the financial institutions associated with User Payment Instruments. For example

(without limitation), some credit card issuers may treat the use of User credit card to use
the Service as a "cash advance" rather than a purchase transaction, and may impose

additional fees and interest rates for the transaction. Company is not responsible for any
insufficient funds charges, or other, similar charges that might be imposed on User by

User bank, credit card issuer, or other provider.

Disclaimer of Warranty: Limitation of Liability

The User expressly agrees that use of Site is at User’s sole risk and shall be liable for any
wrong information provided to the Company by the User. Neither the Company, its

affiliates nor any of their respective employees, agents, third party content providers or 
licensors warrant that the Site will be uninterrupted or error free; nor do they make any

warranty as to the results that may be obtained from use of the Site, or as to the accuracy,
reliability or content of any information, service, or merchandise provided through the

Site.

Site is provided on an "as-is" basis without warranties of any kind, either express or 
implied, including, but not limited to, warranties of title or implied warranties of 

merchantability or fitness for a particular purpose, other than those warranties which are
implied by and incapable of exclusion, restriction or modification under the laws

applicable to this Agreement.

This disclaimer of liability applies to any damages or injury, caused by any failure of 
 performance, error, omission, interruption, deletion, defect, delay in operation or 
transmission, computer virus, communication line failure, theft or destruction or 

unauthorized access to, alteration of, or use of record, whether for breach of contract,
tortious behavior, negligence, or under any other cause of action. User specifically

acknowledges that the Company is not liable for the defamatory, offensive or illegal
conduct of other User’s or third-parties in cases including but not limited to any

interactive communication on or through the site and that the risk of injury from the
foregoing rests entirely with User (s).

In no event will the Company, or any person or entity involved in creating, producing or 
distributing Site or the Site software, be liable for any damages, including, without

limitation, direct, indirect, incidental, special, consequential or punitive damages arising
out of the use of or inability to use the Site. The User hereby acknowledges that the

 provisions of this section shall apply to all content on the Site.

In addition to the terms set forth above neither, the Company, not its affiliates,
information providers or content partners shall be liable regardless of the cause or 

duration, for any errors, inaccuracies, omissions, or other defects in, or untimeliness or 
unauthenticated information contained within the Site, or for any delay or interruption in

the transmission thereof to the user, or for any claims or losses arising there from or 
occasioned thereby. None of the foregoing parties shall be liable for any third-party
claims or losses of any nature, including, but not limited to, lost profits, punitive or 

consequential damages. The Company, its affiliates, information providers or content



 partners shall have no liability for investment decisions based on the information
 provided. Neither, the Company, nor its affiliates, information providers or content

 partners warrant or guarantee the timeliness, sequence, accuracy or completeness of this
information.

ADDITIONALLY, THERE ARE NO WARRANTIES AS TO THE RESULTS OBTAINED FROM
THE USE OF THE INFORMATION

Monitoring

The Company shall have the right, but not the obligation, to monitor the content of the
Site, all interactive communication including but not limited to chat rooms and forums, to

determine compliance with this Agreement and any operating rules established by the
Company and to satisfy any law, regulation or authorized government request. The

Company shall have the right in its sole discretion to edit, refuse to post or remove any
material submitted to or posted on the Site. Without limiting the foregoing, the Company
shall have the right to remove any material that the Company, in its sole discretion, finds

to be in violation of the provisions hereof or otherwise objectionable.

The Company may monitor and/or record your calls, emails, text messages or other 
communications in accordance with the law, and for Videocon's business purposes, such
as for quality control and training and to prevent unauthorized use of telecommunication

systems and to ensure effective systems operation and in order to prevent or detect crime.

Indemnification

The User agrees to defend, indemnify and hold harmless the Company, its affiliates and
their respective directors, officers, employees and agents from and against all claims and

expenses, including attorney's fees, arising out of the use of Site by User.

Termination

The permission granted herein under this Agreement by Videocon to the User shall
automatically terminate in case of breach of any of the terms or other terms and

conditions applicable to the Site.

Trademarks

VIDEOCON MOBILE SERVICES, Videocon and/or any other trademarks and trade
names being displayed or used on the site are the Company’s registered and unregistered
trademark the property of their respective owners. Nothing on this Site shall be construed

as granting, by implication, estoppels, or otherwise, any license or right to use any
trademark, without our written permission.. The name of VIDEOCON, VIDEOCON

MOBILE SERVICES, Videocon or our logo may not be used in any way, including in
advertising or publicity pertaining to distribution of materials on the Site, without prior 

written permission. User is not authorized to use the logo as a hyperlink to the Site unless
 prior written permission is obtained advance by the User from the Company.

Third Party Content

The Company is a distributor (and not a publisher) of content supplied by third parties
and Users. Accordingly, the Company has no more editorial control over such content



than does a public library, bookstore, or newsstand. Any opinions, advice, statements,
services, offers, or other information or content expressed or made available by third

 parties, including information providers, User’s or any other user of the Site, are those of 
the respective author(s) or distributor(s) and not of the Company. Neither the Company

nor any third-party provider of information guarantees the accuracy, completeness, or 
usefulness of any content, nor its merchantability or fitness for any particular purpose.

In many instances, the content available through the Site represents the opinions and
 judgments of the respective information provider, User’s, or other user not under contract

with the Company. The Company neither endorses nor is responsible for the accuracy or 
reliability of any opinion, advice or statement made on Site by anyone other than

authorized the Company employee spokespersons while acting in their official capacities.
Under no circumstances will the Company be liable for any loss or damage caused by a

User's reliance on information obtained through the Site. It is the responsibility of the
User to evaluate the accuracy, completeness or usefulness of any information, opinion,

advice or other content available through the Site. Please seek the advice of professionals,
as appropriate, regarding the evaluation of any specific information, opinion, advice or 

other content.

Miscellaneous

This Agreement and any operating rules for the Site established by the Company
constitutes the entire agreement of the Parties with respect to the subject matter hereof,

and supersedes all previous written or oral agreements between the Parties with respect to
such subject matter. This Agreement shall be construed in accordance with the laws of 

India and courts in Delhi shall have the exclusive jurisdiction to entertain and try any
dispute arising out of or in relation to this Contract. No waiver by either party of any

 breach or default hereunder shall be deemed to be a waiver of any preceding or 
subsequent breach or default. The section headings used herein are for convenience only

and shall not be given any legal import.

Place
150 sq.yds. plot for just rs. 2.40 lakhs

location @ mucherla videocon villas fab city

Land - Hyderabad

 र  2,40,000.00
18 Nov

Hmda approved plots ...........



Hmda Approved open plots at maheshwaram town, opp:electronic SEZ.Gated community with

lot of developments like club house, underground drainage & elecrticity, c...

Land - Hyderabad

 र  10,50,000.00
16 Nov

laksmi Nilayam on Banglore high way 9848343464

About Venture 9848343464 Lakshmi Nilaya is beautifully landscaped with HMDA(HUDA)

Layout.The site is 1 Km from the Six Track Bangalore National Highway- NH 7 an...

Land - Hyderabad

 र  2,950.00
06 Nov

laksmi Nilayam on Banglore high way 9848343464

Hardware Park On the hardware front the big news is that India ’s first Hardware Park has been

setup right next to the International Airport and Infosys. With i...

Land - Hyderabad

 र  2,950.00
05 Nov

Lands for sale and jv at hosur road

1)HOSUR RAOD--Very near to Videocon factory--11 acres of residential land for JV at Hosur

Road.Rato 40/60.Goodwill Rs 8 Crores and advance Rs 4 Crores. 2)Hosur ...

Land - Bangalore

30 Oct

Residential Plots at srisailam highway just 25km from airport, 1300 Rs per sq yard.

hello sir, we have plot at Kadthal, at srisailam highway. just 25 km from International airport,

surrounded byVideocon mega project,Mak projects, APIIC,Oxygen ...

Land - Hyderabad

29 Oct



200sq.yds, Open Plot For Sale Near Shamshabad - INR 400000

Land For Sale Bedrooms, Rs. 4 lakhs Description surrounded by so many Prestigious Projects

such as FABCITY , Hardwarepark, Infosys, ORR , Golf Course, Freight C...

Land - Hyderabad

 र  4,00,000.00
24 Oct

11 acres land for jv at hosur road

HOSUR RAOD--Very near to Videocon factory--11 acres of residential land for JV at Hosur

Road.Rato 40/60.Goodwill Rs 8 Crores and advance Rs 4 Crores. We are rea...

Land - Bangalore

23 Oct

laksmi Nilayam on Banglore high way 9848343464

About Venture 9848343464A RudraSree Housing Pvt. Ltd. is one of the leading Real Estate

company in Hyderabad, promoting quality ventures since 1992. Our New Ven...

Land - Hyderabad

 र  2,950.00
13 Oct

Rent land

Good Location. my self shatrughna. I want install mobile tower in my village

Naygavhan(MAHARASHTRA) 12KM away Aurangabad Pin code 431105. There is a good locati...

Land - Aurangabad

 र  0.00
08 Oct

All size of Plot at Kashipur, Pratap pur, Near Sahara Housing Project for sale



Kashipur is one of the biggest industrial town of Uttarakhand, housing Surya Roshni, IGL,

Prakash,Videocon and many other. All size of plot available near Saha...

Land - Kashipur

06 Oct

HMDA Approved plots for sale near Inter National Airport

HMDA approved plots for sale on Srisailam Highway near Inter National Airport, Fab City, Hard

Ware Park and many Housing Projects like Prajay township, MAK Town...

Land - Hyderabad

 र  7,50,000.00
28 Sep

Plot at Eldorado, GreenHome Ventures, measuring 266 sq yds for sale

Eldorado is a residential layout as per HMDA norms. Located at Kandukur on the Srisailam

Highway. With an enviable neighbourhood of Fab City, Rajiv Nano-tech Pa...

Land - Hyderabad

 र  12,00,000.00
28 Sep

1100 Rs per sq yard... just 18 km from airport, hyderabad

hello sir we have plot at kandkur, at srisailam highway. just 18 km from International airport,

surrounded byVideocon mega project,Mak projects, APIIC,Oxygen C...

Land - Hyderabad

 र  2,20,000.00
22 Sep

HMDA Approved Plots for sale near International Airport

HMDA Approved plots for sale near Inter national Airport, Fab City, Hard ware Park , ORR and

many Housing projects Like MAK Township, Videocon Project, Prajay E...

Land - Hyderabad

 र  7,50,000.00
07 Sep



Land for investment

First Grandeur City @ Shadnagar [D1] is our one of the most Prestigious succeeding projects of 

M/s. Building Blocks Properties Pvt, Ltd., Located at Gantlavalli...

Land - Hyderabad

 र  1,75,000.00
23 Aug

it is the time to invest mny near SHADNAGAR with low cost 133 sq.yards only for

1,60,000

First Grandeur City @ Shadnagar [D1] is our one of the most Prestigious succeeding projects of 

M/s. Building Blocks Properties Pvt, Ltd., Located at Gantlavalli...

Land - Hyderabad

 र  1,60,000.00
07 Aug

plots and villas for sale near international airport with fully developed,3600 acres

IN 3600 ACRES LAND WE DEVELOPED ONE TOWN IN SRISAILAM HIGHWAY,NEAR

SHAMSHABAD,NEAR FABCITY,HARDWARE PARK,AMUSEMENTPARK,VIDEOCON VILLAS,RAMKY

MEGA TOWNSHIP NEAR...

Land - Hyderabad

 र  4,50,000.00
27 Jul

LAND FOR SALE , INDUSTRIES / GODOWN / BUSINESS / HOUSE

LAND AREA : 2000 SQ.FT. :(40 FEET X 50 FEET) TWO SIDE ROAD CORNER PLOT GANGAPUR

INDUSTRIAL AREA, (NEAR JINDAL REFINERIES LTD. & OPPOSITEVIDEOCON) 5 km. KASHIPU...

Land - Kashipur

 र  8,00,000.00
18 Jul



Land for Sale ( Golden opportunity to Buy land just 5km from ORR. Srisaiam Rd @RS

430/sqyd

Future space Vistas farm houses / Residential Land we have taken recently and now under

development, The land rates are upto 70 lakhs per acre some time back, T...

Land - Hyderabad

 र  430.00
07 Jul

Open plots for sale in Mucherla village

Dear Sir/Madam This is Ravi kumar from RMK PROJECTS I am forwarding you the brief of the

layout -Our Nine"T"Nine County is the GP(GRAM PANCHAYATH) approved layo...

Land - Hyderabad

 र  2,40,000.00
02 Jul

land for sale near shamshabad (price negotiable)

Our Nine"T"Nine County is the GP (GRAM PANCHAYATH) approved layout which is nearest to all

the developments near Hyderabad International Airport. This airport i...

Land - Hyderabad

 र  2,40,000.00
21 Jun

NEAR SHAMSHA BAD AIRPORT , DTCP APPROVED LANDS FOR SALE

Greetings from Fortune Infra Developers Pvt. Ltd.!!! With the announcement of Hardware Park,

Fab City, APHB Township, Rajiv Nanotech Park near Shamshabad Intern...

Land - Hyderabad

16 Jun

VSK GREEN FARM WITH ASSURED RETURNS

VSK GREEN FARM WITH ASSURED RETURNS Respected sir, We have a green Farm venture of 

open plots (one plot size 4840 sq yards) near Mucherla IT Park, On Srisailam ...

Land - Hyderabad

 र  9,99,999.00
16 Jun



Residential plots Near shamshabad International Airport

 The Venture of plots, situated at Penjerla Village, Near J.P. Darga Road, Kothur Mandal

(Shamshabad). Highlights Rajiv Gandhi International Airport Outer Ring R...

Land - Mahbubnagar

 र  2,000.00
14 Jun

HMDA Residential Plots for Sale near D.L.F Green Estate, Near Shamshabad,

Hyderabad

HMDA Approved Open Plots near Kothur,Bangalore Highway,International Airport LOTUS

Gardens .....HMDA Approved Layout, LP No. 9/LO/HMDA/2009… It's a Lotus Garden...

Land - Delhi

 र  2,499.00
02 Jun

land for sall mucherla it park and Oxygen city in ranga reddy district in airport

hi sir land for sall ranga reddy distrct very near mucherla it park and oxygen city . oxgen city is

2007 to 2009 sall plot rate 4500 square yard very near airpo...

Land - Hyderabad

 र  13,00,000.00
27 May

VVR Housing 'Maheshwaram Paradise' Hyderabad HMDA Plots on Srisailam Highway

ORR Tukkuguda

Cell : 9291957481 www.vvrhousing.in New Launch ‘Maheshwaram Paradise’ Hyderabad HMDA

Norms Plots for sale by VVR Housing India Pvt Ltd in a fully developed Gate...

Land - Hyderabad

 र  1,67,400.00
20 Apr

HMDA LAYOUT WITH BANK LOAN AVAILABLE



VIKHYATH INFRA DEVELOPERS PVT LTD Project Name: HARITHAVANAM PLATINA Dear

Sir/Madam, We would like to introduce out self as one of the leading real estate indus...

Land - Hyderabad

 र  6,40,000.00
30 Mar

Great Earning Offer for Estate Agents in Mumbai Pune Delhi Chennai Bangalore Goa

Vizag VJA

Attention Real Estate Agents all over India : A Great Real estate Income opportunity for active

realtors in Indian Major Cities like Mumbai Pune Delhi Chennai B...

Land - Mumbai

30 Mar

Commercial & Residential Plots Sale In Shamshabad

Commercial & Residential Plots In Shamshabad , Gated Community,Clear Title-Spot

Rigistration,Complete Vaastu,24 Hrs Water Supply,Under Ground Drainage with sept...

Land - Hyderabad

 र  2,52,700.00
26 Mar

THE HILLS, FARM LAND LAND NEAR ANEKAL TOWN

 — THE HILLS NATURAL LIVING — Amenities — Restaurants, Meditation Center, libra ry swimming pool Mini

theater children play area/ club house. The club house at .. .

Land - Bangalore

 र  9,00,000.00
26 Mar

RESIDENTIAL GATED COMMUNITY PLOT @ HYDERABAD(Ibrahimpatam,Ranga Reddy

Dist)

We provide residential plots and houses for all classes of people. All Townships are developed

as gated community system. Purchasing of land suitable for reside...

Land - Hyderabad

 र  3,00,000.00
19 Mar



mobile tower rent for land videocon mobile

dear sir my 245 yard land in gurgaon binola industrieal area for mobile tower or industrieal

purpose for rent plot available thanks and regard ranbir singh mob....

Land - Gurgaon

11 Mar

HMDA Approved Layout in Bangalore Highway

Lotus Garden is our Kirthana Properties Pvt, Ltd ’s prestigious project which is strategically

located at Nandigama Village, Kothur Mandal. Mahaboob Nagar (D.T)...

Land - Hyderabad

02 Mar

Individual Residential Open Plots for Sale @ 1,69,000/- only

First Grandeur City @ Shadnagar [D1] is our one of the most Prestigious succeeding projects of 

M/s. Building Blocks Properties Pvt, Ltd., Located at Gantlavalli...

Land - Hyderabad

 र  1,69,000.00
19 Jan

PLOTS FOR SALE

RUNWAY TOWNSHIP Kandukur:- adj. videocon town ship square yard @ Rs.1800 only. CALL

9397001090

Land - Hyderabad

 र  1,800.00
05 Jan

Swarnamayi's godavari Andamyna Harivillu

GODAVARI .....Andamaina Harivillu It's a Godavari home to own.. Godavari our prestigious

project is strategically located at Inmulnarva village, Kothur mandal. ...

Land - Hyderabad



 र  2,89,000.00
23 Dec

Individual Open Plot For Sale

GODAVARI .....Andamaina Harivillu It's a Godavari home to own.. Godavari our prestigious

project is strategically located at Inmulnarva village, Kothur mandal. ...

Land - Hyderabad

 र  4,20,000.00
20 Dec

WHY WE HAVE TO INVEST IN MAHESWARAM ? Financed by LIC Housing for Open

Plots

A reliable investment today - A rewarding future tomorrow Spandana is located in

Maheswaram on 100ft wide Pulimamidi road and closed to 275 acres Mahesweram Ele...

Land - Hyderabad

01 Dec

Farm house for Sale

18 acres of fertile red soil land within 500 meters radius of the Rs.1600

crores VIDEOCON factory and Kalyani Officers Town in Manamadurai Shivagangai Highway

n...

Land - Madurai

 र  0.00
11 Nov

mobile tower installation

hi i am harish meena i have a land and i am interested to give land for mobile tower

installation IF ANY CELLULAR COMPANYLIKE(idea,videocon,mts,relience,airtel...

Land - Bundi

 र  15,000.00
03 Nov



CHAVAJ 10000 SQ.FOOT RESIDENTIAL PLOT, RATE RS. 750 PER

SQ.FOOT,CALL:7567862673

RESIDENTIAL PLOT IN SURVEY NO. 114 OF CHAVAJ, OPP. VIDEOCON GATE NO. 3, 5 TO 6

APPARTMENT TOWERS CONSTRUCTION WORK IN PROGRESS FOR TRANSPERANT DEAL

BETWEEN BUYE...

Land - Bharuch

 र  750.00
31 Oct

RUNWAY CITY 

Runway city gated community venture is located near shamshabad ring road from airport 11

kms from sez 4 kms 900 mtrs away from the main srisailam high way road ...

Land - Hyderabad

 र  4,10,000.00
30 Oct

Land suitable for industrial purpose in Goa

51,900 sq. mtr orchard land for sale opposite to sesa goa. only land available in that area.

Industries like sesa goa, videocon power plant situated near the av...

Land - Panaji

25 Oct

An I.T Cluster proposed area , near srisailam highway for sale at a very reasonalble

pric

ECO SPRINGS IS A SANCTURY OF PLEASURE , NATURE AND BEAUTY THAT SPEAKS SERENE

 TRANQUILITY. The project is amidst nature but proximity to some of the prestigious ...

Land - Hyderabad

 र  3.00
17 Sep



sreemitra 40 month emis at shadnagar

Sreemitra Townships and in the neighbourhood of the country's famous Tata Institute of Social

Sciences, Symbiosys College of Management. Situated off Bangalore ...

Land - Rajendranagar

 र  2,25,000.00
23 Aug

RMK PROJECTS

Dear Sir, This is M.RAM MOHAN from RMK PROJECTS I am forwarding you the brief of the layout

Our Nine"T"Nine County is the Gp (GRAM PANCHAYATH) approved layout w...

Land - Hyderabad

 र  2,25,000.00
11 Aug

BMRDA aproved Gated community plots @ anekal call 9945964710

WOODRIDGE COUNTY THE BIGGEST PLUS POINT ABOUT OUR PROJECT IS ITS LOCATION.RIGHT

IN THE HEART OF IT HUB, SPREAD ACROSS 20 ACRES, IT’S FAR FROM THE CHAOS AND CONG...

Land - Bangalore

 र  7,50,000.00
03 Aug

Ecosprings - Back to Nature

A visual treat that brings back memories of your hill station holiday, basking in subtle warm

sunlight, among thickly wooded trees. Green, as far as your eyes r...

Land - Hyderabad

Government Withdraws Limitation On Bulk SMS
And MMS



Government Of India lifted the ban on bulk SMS and MMS. Earlier stipulated deadline for the

limitation was August 31. It was on August 17 the limitation was imposed. Later the restriction

was reviewed on August 24 and increased the limit from 5 SMS to 20 SMS. The withdrawal of

the limitation will be implemented with immediate effect. The limitation had caused revenue

loss for the telecom companies. The limitation was implemented by the Government when

North East residents living in different parts of the country started receiving threatening SMS-es

which caused many of them to move back to their home states.

elaxation In SMS Limitation,Now Send 20 SMS Per
Day

Government has allowed a relaxation in the SMS limitation. Now you can send 20 SMS per

day .Earlier it was limited to 5 SMS per day and the decision had mixed response, people were

finding it very difficult. The mobile companies faced huge revenue loss. Still the limitation is

not fully removed. The limitation was implemented after North East residents living in

different parts of the country started receiving threatening SMS-es. Because of the threat many

moved back to their home states.

Now a days if you receive an SMS just be sure that you

is locked at lower limit of 5%. At 2:39 pm, the share is quoting at Rs 424.70, down
Rs 22.3. It has touched an intraday high of Rs 436 and an intraday low of Rs 424.70.

It is trading with volumes of 1,973 shares. There are pending sell orders of 591
shares, with no buyers available.

Videocon to wait for Trai recommendation before future action
Press Trust of India / New Delhi Feb 03, 2012, 16:18 IST
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Mobile services provider Videocon Telecommunication, whose telecom licences are set to be cancelled,
today said it will wait for sector regulator Trai's recommendation before deciding on its future course of 
action.


